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Foreword

The Middle East stands today as one of the most strategically significant regions in global trade—
marked by its geographic centrality, rapidly evolving economies and growing emphasis on food 
security. For India, whose agricultural sector represents both a cornerstone of domestic livelihood 
and a pillar of global engagement, the Middle East presents not just a market, but a vital opportu-
nity for long-term partnership.

This report, Enhancing India’s Agri-Exports to the Middle East: Opportunities and Strategies, is 
a timely and rigorously researched contribution to deepen India’s trade relations with the region. 
Developed through a collaborative effort between the Agricultural and Processed Food Products 
Export Development Authority (APEDA) and the Indian Council for Research on International Eco-
nomic Relations (ICRIER), the study offers a data-rich, policy-relevant roadmap for scaling India’s 
agricultural exports in a competitive, high-demand environment.

By delving into the specific trade profiles, regulatory landscapes and commodity preferences across 
key Middle Eastern economies, the report highlights actionable insights into how India can align 
its strengths—diverse agri-produce, adaptive supply chains and a growing base of export-ready 
enterprises—with the region’s food needs. It also examines the structural and logistical challenges 
that must be addressed to sustain and expand market access.

Most importantly, the report goes beyond trade figures. It places agricultural exports within the 
broader context of India-Middle East relations—linking commerce with cooperation and econom-
ics with diplomacy. Its forward-looking recommendations—spanning quality assurance, supply 
chain integration, innovation in product development and targeted market strategies—offer a 
strategic blueprint for public and private stakeholders alike.

As India continues to position itself as a reliable partner in global food systems, this report is a 
clarion call to invest in partnerships that are not only economically sound, but resilient and sus-
tainable. I commend the research team for their thorough work and vision and trust this report will 
serve as a valuable guide for all who are invested in the future of India’s agricultural engagement 
with the Middle East.

Deepak Mishra

Director & Chief Executive, 

ICRIER

Abhishek Dev

Chairman

APEDA
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Preface

India’s agricultural trade with the Middle East is a dynamic and strategically important component 
of its overall agri-export portfolio, shaped significantly by evolving trade agreements and growing 
bilateral cooperation. The Middle East, particularly the Gulf Cooperation Council (GCC) countries 
such as the United Arab Emirates (UAE), Saudi Arabia, Oman, Kuwait, Qatar, and Iran, represents a 
key market for Indian agricultural products, driven by the region’s heavy reliance on food imports 
to meet domestic demand.

India exports a diverse range of agricultural commodities to the Middle East, with major items 
including Basmati rice, sugar, spices, marine products, fresh fruits, and processed foods. For 
instance, India’s agri-exports to the UAE alone reached approximately USD 2.63 billion in 2021-22, 
marking a 35 percent increase over the previous year. The UAE has emerged as India’s second-larg-
est importer of agricultural products in FY 2022-23, accounting for USD 1.9 billion or 6.9 percent 
of India’s total agri-exports. Rice and wheat are among the top exported staples, reflecting India’s 
role as the world’s second-largest food producer and a crucial supplier to the region.

Trade agreements have played a pivotal role in enhancing India-Middle East agricultural trade. The 
India-UAE Comprehensive Economic Partnership Agreement (CEPA), signed in February 2022, is 
a landmark accord that aims to boost bilateral trade by reducing tariffs and facilitating smoother 
market access. CEPA targets increasing trade in goods to over USD 100 billion and services to 
USD 15 billion within five years, with agriculture being a significant focus sector. This agreement 
complements other initiatives such as the India-Middle East Food Corridor, which is designed to 
strengthen supply chains, ensure food security, and foster investments in food parks and infra-
structure in both regions.

Despite these positive developments, Indian agri-exports face challenges from non-tariff barriers, 
including sanitary and phytosanitary (SPS) regulations and technical barriers to trade (TBT), which 
can restrict market access or increase compliance costs. Aligning Indian agricultural standards with 
those of Middle Eastern countries, improving product quality, and enhancing logistics and supply 
chain efficiencies are critical to overcoming these hurdles. The growing agritech sector in the UAE, 
along with investments in food parks and supply chain infrastructure, offers opportunities for col-
laboration and technology transfer that can benefit Indian exporters.

The India-Middle East agricultural trade relationship is further strengthened by robust diplomatic 
ties and increasing investments. The UAE is among the top investors in India, with investments 
exceeding USD 3.35 billion in FY 2022-23, supporting sectors including agriculture and food pro-
cessing. The strategic location of the UAE also positions it as a logistical hub for distribution across 
the Middle East region, enhancing India’s access to broader markets.

This report, “Enhancing India’s Agri-Exports to the Middle East: Opportunities and Strategies,” 
is a collaborative effort between the Agricultural and Processed Food Products Export Develop-
ment Authority (APEDA) and the Indian Council for Research on International Economic Relations 
(ICRIER) under the APEDA-ICRIER Knowledge Partnership. It delivers an in-depth analysis of the 
dynamics governing agricultural trade between India and the Middle East, pinpointing avenues to 
boost export competitiveness and foster mutually advantageous trade relationships.

The study provides a detailed overview of the Middle East’s diverse economies and agricultural 
landscapes, emphasizing the pivotal role of strategic trade routes, strong diplomatic ties, and 
well-directed investment flows in enhancing India’s agri-exports. It justifies the selection of Iran, 
Kuwait, Oman, Saudi Arabia, the United Arab Emirates, and Qatar, based on their demographic 
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and economic parameters along with market potential and established trade patterns with India.

Through detailed country-commodity analyses, this report examines import patterns, assesses 
demand trends, and evaluates the competitive positioning of Indian agricultural exports in each 
selected market. Challenges like non-tariff barriers, alongside opportunities from growing con-
sumer demand, trade agreements such as the India-UAE CEPA, and initiatives like the India-Mid-
dle East-Europe Economic Corridor (IMEC), are thoroughly explored. The analysis is grounded in 
extensive data, stakeholder consultations, and a comprehensive review of existing literature.

A core objective of this report is to offer actionable strategies and policy recommendations for 
policymakers, exporters, and industry stakeholders. These include improving product standards to 
meet stringent Middle Eastern requirements, diversifying the export basket to include value-added 
products, and strengthening trade facilitation mechanisms through streamlined customs proce-
dures. By addressing existing challenges and capitalizing on emerging opportunities, this report 
aims to contribute to the sustainable expansion of India’s agricultural exports to the Middle East, 
fostering enhanced economic cooperation and regional development.

