
 
Abstract: 
 
Financial exclusion is a defining characteristic of a distinct group of 
consumers- the next billion-whose potential to become viable banking 
customers has been greatly underestimated. The next billion consumers can 
be found in Brazil, China and India but the segment also spreads across 
Africa and other parts of Asia. The next billion consumers’ demand for 
financial services has not been met by suitable offerings from the formal 
sector, owing to the lack of a clear commercial case for serving this group. 
By embracing innovation, however, banks can upend the economics of 
reaching the next billion, creating opportunities for profitable growth. 
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