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Channel to Discovery

About Mizuho Financial Group

-Established 2002 through 3 banks merger (Fuiji, Dai-lchi Kangyo and Industrial
Bank of Japan)

-Mizuho has banking relations with 70% of listed companies in Japan

-55 overseas offices in 29 countries worldwide



-

Organizational Structure

Through its vast network of over 200 group companies Mizuho provides a full-
line of financial services including:

Retail and corporate banking
Securities & M&A advisory
Trust and asset management
Credit card / consumer finance

Private banking and wealth management services

Venture capital / private equity
Research and corporate advisory, etc.

™

Channel to Discovery

Mizuho Financial Group, Inc.

Group Strategy \
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(Note) UC Card, Shinko Securities, and DIAM are affiliates under equity method; Merger with Shinko Securities subject to shareholder and regulatory approvals; DKA and FIMCO merged on July 1, 2007 to form Mizuho Asset Management
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Channel to Discovery

The Mizuho Advantage

mately 170,000 corporate clients in Japan alone
es with some 300 government and public sector companies

g partner to 25% of Fortune 1000 companies and 45 of the non-bank
ies in the FTSE Eurotop 100 Index

Unmatched
client base

Close
relationships
with Japanese
bluechips

g relationships with 70% of listed firms in Japan
to 30% of listed firms as their primary banking partner
edented ability to offer client matching services with top Japanese companies

n 29 countries around the world with over 55 overseas offices

Global ic alliances with leading financial institutions in Thailand, Korea, Kazakhstan,
network , India, and China

ingly growing presence in China (local subsidiary + 7 branches)

Global on the Tokyo Stock Exchange as well as NYSE (ADRs)

standard al Holding Company status in the United States



Channel to Discovery

Mizuho’s Global Reach

Cooperation with JSC Kazkommertsbank and
JSC Development Bank of Kazakhstan

@ Branches and other offices
A Representative offices
Major subsidiaries 2nd-affiliates

As of Feb. 2009

+ZAO Mizuho Corporate Bank (Moscow)
Mizuho Desk at Raiffeisen Bank in Vienna

Business collaboration with China CITIC

Investment in Merrill Lynch

.___Alliance with KDB and Shinhan Financial Group

| ] | | .
B = Japan
n u = . MHFG: Over 500
u ‘\ = % ., —— Offices and Sub-
" " Mizuho Corporate Bank (USA) . branches
]
’ E B m . EE B '
u - Mizuho Desk at C Mizuho Corporate Bank (China)
] Mashreq Bank in Dubai u [ ]
L
]
Business alliance with State Bank of India
Business collaboration with Tata Capital ol "
Cooperation with
BANORTE of Mexico: Cooperation with Tisco
u
Partnership with Maybank ~"Asia | Pacific
China India Singapore
Beijing Mumbai @ Singapore @
The Americas Dalian New Delhi @ Taiwan
Europe / Middle East Guangzhou Indonesia y Taipei @
Brazil U.S.A. ;
Son Paulo A Now York @ Austria Germany Russia Hong Kong @ Jakarta Talchu.ng o
Canada Chicago @ Vienna Disseldorf @ Moscow N?mmg A Korea Kaohsmng ®
Toronto @ Los Angeles @ Belgium Frankfurt Bahrain Qingdao Seoul . Thalland
Vancouver @ Atlonta ® Brussels. Netherlands Bahrain A Shenzher\ Malaysia Béngkok [ ]
Moo Housion ® France Amsterdam Iran S‘harlghal A Labuan @ Vletn?m
Mexico City A San J Paris @ United Kingdom Tehran A Tianjin Kuala Lumpur @ A Hanoi @
exico Lity an Jose Italy London @ UAE Wuhan A Philippines Ho Chi Minh @
Cayman Islands ; i i
o ands @ Milan @ Saudi Arabia Dubai ® Wuxi Marila @ Australia
ayman Islands Riyadh Xiamen A Sydney @

4



Channel to Discovery

Mizuho in Asia-Pacific
B 31-office strong ex-Japan network offers clients unprecedented access to the Asia Pacific region.