We extend our sincere appreciation to APEDA for their support and to all the experts, exporters, 
and stakeholders who contributed their insights. This report aims to serve as a comprehensive 
resource for elevating India’s presence in the Middle Eastern agricultural market, promoting both 
economic growth and stronger regional partnerships.

Suvangi Rath

Tanay Suntwal 

Aditi Bansal

Kartik Jain

Ashok Gulati
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1. Introduction
The Middle East, a diverse and economically vibrant 
region spanning parts of Eurasia and Africa, holds 
immense potential for agricultural trade. Home to 
over 500 million people and covering 8.8 million 
square kilometres, the region has experienced sig-
nificant economic growth, averaging 5 percent annu-
ally over the past decade. Despite its wealth, driven 
mainly by hydrocarbon exports, agriculture contrib-
utes minimally to GDP across most countries, em-
phasizing their dependence on food imports. India’s 
historic, cultural, and economic links with the Mid-
dle East, now reinforced by modern trade diplomacy 
and projects like the India-Middle East-Europe Eco-
nomic Corridor (IMEC) and the India-Middle East 
Food Corridor, provide a solid foundation for enhanc-
ing agricultural exports. India’s strategic initiatives, 
combined with rising Middle Eastern food security 
concerns, position Indian agri-products as critical to 
regional supply chains.

2. Selection of Middle-East Countries: 
Rationale and Overview
For focused analysis, six countries were selected: 
Iran, Saudi Arabia, Kuwait, Oman, the United Arab 
Emirates (UAE), and Qatar. These nations offer a 
compelling combination of high or growing popula-
tions, significant GDP per capita, high urbanization 
rates, and a strong reliance on agri-imports. All being 
net importers of agricultural products, their growing 
consumer demand present opportunities for India to 
capture the market. 

Demographic indicators underscore the urgency of 
food security: Saudi Arabia, the largest by landmass, 

has 33.3 million people with a GDP per capita of USD 
32,094; Qatar and UAE, though smaller, boast ex-
tremely high GDP per capita, USD 80,195 and USD 
49,040 respectively, offering lucrative markets for 
premium agri-products.

3. Geographical and Trade Route 
Analysis
India enjoys geographical proximity to the Middle 
East, giving it a competitive edge in exporting per-
ishable and fresh products. Major ports such as Jebel 
Ali (UAE), King Abdullah (Saudi Arabia), and Salalah 
(Oman) rank among the world’s top container ports. 
India’s western ports (JNPT and Mundra) are prima-
ry gateways for exports. The India-Middle East-Eu-
rope Economic Corridor (IMEC) will further enhance 
trade efficiency by reducing transit times by up to 40 
percent and improving inland connectivity across the 
Middle East. Maritime transport remains the prima-
ry mode of shipment, but investments in rail connec-
tivity within Saudi Arabia and the UAE are expected 
to boost inland logistics capabilities significantly.

4. Trade Aspects
India’s trade with the Middle East was valued at over 
USD 240 billion in 2023. Agricultural exports con-
tributed USD 10.7 billion, indicating robust oppor-
tunities for expansion. Major exported commodities 
included rice (USD 3.91 billion), frozen bovine meat 
(USD 1.28 billion), tea (USD 270 million), and cane 
or beet sugar (USD 940 million). Imports from the 
Middle East, at USD 1.35 billion, largely comprised 
dates, crude soybean oil, and cotton, making India a 
net agricultural exporter in the region.

Executive Summary
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India’s overall agri-exports and imports vis-vis agri-trade with Middle-East
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5. Country-Commodity Analysis
Iran: Despite political challenges, Iran remains a sig-
nificant market. Major imports include rice, maize, 
and sunflower oil. India already supplies a substantial 
share of Iran’s rice imports but can diversify into food 
preparations and processed fruits. Strengthening 
diplomatic channels, such as through Chabahar Port 
initiatives, can open new doors. India could benefit 
by expanding its exports of groundnuts, mangoes, 
fruit juices, and other food preparations to Iran. 

Kuwait: With a high GDP per capita and large expatri-
ate population (21 percent Indian), Kuwait is an ideal 
destination for Indian food exports. India’s strengths 
lie in rice, bakery products, and processed foods. By 
addressing regulatory requirements and emphasizing 
branding, India can expand its market share further. 
Apart from rice, commodities like food preparations, 
bovine meat, sweet biscuits, bakery products, French 
fries, fruits (including pomegranate and jackfruit), 
chili, groundnuts, ghee, paneer, eggs, fresh or dried 
bananas (excluding plantains), fresh or dried guavas, 
mangoes, and mangosteens offer India an opportu-
nity to penetrate the Kuwaiti market. 

Oman: Omani imports of food preparations and bak-
ery products (sweet biscuits, sugar confectionaries) 
offer room for India to increase exports. Traditional 
links and the strong presence of Indian businesses 
provide a conducive environment for deepening agri-
trade relations. While rice has an established market, 
other commodities like fresh or dried cashew nuts, 
shelled and fresh or dried bananas (excl. plantains), 
fresh or dried guavas, mangoes, and mangosteens, 
fresh or chilled potatoes, chilli, groundnut, and eggs 
offer India a potential to boost exports to Oman. 

Saudi Arabia: Saudi Arabia is India’s fourth-largest 
trading partner and a major importer of Indian rice 
and frozen meat. India’s competitive advantage in 
frozen foods, beverages, and bakery products can be 
leveraged, particularly through the strong bilateral 
frameworks under Vision 2030. Important export-
able commodities from India to Saudi Arabia include 
rice, food preparations, bovine meat, bakery products 
(bread, pastry, pasta), eggs, fresh or dried bananas 
(excluding plantains), fresh grapes, dried guavas, 
mangoes and mangosteens, pomegranate, jackfruit, 
ghee, fresh or dried cashew nuts, natural honey, and 
fresh or chilled potatoes. 

India’s agri-imports from Middle East

(Source: ITC trade map, 2024)  
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UAE: A logistics and re-export hub, UAE is India’s 
third-largest trading partner. The Comprehensive 
Economic Partnership Agreement (CEPA) has cre-
ated tariff advantages for Indian exporters. Beyond 
staples like rice and meat, opportunities exist in or-
ganic foods, ready-to-eat products, and value-added 
dairy goods. Important commodities of export in-
clude Whiskies, bovine meat, rice, food preparations, 
bakery products, eggs, fresh or chilled potatoes (excl. 
seed), fresh or dried bananas (excl.  plantains), fresh 
or dried guavas, mangoes and mangosteens, and even 
other fruits (includes pomegranate and jackfruit), 
chilli, groundnut, ghee, honey, fresh or dried cashew 
nuts (shelled), grapes (fresh or dried), sweet biscuits, 
and paneer.

Qatar: A small but wealthy market, Qatar demands 
high-quality rice, confectioneries, and health foods. 
The significant Indian diaspora ensures consistent 
demand for familiar tastes and traditional products. 
India has a potential to boost its exports in com-
modities like fresh or dried guavas, mangoes and 
mangosteens, fresh or dried cashew nuts, shelled, 
other fruits (includes pomegranate and jackfruit), 
chilli, natural honey, ghee, groundnuts, paneer, fresh 
grapes, fresh or dried bananas, eggs, and sweet bis-
cuits.

6. Challenges and Opportunities
India faces some major challenges that hinder its ex-
ports to the Middle-East: 

a)	 Non-Tariff Barriers (NTBs): Stringent 
sanitary and phytosanitary (SPS) measures 
complicate market entry.

b)	 Competition: Strong competition from Brazil, 
Australia, and intra-GCC suppliers.

c)	 Political Volatility: Especially with Iran, trade 
can be affected by sanctions and instability.

d)	 Infrastructure Gaps: Limited cold chain and 
handling facilities at Indian eastern ports.

While challenges persist, India also has some 
good opportunities that can help boost its 
exports to this region:  

a)	 Cost Competitiveness: India’s lower unit 
value pricing (UVP) makes its agri-exports 
attractive.

b)	 Food Processing and Value Addition: 

Expanding from raw commodity exports to 
processed, ready-to-eat, and packaged foods.

c)	 Branding and Market Segmentation: Creating 
premium brands for organic and specialty 
foods.

d)	 Diplomatic Engagements: Leveraging 
agreements like CEPA with UAE and exploring 
PTAs with GCC nations to reduce tariffs and 
improve standards harmonization.

e)	 Investment in Infrastructure: Enhancing cold 
storage, logistics parks, and quality control 
laboratories near export hubs.

7. Strategies and Conclusion
a)	 Product Diversification and Value Addition: 

India must move beyond staples like rice to 
high-margin products such as frozen snacks, 
organic beverages, nutraceuticals, and health-
oriented foods targeting the middle and upper 
segments of Middle Eastern consumers.

b)	 Focused Trade Diplomacy: Proactively 
working through diplomatic channels to 
address NTBs, streamline certifications, 
and fast-track approvals. Promoting mutual 
recognition agreements for standards would 
significantly ease market access.

c)	 Agri-Export Cluster Development: 
Establishing product-specific clusters (e.g., 
dairy in Gujarat, spices in Kerala, meat 
processing in Maharashtra) that cater 
specifically to Middle Eastern tastes and 
compliance norms.

d)	 Leveraging the Indian Diaspora: Tailoring 
products to diaspora demands can create 
stable initial demand bases, which can be 
leveraged to enter wider Middle Eastern 
consumer segments.

e)	 Private Sector Participation and Branding: 
Encourage Indian brands to invest in 
marketing campaigns targeting Middle 
Eastern consumers. Participation in food 
expos, setting up distribution networks, and 
creating localized packaging and branding 
can boost visibility.

f)	 Research, Development, and Innovation: 
Investing in research to develop climate-
resilient varieties and fortified foods that 
meet Middle Eastern regulatory standards 
will provide a long-term competitive edge.
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g)	 Infrastructure and Logistics Enhancement: 
Developing world-class logistics hubs and 
strengthening cold chain capabilities in 
eastern ports like Chennai and Visakhapatnam 
will boost the competitiveness of Indian agri-
exports.

The Middle East represents a rapidly growing, high-
value destination for Indian agricultural exports. 
With the right mix of policy interventions, diplomat-
ic efforts, infrastructure investments, and private 

sector engagement, India can significantly expand its 
agri-trade footprint. Strategic partnerships, efficient 
supply chains, and high-quality, diversified product 
offerings are essential to tap into this opportunity. 
India’s focus on food security collaboration, supply 
chain resilience, and economic integration with the 
Middle East can not only bolster exports but also 
strengthen geopolitical and economic alliances criti-
cal for sustainable growth.





INTRODUCTION | 21 

1.1	 Economic diversity of the  
	 Middle-East
The Middle East is a transcontinental area that spans 
parts of Eurasia and Africa. It comprises countries 
that share ethnic groups, geographic features, reli-
gious beliefs, and political histories. The region con-
sists of 17 countries - Bahrain, Cyprus, Egypt, Iran, 
Iraq, Israel, Jordan, Kuwait, Lebanon, Oman, Pales-
tine, Qatar, Saudi Arabia, Syria, Türkiye, the United 
Arab Emirates, and Yemen. Most of these countries 
are situated in Western Asia, with Egypt located in 
North Africa and a portion of Türkiye in Southeast 
Europe. The Middle Eastern economy is quite varied, 
featuring national economies that include hydrocar-
bon-exporting rentiers, centralized socialist systems, 
and free-market economies. The region is renowned 
for its oil production and export that influences the 
area by generating wealth and utilizing labour.

The Middle East is home to 500 million people, mak-
ing up 6.09 per cent of the global population. Figure 
1.1 compares the population of major countries and 
regions of the world. Covering an area of 8.8 million 
square kilometres, it accounts for 6.2 per cent of the 
Earth’s land. Saudi Arabia is the largest country in 
terms of area, while Bahrain is the smallest. From 
2014 to 2023, the region’s Gross Domestic Product 
(GDP) (in current USD) grew at an average annual 
growth rate of 5 per cent (WDI, 2025). In 2025, Mid-
dle-East saw an inflation of 8.4 percent (IMF, 2025). 

The GDP of the different countries vary widely across 
the middle-east. The GDP per capita (2023) of Iran, 
Kuwait, Oman, Saudi Arabia, UAE, and Qatar are USD 
4465.6, USD 33729.8, USD 21549.8, USD 32094.0, 
USD 49040.7, and USD 80195.9 respectively (Table 

2.1). Most Middle Eastern countries have high GDP 
per capita, largely due to the region’s significant ur-
banization. The United Nations projects that 68 per 
cent of the global population will reside in urban ar-
eas by 2050, up from the current 55 per cent (UN, 
2018). In the Middle East, urbanization is a notable 
trend, with the region surpassing the global average. 
Kuwait and the UAE have 100 per cent of their popu-
lations living in urban areas. In Iran, 77 per cent of 
the population is urbanized, while Oman, Saudi Ara-
bia, and Qatar have urbanization rates of 88 per cent, 
85 per cent, and 88 per cent, respectively (World 
Bank, 2023). The details of the economic indicators 
of the selected countries in the Middle-East are de-
scribed in Table 2.1.