. Beijing Dalian
@ Branches and other offices MHSC Beijing Rep Office A ® Seoul > Over 500 Branches and Offices
A Representative offices » Over 25,500 ATMs*
Subsidiaries and affiliates Tianjin ——— o d (including shared-use)

Nanjing A e——— Qingdao
Jing Wuxi - .
Wuhan Aj‘ / > Mizuho Network in Japan

Xiamen A
/ Shenzhen ﬁ\\ Mizuho Corporate Bank (China)
. izuho Corporate Ban ina
New Delhi @ Guangzhou A\\. M MHSC Shanghai Rep Office
Hanoi @ —* \ @ Taipei

Ho ChiMinh @ —— @ Taichung
@ Kaohsiung
Mumbai @ \
® Manila
Bangkok @ @ Hong Kong

Mizuho Corporate Leasing (Thailand) Mizuho Securities Asia Limited

/ @ Overseas Business Promotion Division — HK Office
Kuala Lumpur @ A
@ Labuan
Singapore @
Overseas Business Promotion Division @

PT Bank Mizuho Indonesia
@ Sydney

(As of July 2008)
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MIZWHO
Channel to Discovery

Mizuho in India
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MIZWHO
Channel to Discovery

Mizuho in India

Mumbai Branch
Established: 1996
Address: Maker Chamber Ill 1t FI.
Jamnalal Bajaj Road, Nariman
Point, Mumbai

Staff Strength: More than 60

Full Banking capabilities

Serving Indian Corporate Clients
and Japanese Corporate Clients
in the State of Maharashtra
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Mizuho in India

-Alliance Agreement with State Bank of India

-Business Collabolation with Tata Capital

-Mizuho Securities set up Mumbai Representative
Office in Feb. 2009

-Resident Representative of Overseas Business
Promotion Division



Channel to Discovery

Promising Countries/Regions for Overseas Business Expansion for Japanese Firms

€ China ranks first for business expansion but the rate has been falling since 2004.
€ India has become second following the boom in BRICs. Russia and Brazil have also emerged at a higher rank in the FY08 survey.
€ Vietnam is the third choice for firms for promising business expansion but the share of the vote is currently falling somewhat.

Promising Countries/Regions for Overseas Business Expansion in the Medium-Term (for the next 3 years)

(No. of votes) 100
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’ ‘__ch

== China
India
Vietnam
==& Thailand
—O—UusS.
—8— Indonesia

0 . . . . . . . )
2000 2001 2002 2003 2004 2005 2006 2007 2008

Survey FY00 Survey FYO1 Survey FY02 Survey FY03 Survey FY04 Survey FY05 Survey FY06 Survey FY07 Survey FY08
China 65 China 82 China 89 China 93 China 91 China 82 China 71 China 68 China 63
us. 41 us. 32 Thailand 28 Thailand 29 Thailand 30 India 36 India 47 India 50 India 58
Thailand 24 Thailand 25 us. 26 us. 22 India 24 Thailand 31 Vietnam 33 Vietnam 351 Vietnam 32
Indonesia | 15 | Indonesia | 14 | Indonesia i 15 Vietnam 18 | Vietnam 22 Vietnam 27 Thailand } 29 Thailand 26| Russia 28
Malaysia 12 India 13 Vietnam 15 India 14 u.s. 20 u.s. 20 u.s. 21 Russia 23| Thailand 27
Taiwan 1 Vietnam 12 India 13 | Indonesia ;| 13 Russia 10 Russia 13 Russia 20 us. 18 Brazil 19
India 10 Taiwan 1 S. Korea 8 S. Korea 9 Indonesia 10 S. Korea 11 Brazil 9 Brazil 9 us. 17
Vietnam 9 S. Korea 8 Taiwan 8 Taiwan 7 S. Korea 9 Indonesia 9 S. Korea 9 Indonesia 9| Indonesia 9
S. Korea 9 Malaysia 8 Malaysia 8 Malaysia 6 Taiwan 8 Brazil 7 Indonesia 8 S. Korea 6| S. Korea 6
Philippines { 8 Singapore 6 Brazil 5 Russia 5 Malaysia 6 Taiwan 7 Taiwan [ Taiwan 5| Taiwan 5

China ranks 1% for business expansion but the rate
has been falling since 2004.

India has become 2™ following the boom in BRICs.

Vietnam’ s share of the vote is currently falling
somewhat.

J

Russia and Brazil have also emerged at a higher rank
in the FYO08 survey.

(Source) JBIC



Channel to Discovery

Japanese Direct Investment Trends by Sector and Region

investment.

@ The growth in direct investment in the U.S. rose by 72.5% in 2007. Direct investment in Asia steadily increased to 26.4% of all

@ Direct investment in electrical machinery and transport machinery is stable and accounts for a large share. There was an increase in
food investment in 2007.