The Middle East is a region of remarkable diversity 
(detailed in section 2.2), encompassing a wide range 
of cultures, languages, and religions. It is home to 
various ethnic groups such as Arabs, Persians, Kurds, 

FIGURE 1.1
Comparison of population of some major nations  

(regions) of the world (2023)

 (Source: WDI World Bank, 2024; World Population Review, 2024)
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and Turks, each with unique cultural practices and 
traditions. Economically, the region varies widely, 
with some countries like the UAE and Qatar having 
high GDP per capita due to oil wealth, while others 
have more diversified economies. Urbanization is a 
significant trend, with countries like Kuwait and the 
UAE having nearly 100 per cent urban populations, 
contributing to demographic diversity. Efforts to pro-
mote gender equality and workforce diversity are also 
gaining momentum, particularly in countries like the 
UAE (Gulf News Report & Gulf News Report, 2022). 
Overall, the Middle East’s diversity is a source of 
strength and resilience, enriching its dynamic social 
fabric. This offers a perfect platform for other coun-
tries, especially India to engage in trade with the Mid-
dle East. 

1.2	 Agricultural scenario of the  
	 Middle East
In the Middle East, the agriculture sector contributes 
a small share to GDP, making these countries highly 
reliant on agri-imports. According to the World Bank 
(2023), agriculture, forestry and fishing accounts for 
2.7 per cent of GDP in Saudi Arabia, 12.8 per cent in 
Iran, 0.7 per cent in the UAE, 0.3 per cent in Qatar, 
0.5 per cent in Kuwait, and 2.3 per cent in Oman. Due 
to arid climatic conditions and limited arable land, 
these nations depend on imports for food security, 
creating an opportunity for India to expand its agri-
exports.

Wheat and barley are the major staples in this region. 
Besides these, rice, maize, lentils, chickpeas, fruits, 
and vegetables are also produced. Iran has the larg-
est cultivated area (17.5 million ha) among the mid-
dle-eastern countries. The cultivated area in Kuwait, 
Oman, Saudi Arabia, UAE, and Qatar are 0.014 mil-
lion ha, 0.1 million ha, 2.5 million ha, 0.09 million ha, 
and 0.00013 million ha respectively. 

In Iran, 14 per cent of the population is employed in 
agriculture, 2 per cent in Kuwait, 6 per cent in Oman, 
3 per cent in Saudi Arabia, 1 per cent in UAE and 1 
per cent in Qatar (World Bank, 2023). Due to the low 
rural population, limited agricultural employment, 
and the small contribution of agriculture to the GDP 
in Middle Eastern countries, India has significant 
potential to increase its exports of agricultural com-
modities to the region. The details of country-wise 
climate and agriculture is given in section 2.3 and 5. 

1.3	 Enhancing India’s agricultural 		
	 export competitiveness through 	
		 diplomacy, trade, and investment
India’s deep-rooted historical, economic, and stra-
tegic engagement with the Middle East has evolved 
significantly, particularly in the realm of trade diplo-
macy. While traditional ties were anchored in energy 
cooperation, remittances, and infrastructure invest-
ments, recent years have witnessed a transformative 
shift towards food security and agribusiness collabo-
rations. The India-Middle East Food Corridor exem-
plifies this shift, underscoring India’s growing role as 
a key food supplier to the region. India’s trade and 
diplomatic relations with the Middle East have his-
torically been shaped by energy security, workforce 
migration, and geopolitical stability. With over 9 
million Indian expatriates residing in the Gulf, the 
region contributes significantly to India’s foreign ex-
change reserves through remittances. Additionally, 
the Middle East supplies over 70 per cent of India’s 
oil and gas needs.

However, the economic engagement between India 
and the region is rapidly diversifying. India’s “Look 
West” policy has evolved into “Link and Act West”, 
expanding partnerships in infrastructure, defence, 
technology, and food security. Food security has 
emerged as a critical area of collaboration between 
India and the Middle East. The UAE and other Gulf 
nations heavily rely on food imports, and India, as 
the second-largest food producer in the world, has 
positioned itself as a key partner in addressing this 
challenge. We have analysed selected countries’ bilat-
eral relations with India:

India-Iran
India and Iran continue to develop Chabahar Port, 
strengthening connectivity to Central Asia. Iran is a 
key trade partner, with India among its top five trad-
ing nations. India’s major exports to Iran include rice, 
tea, pharmaceuticals, and electrical machinery, while 
imports mainly consist of dry fruits and chemicals. 
Iran’s long-term energy cooperation with India re-
mains crucial despite global geopolitical shifts (India-
Iran relations bilateral brief, 2025).
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India-Kuwait
India-Kuwait trade stood at USD 10.47 billion in 
2023-24, with Kuwait being India’s sixth-largest 
crude oil supplier. The Kuwait Investment Authority 
(KIA) has over USD 10 billion invested in India. In-
dian firms such as L&T, Tata, and Wipro operate in 
Kuwait, reflecting strong business ties. A Manpower 
Agreement ensures labour cooperation, benefiting 
over 1 million Indian workers in Kuwait. Kuwait is 
also discussing entry into India’s International Solar 
Alliance (ISA), strengthening renewable energy ties 
(Embassy of India, Kuwait, 2024).

India-Oman
Oman is India’s oldest strategic partner in the Gulf 
and a crucial interlocutor in the Arab League and 
GCC. Bilateral trade stood at USD 8.94 billion in 
2023-24, with over 6,000 India-Oman joint ventures 
valued at USD 7.5 billion. Oman is a key partner in 
defence cooperation, hosting joint military exercises 
with all three Indian defence wings. The Oman-India 
Joint Investment Fund (OIJIF), with a new USD 300 
million tranche, continues to strengthen economic 
ties (Embassy of India, Oman, 2024).

India-Saudi Arabia
Saudi Arabia is India’s fourth-largest trading partner, 
with bilateral trade standing at USD 52.76 billion in 
2022-23. India imports 18 per cent of its crude oil 
from Saudi Arabia, making it a vital partner for en-
ergy security. Key investment projects include the 
USD 44 billion West Coast Refinery & Petrochemicals 
Project in Maharashtra, jointly developed by Saudi 
Aramco, ADNOC, and an Indian consortium. Saudi 
Arabia has also exempted Indian nationals from the 
Police Clearance Certificate (PCC) requirement and is 
working with India on a rupee-riyal trade mechanism 
to boost economic ties (Embassy of Saudi Arabia in 
India, 2024).

India-UAE
India-UAE relations are marked by a Comprehensive 
Strategic Partnership, with bilateral trade reaching 
USD 85 billion in 2022-23. The UAE is India’s third-
largest trading partner and second-largest export 
destination. Key agreements include a Local Cur-
rency Settlement (LCS) system for INR-AED transac-

tions. UAE’s sovereign wealth funds, like Abu Dhabi 
Investment Authority (ADIA), have made significant 
investments in India’s infrastructure and renewable 
energy sectors. The UAE is also a major partner in the 
India-Middle East Food Corridor, with a USD 2 bil-
lion investment in agribusiness and food parks (In-
dia-UAE bilateral relations, 2024).

India-Qatar
India-Qatar ties have strengthened in energy security 
and trade, with Qatar being India’s largest supplier of 
Liquefied Natural Gas (LNG) (covering 40 per cent of 
imports). Bilateral trade reached USD 14.08 billion in 
2023-24, with major Indian exports including cereals, 
iron & steel, and chemicals. The India-Qatar Business 
Forum facilitates investment opportunities. India is 
also involved in infrastructure projects in Qatar, with 
major companies like L&T, Wipro, and Tata playing a 
key role (Embassy of Qatar in India, 2024).

India’s engagement with the Middle East is increas-
ingly shaped by strategic trade agreements and Free 
Trade Agreements (FTAs) that foster economic in-
tegration. The Comprehensive Economic Partner-
ship Agreement (CEPA) with the UAE has enhanced 
trade by reducing tariffs and enabling seamless in-
vestment flows. Saudi Arabia and Qatar, being key 
energy partners, benefit from bilateral trade frame-
works that support stable energy supply chains and 
petrochemical investments. Kuwait’s participation in 
India’s energy and labour market agreements, along 
with the Oman-India Joint Investment Fund (OI-
JIF), strengthens trade ties. Iran’s connectivity co-
operation through the Chabahar Port aligns with In-
dia’s broader trade diplomacy goals. These FTAs and 
economic partnerships enhance market access and 
investment and align with India’s food security and 
supply chain strategies, reinforcing its position as a 
major trade partner in the region (DGFT, GOI, 2024).

Key Developments in the Food Corridor
1.	 Major Investments: The UAE has pledged a 

USD 2 billion investment in Indian food parks, 
focusing on advanced aggrotech, clean technol-
ogy, and renewable energy solutions.

2.	 Agricultural Trade: In FY 2022-23, the UAE was 
the second-largest importer of Indian agricul-
tural products, with rice and wheat leading ex-
ports.
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3.	 Supply Chain Development: UAE-based com-
panies like Emaar Group and DP World are 
actively investing in India’s agri-supply chain, 
enhancing storage, processing, and logistics ca-
pabilities.

4.	 I2U2 Initiative: The US-sponsored I2U2 (India-
Israel-UAE-US) partnership has strengthened 
trade cooperation, facilitating investments in 
food security and technology.

India’s growing influence in the Middle East’s food 
supply chain also strengthens its geopolitical posi-
tioning. The India-Middle East-Europe Economic 
Corridor (IMEC), announced in 2023 integrates In-
dia into the region’s trade framework. The UAE, as a 
logistical hub, facilitates reduced trade transit times 
and enhances India’s connectivity with Europe. Coop-
eration in counterterrorism, maritime security, and 
regional stability enhances India’s diplomatic stand-
ing, reinforcing its multi-alignment strategy amidst 
Sino-American rivalries.

1.4 	 Synergies that facilitate trade 		
	 between India and Middle-East
India and the Middle East have several synergies that 
can significantly boost agricultural trade:

•	 Complementary Needs and Resources: The 
Middle East has a high demand for food im-
ports due to its arid climate and limited agri-
cultural capacity. India, with its diverse agricul-
tural production, can meet this demand. This 
complementary relationship helps both regions 
achieve their economic and food security goals.

•	 Technological Collaboration: India can benefit 
from advanced agricultural technologies from 
Israel and the UAE. These technologies include 
precision farming, drip irrigation, and climate-
smart agriculture, which can improve produc-
tivity and sustainability in Indian agriculture 
(The India-Middle East Food Corridor: How the 
UAE, Israel, and India Are Forging a New Inter-
regional Supply Chain, n.d.).

FIGURE 1.2
Prime Minister Narendra Modi with the country heads of the Middle-East at IMEC

(Source: MEA, 2024)



•	 Cultural and Historical Ties: Strong cultural 
and historical ties between India and the Mid-
dle East foster trust and cooperation. These ties 
facilitate smoother business interactions and 
collaborations (IBEF, 2025b).

Strategic location, ease in connectivity, significant 
Indian diaspora, and energy cooperation create a 
favourable scenario for trade between India and the 
Middle Eastern countries. By leveraging these syner-
gies, India and the Middle East can strengthen their 

agricultural trade, ensuring mutual benefits and en-
hanced food security.

1.5 Overview of the report
The report discusses some major commodities where 
India could trade with the selected countries of the 
Middle-East. It provides potential strategies for India 
to enhance and diversify the exports of selected agri-
cultural commodities to the Middle-East.
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2.1	 Rationale behind selection of 		
	 countries
Demographic and economic indicators like popu-
lation, GDP, current GDP per capita in purchasing 
power parity (PPP) play a key role in determining the 
demand and the ability of the country to purchase 
goods and services from the rest of the world. Dif-
ferent indicators were extracted for the Middle East 
region and analysed for the selection of the six coun-
tries in this study. Data for Palestine was not avail-
able therefore, it was not analysed further. Egypt 
has the highest population but a very low per capita 
income. Also, the country was covered in the Africa 
region report. Iran (90.6 million) and Turkiye (85.3 
million) occupy the second and third position in the 
middle-east respectively, thus, creating more demand 
of agri-commodities in the two regions. Also, Tür-
kiye has a decent PPP (USD 13105) which makes it 
a potential market for diversified agri-commodities. 
Saudi Arabia has a good population (33.3 million) and 
high GDP per capita (PPP) (USD 32094), thus, cre-
ating demand and affordability for high-value items. 
Also, the case is same with UAE, it has a decent pop-
ulation (10.5 million) and very high GDP per capita 
(PPP) (USD 49040) making it a potential import des-
tination. Kuwait and Oman have a low population 
but high GDP per capita (PPP) (Table 2.1). 