(Milion USD)

90,000
80,000
70,000
60,000
50,000
40,000
30,000
20,000
10,000

0

Direct Investment Amount by Sector

(Sector)

ansport
. eel/Non—Ferrous Metal
.,
= Minin
S Chemigals/Pt

o Retail

B Fodd

B Electrical Machifery

o Trafsport Mackjnery

2005 2006 2007

Investment in electrical machinery and transport
machinery is stable and accounts for a large share.
Food investment increased in 2007.
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Growth in investment in the U.S. increased 72.5%
in 2007. Direct investment in Asia steadily

increased to account for 26.4% of all investment.

(Source) Bank of Japan, Ministry of Finance Statistics
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Channel to Discovery

Number of Consultations from Mizuho’s Customers (except for China)

€ India accounts for the highest number of consultation cases by country with 105 consultations. Russia is second with 57 consultations
and then Vietnam with 45.

€ There has been an increase in the number of firms consulting about finding a business partner, including through M&As and joint
ventures, accounting for 17.1% of all consultations in the most recent year.

India
Russia
Vietnam
Whole of Asia
Thailand
Brazil
Singapore
u.s.
Taiwan

Central & Eastern Europe

Top 10 Consultations by Country (Apr.-Nov. 08)
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(12 months, 416 consultations)

2008
(462 consultations in 8 months from Apr.—Nov.)




Channel to Discovery

Trends in Consultation from Customers

@ The top 10 countries most frequently subject to consultation with the Overseas Business Promotion Division are shown below.

@ India remained first from the second-half of 2007 to the first-half of 2008 with Vietham emerging as second.
Brazil became fifth, suggesting that it is drawing increasing attention.

Top 10 Investment Consultations by Country (Second Half FY07) Top 10 Investment Consultations by Country (First Half FY08)
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Channel to Discovery

Foreign Direct Investment in India

» After liberalization of economy in 1991, Foreign Direct Investment in India has steadily increased

» Japanese investments represents relatively small share of 6%

Transition of FDI in India Investment by the Country

(BHFIL)
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Channel to Discovery

Pluses and Minuses of Investments in India

»India’s huge and growing market attracts Japanese investments.

»Fragile infrastructures, complicated tax structures, lack of transparency and promptness in the administrative
process discourages Japanese investments.

- Plses Minuses

High Rate of Economic Growth i  Huge Domestic Market Fragile Infrastructure il Frequent Labor Issues
Political Stability Lengthy Admin. Process Complicated Tax Structure

Established Legal System @ Deregulation Movements ‘ ' . . . . .
S High Operating Cost Inefficient Logistics
Diversification of “China Risk” Geographical Importance Land Acquisition Issues

Source: Customer’s Feedback
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Some thoughts about promotion of Japanese
Investments in India

-How to nurture “investor friendly” culture,

Guidance, Promptness and Hospitality

“Going the Extra Mile” for Business

15



Thank you!



Channel to Discovery

e Disclaimer

*None of Mizuho nor its shareholders, affiliates or subsidiaries accepts any responsibility for the legality, validity, effectiveness,
adequacy, or enforceability of any documentation executed, or which may be executed, in relation to the Project. The information
contained in this Material has been provided by a number of sources, including the Recipients, or the Company, or the Sponsors; and
that Mizuho does not assume any responsibility for the accuracy or completeness of such information. Mizuho or any of its affiliates
has not independently verified such information and the same is being provided by Mizuho for information purposes only. Mizuho
does not make any representation or warranty as to the accuracy or completeness of such information and does not assume any
undertaking to supplement such information as further information becomes available or in light of changing circumstances. Mizuho
shall not have any liability for any representations or warranties (express or implied) contained in, any omissions from, this Material or
any other written or oral communication transmitted to any Recipient in the course of its evaluation of the proposed financing or
otherwise. Mizuho expressly disclaim any and all liability, which is based on the information and statements or any part thereof
contained in (or omitted from) this Material.

*By accepting this Material, the Recipients acknowledge that (a) Mizuho is not in the business of providing legal, tax or accounting
advice, (b) the Recipients understand that there may be legal, tax or accounting risks associated with the potential services described
herein and (¢) the Recipients should receive legal, tax and accounting advice from advisors with appropriate expertise to assess relevant
risks.

* Confidentiality

*This document is intended for the exclusive use of the Recipients, and is provided with the express understanding that the information
contained herein will be regarded and treated as strictly confidential. All recipients may not reproduce or use this document in whole
or in part, for any other purpose, nor disclose, furnish nor distribute this document to any other persons without the prior written
permission of Mizuho. Any such reproduction, use, delivery or distribution in form or to any jurisdiction may be effected only in
accordance with all applicable laws and regulations in the relevant jurisdiction(s).
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