Therefore, looking at the various parameters and 
eliminating the countries with extremely low popu-
lation and GDP per capita, 6 countries were finally 
selected for analysis in the middle east, namely Iran, 
Saudi Arabia, Kuwait, Oman, Qatar, and UAE. This se-
lection was also in line with the interest of APEDA. To 
validate our selection, we have also analysed whether 

the countries are net importers or exporters of agri-
commodities. We found that all the six selected coun-
tries are net importers, thereby enhancing India’s 
scope to trade with these nations. 

2.2	 Overview of country profile
Iran, officially known as the Islamic Republic of Iran, 
is located in Western Asia, bordered by Armenia, 
Azerbaijan, Turkmenistan, Afghanistan, Pakistan, 
Türkiye, and Iraq. It also has coastlines along the Cas-
pian Sea to the north and the Persian Gulf and Gulf of 
Oman to the south. The capital city is Tehran, and the 
country has a population of approximately 90 million 
people with a GDP per capita of USD 4465.6. Persian 
(Farsi) is the official language, and the country is an 
Islamic republic with a theocratic government struc-
ture. Iran’s economy is diverse, with major sectors 
including oil and gas, agriculture, and manufactur-
ing. Despite facing international sanctions, Iran re-
mains one of the largest oil producers in the world. 
The country also has a rich tradition of craftsman-
ship, including Persian carpets, ceramics, and tex-
tiles. Culturally, Iran has a rich and ancient heritage 
that dates back thousands of years. It is known for its 
contributions to art, literature, philosophy, medicine, 
and science. Persian literature, particularly poetry, is 
highly esteemed, with poets like Rumi, Hafez, and 
Ferdowsi being celebrated figures. Iranian cinema has 
also gained international recognition for its artistic 
achievements. Iranian cuisine is diverse and flavour-
ful, featuring dishes like kebabs, stews (khoresht), rice 
dishes (such as chelo and polo), and a variety of herbs 
and spices. Tea is a staple beverage, and sweets like 
baklava and saffron ice cream are popular. Traditional 
music, dance, and art are integral to Iranian culture 

Selection of Middle-East Countries:
Rationale and Overview
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(Iran - the World Factbook, n.d.). The country has a rich 
tradition of classical Persian music, and traditional 
instruments like the tar, setar, and santur are com-
monly used. Calligraphy and miniature painting are 
also important art forms.

Kuwait, officially known as the State of Kuwait, is lo-
cated in the north-western corner of the Arabian Pen-
insula, bordered by Iraq to the north and Saudi Arabia 
to the south. It has a coastline along the Persian Gulf. 
The capital city is Kuwait City, which is home to most 
of the country’s population of approximately 4.9 mil-
lion people and a GDP per capita of USD 33729.8. 
Arabic is the official language, and English is widely 
spoken. Kuwait’s economy is heavily reliant on oil, 
which accounts for a significant portion of its GDP. 
The country has one of the highest per capita incomes 
in the world. Indians make up 21 per cent of Kuwait’s 
population, totalling 1 million (2023), and represent 
30 per cent of its workforce, around 900,000 (Em-

bassy of India, Kuwait). Besides oil, other sectors like 
finance, trade, and real estate also contribute to the 
economy. Culturally, Kuwait is known for its conserv-
ative Arab-Islamic heritage, which permeates daily 
life. The institution of the diwāniyyah, a regular gath-
ering of men for socializing and discussing various 
topics, is central to Kuwaiti culture. Kuwaiti cuisine is 
influenced by Arabian, Mediterranean, Persian, and 
Indian cuisines. Popular dishes include machboos (a 
spiced rice dish with meat), and traditional foods like 
falafel and hummus. Kuwait has a rich tradition in 
the performing arts, being the oldest centre for such 
arts in the Arabian Peninsula. The country is known 
for its contributions to music, theatre, and literature 
(Ochsenwald et al., 2025). 

Oman, officially known as the Sultanate of Oman, 
is located on the south-eastern coast of the Arabian 
Peninsula. It shares borders with Saudi Arabia, the 
United Arab Emirates, and Yemen, and its coastline 

FIGURE 2.1
Selected Middle-East countries for the study

(Source: Author’s own; Map created using QGIS)
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faces the Arabian Sea and the Gulf of Oman. The capi-
tal city is Muscat, and the country has a population of 
about 5 million people and a GDP per capita of USD 
21549.8. The Indian diaspora is the second-largest in 
Oman, following Bangladesh, with around 680,000 
people of Indian origin residing there (Embassy of 
India, Muscat, 2024). Arabic is the official language. 
The economy is diverse, with significant contribu-
tions from oil and gas, tourism, and fishing. Cultur-
ally, Oman is known for its rich heritage and tradi-
tions. Omani society is tribal, but tribal influence is 
gradually declining. Social customs are conservative 
by Western standards but less strict than those in 
neighbouring Saudi Arabia. Women in Oman enjoy 
relatively more freedom, although social interactions 
are often gender-segregated. Omani cuisine features 
dishes like rice, spiced lamb or fish, dates, and cof-
fee or tea. Incense, particularly frankincense, is often 
burned at the end of meals. Traditional music, dance, 
and poetry are important cultural expressions, with 
the dhow, a traditional sailing vessel, symbolizing 
Oman’s maritime heritage (Crystal et al., 2025a). 

Saudi Arabia, located in the Middle East and occu-
pying most of the Arabian Peninsula, is bordered by 
Jordan, Iraq, Kuwait, Bahrain, Qatar, the United Arab 
Emirates, Oman, and Yemen. Its capital is Riyadh and 
official language is Arabic. It has a population of ap-
proximately 33.3 million people and a GDP per capita 
of USD 32094. The Indian community in Saudi Arabia 
exceeds 2.65 million individuals (2024 data, Embassy 
of India, Riyadh). The economy is heavily dependent 
on oil, making it one of the world’s largest oil pro-
ducers, with other sectors including petrochemicals, 
mining, and tourism. Culturally, Saudi Arabia is deep-
ly rooted in Islamic traditions and Bedouin customs. 
Islam is the state religion, and the country is known 
for its strict adherence to Islamic laws and customs. 
It is home to the two holiest cities in Islam, Mecca 
and Medina. Hospitality and family are highly valued 
aspects of Saudi life (Saudi Arabia - the World Factbook, 
n.d.). Saudi cuisine features dishes like Kabsa, a spiced 
rice dish with meat, and dates are a staple food. Cof-
fee and tea are integral to social gatherings. Tradi-
tional music and dance, such as the Ardah (a sword 
dance), are important cultural expressions, and po-
etry is highly valued. In recent years, Saudi Arabia has 
seen significant social and cultural changes, including 
reforms that allow women to drive and increased en-
tertainment options like cinemas and concerts. These 
changes reflect a modernizing society while still pre-

serving its rich cultural heritage.

The United Arab Emirates (UAE), located at the 
eastern end of the Arabian Peninsula, is a federation 
of seven emirates: Abu Dhabi, Dubai, Sharjah, Ajman, 
Umm Al-Quwain, Fujairah, and Ras Al Khaimah. 
It shares borders with Oman and Saudi Arabia and 
has coastlines along the Persian Gulf and the Gulf of 
Oman. The capital city is Abu Dhabi, and the country 
has a population of approximately 10.9 million peo-
ple and GDP per capita of USD 49040.7 (United Arab 
Emirates - the World Factbook, n.d.). Indians form the 
UAE’s largest ethnic group, comprising 30 per cent of 
the population, with 3.5 million residents recorded 
in 2021. Arabic is the official language, but English is 
widely spoken due to the country’s diverse expatriate 
population. The UAE’s economy is one of the most di-
versified in the Gulf Cooperation Council (GCC), with 
significant contributions from oil and gas, tourism, 
aviation, real estate, and financial services. Dubai is 
known for its skyscrapers, luxury shopping, and vi-
brant nightlife. Culturally, the UAE is a blend of Ara-
bian, Islamic, and Persian influences, with additional 
elements from East Africa and the Indian Subconti-
nent. Islam is the predominant religion, and it sig-
nificantly influences local architecture, music, attire, 
cuisine, and lifestyle. The city of Al Ain in Abu Dhabi 
is a UNESCO World Heritage Site, and Sharjah has 
been recognized as the Cultural Capital of the Arab 
World by UNESCO. Emirati cuisine traditionally in-
cludes rice, meat, and seafood, with popular dishes 
like machboos and harees. Coffee and dates are inte-
gral to hospitality. Traditional music and dance, such 
as the Al Ayala (a traditional dance), are important 
cultural expressions. The UAE also has a rich tradition 
of poetry and storytelling. Modern cultural develop-
ments include a growing arts scene, with numerous 
galleries, museums, and cultural festivals (Crystal et 
al., 2025). 

Qatar, a small peninsula on the north-eastern coast 
of the Arabian Peninsula, is bordered by Saudi Ara-
bia and the Persian Gulf. Its capital, Doha, houses 
over 80 percent of the population with a significant 
expatriate community. The country has a population 
of 2.7 million and a GDP per capita of USD 80195.9 
(Ministry of Foreign Affairs, Qatar). The Indian com-
munity in Qatar comprises approximately 830,000 
people (2024) (Embassy of India, Doha). The coun-
try’s wealth, derived from its vast petroleum and 
natural gas reserves, has resulted in one of the high-
est GDP per capita globally, fostering a high standard 
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of living and modern infrastructure. Arabic is the of-
ficial language, but English is widely spoken. Islam, 
the official religion, significantly influences the cul-
tural and social life. Qatar’s culture is deeply rooted 
in its Bedouin heritage, with influences from India, 
East Africa, and the Persian Gulf. Key cultural aspects 
include the majlis, a communal gathering space cen-
tral to social life, and the renowned Qatari hospital-
ity, where guests are welcomed with Arabic coffee and 
dates. The arts have evolved, with modern Qatari art 
emerging in the mid-20th century and a literary shift 
from traditional Nabati poetry to modern genres, sig-
nificantly influenced by women writers. Qatari music 
and folklore, inspired by maritime activities, reflect 
the country’s historical reliance on the sea. Festivals 
like Ramadan and Eid are widely celebrated, show-
casing Qatar’s rich cultural heritage amidst its rapid 
modernization. Qatari cuisine is a delightful blend of 
traditional Arab flavours, influenced by the country’s 
Bedouin heritage and its interactions with neigh-
bouring regions. The cuisine predominantly revolves 
around staples like meat, fish, and rice, enhanced 
with a diverse array of spices such as cumin, corian-
der, cinnamon, and saffron (Qatar|Culture, Facts & 
Travel | - CountryReports, n.d.). 

2.3	 Climate and Agriculture scenario 	
	 in the selected Middle-Eastern 	
	 countries 
Iran’s climate is diverse, ranging from cold, snowy 
winters in the northwest to extremely hot summers 
in the south (Iran Climate: Average Weather, Tempera-
ture, Rain - Climates to Travel, n.d.). The central plateau 
experiences a continental climate, while the Caspian 
Sea coast enjoys a mild, Mediterranean-like climate. 
Agriculture in Iran faces challenges like water scar-
city and poor soil quality, yet it remains vital to the 
economy. Only about one-third of the land is suitable 
for farming, with wheat, rice, barley, and maize being 
the main crops. Fruits like dates, figs, and pomegran-
ates are also significant. Livestock farming, including 
sheep, goats, and cattle, is important for wool, meat, 
and dairy production. Despite low rainfall and out-
dated farming techniques, agriculture is crucial for 
food security and employment (Encyclopaedia Iran-
ica Foundation, n.d.). 

Kuwait has a subtropical desert climate character-
ized by extremely hot summers and mild winters. 
Summers see temperatures soar above 46°C (115°F), 

while winters are much milder, averaging around 14°C 
(57°F) in January. Rainfall is scarce, averaging only 
about 115 millimetres (4.5 inches) annually, mostly 
occurring between November and April. Agriculture 
in Kuwait faces significant challenges due to its harsh 
climate, poor soil quality, and water scarcity. Only 
about 10 percent of the land is suitable for farming. 
The main agricultural areas are in Wafra, Al-Abdali, 
and Al-Sulaibiya. Kuwait relies heavily on imports 
for food, but there are efforts to improve local pro-
duction through advanced technologies like vertical 
farming. Key crops include vegetables, potatoes, and 
grains (Anthony et al., 2025).

Oman has a diverse climate, largely influenced by 
its geography. The coastal areas, including the capi-
tal Muscat, experience a hot desert climate with high 
humidity, especially in summer when temperatures 
can exceed 40°C (104°F). The interior regions, such 
as the desert areas, are extremely hot and dry, with 
temperatures often surpassing 45°C (113°F) in sum-
mer. The mountainous regions, like Jebel Akhdar, 
have a cooler climate with more rainfall, making 
them suitable for agriculture. Agriculture in Oman is 
concentrated in the northern and southern regions, 
where the climate is more favourable. The main crops 
include dates, limes, bananas, and vegetables. The 
country also produces frankincense, which is a sig-
nificant export product. Water scarcity is a major 
challenge, but traditional irrigation systems, known 
as aflaj, help manage water resources efficiently. Live-
stock farming, including cattle, goats, and camels, 
is also important for the rural economy (Wikipedia 
contributors-Oman, 2024). 

Saudi Arabia has a predominantly desert climate, 
characterized by extremely high temperatures during 
the day and cooler temperatures at night. Summers, 
from June to August, are particularly harsh, with 
daytime temperatures often exceeding 45°C (113°F). 
Winters are milder, with temperatures ranging from 
8°C (46°F) to 20°C (68°F) in most regions (Teitelbaum 
et al., 2025). The southwest region, including areas 
like Asir, experiences a more temperate climate with 
higher rainfall due to its elevation. Agriculture in Sau-
di Arabia faces significant challenges due to its arid 
climate and limited water resources. Despite this, the 
country has made remarkable strides in agricultural 
development. Key crops include dates, wheat, barley, 
and various fruits and vegetables. The government 
has invested heavily in irrigation projects and mod-
ern farming techniques to convert desert areas into 
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arable land. Livestock farming, particularly poultry 
and dairy plays a crucial role in the agricultural sec-
tor (Agriculture & Water|the Embassy of the Kingdom 
of Saudi Arabia, n.d.). 

The United Arab Emirates (UAE) has a desert cli-
mate characterized by extremely hot summers and 
mild winters. Summer temperatures often exceed 
45°C (113°F), while winter temperatures range from 
14°C (57°F) to 24°C (75°F). Rainfall is minimal, aver-
aging less than 100 millimetres (4 inches) annually, 
mostly occurring between November and April (Unit-
ed Arab Emirates Climate: Average Weather, Tempera-
ture, Rain - Climates to Travel, n.d.). Agriculture in the 
UAE faces challenges due to the harsh climate, poor 
soil quality, and water scarcity. Despite these obsta-
cles, the UAE has made significant strides in agricul-
tural development. The main farming areas include 
Ras al-Khaimah, Fujairah, and Al Ain. Key crops are 
dates, tomatoes, cabbage, and citrus fruits. The gov-
ernment supports agriculture through subsidies and 

modern irrigation techniques to enhance productiv-
ity (Agriculture|the Official Portal of the UAE Govern-
ment, n.d.).

Qatar has a desert climate characterized by extreme-
ly hot summers and mild winters. Summer tempera-
tures often exceed 45°C (113°F), while winter temper-
atures range from 14°C (57°F) to 24°C (75°F). Rainfall 
is minimal, averaging less than 100 millimetres (4 
inches) annually, mostly occurring between Novem-
ber and April (Qatar Climate: Average Weather, Tem-
perature, Rain - Climates to Travel, n.d.). Agriculture in 
Qatar is limited due to the harsh climate and lack of 
arable land. Despite these challenges, Qatar has made 
strides in agricultural development. The main farm-
ing areas include Al Khor and Al Wakrah. Key crops 
are dates, tomatoes, cucumbers, and green fodder. 
The government supports agriculture through initia-
tives like greenhouses and advanced irrigation tech-
niques to enhance productivity (Qatar’s Agriculture 
Sector – USQBC Portal, n.d.). 
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3.1	 Strategic trade routes
The strategic trade routes between India and the Mid-
dle East play a pivotal role in strengthening economic 
integration and regional stability. With the launch 
of the India-Middle East-Europe Economic Corridor 
(IMEC) in 2023, this connectivity has gained further 
momentum, leveraging a multi-modal infrastructure 
that includes maritime networks, rail corridors, and 
digital linkages. IMEC will establish a seamless trade 
route connecting India’s western ports to the UAE, 
followed by rail transit through Saudi Arabia and Jor-
dan, and maritime transportation to European mar-
kets via the Mediterranean. This corridor is expected 
to reduce transit times, with high-speed freight rail 
reducing transport durations by up to 40 per cent 
compared to conventional sea routes.

The Middle East hosts some of the world’s most effi-
cient container ports, reinforcing its status as a global 
trade hub. According to the World Bank’s 2023 Con-
tainer Port Performance Index, four of the top five 
global ports are located in the region—King Abdullah 
Port (Saudi Arabia), Port of Salalah (Oman), Hamad 
Port (Qatar), and Khalifa Port (UAE) (Table 3.1). 
These ports, along with Jebel Ali (UAE) and Dammam 
(Saudi Arabia), are critical for global trade due to their 
strategic locations, advanced infrastructure, and op-
erational efficiencies. With ongoing investments in 
port modernization and rail connectivity, the Mid-
dle East is positioned to enhance trade linkages with 
India. Iraq’s Grand Faw Port, expected to begin op-
erations in 2026, will introduce alternative transit 
routes between Asia and Europe, potentially reducing 
congestion in traditional maritime chokepoints such 
as the Suez Canal. Additionally, Saudi Arabia and 
the UAE are expanding their rail networks, ensuring 

improved inland connectivity and facilitating faster 
cargo movement.

For India, IMEC presents an opportunity to strength-
en trade relations with the Middle-east, which ac-
counted for over USD 228 billion in bilateral trade 
in TE23 (ITC trade map, 2024). Beyond trade, the 
corridor is expected to enhance energy cooperation, 
incorporating electricity grids and clean hydrogen 
pipelines to support India’s “One Sun, One World, 
One Grid” vision. By improving regulatory frame-
works, harmonizing customs procedures, and lever-
aging digital infrastructure, IMEC has the potential 
to further integrate India into global supply chains, 
boost trade efficiency, and foster long-term economic 
partnerships with the Middle East.

3.2	 Proximity to India and its 		
	 advantage 
Some of the major ports facilitating agricultural trade 
between India and the Middle East include Jebel Ali 
Port (UAE), Jeddah Islamic Port (Saudi Arabia), (Qa-
tar), Shuwaikh Port (Kuwait), and Sohar Port (Oman). 
These ports boast modern infrastructure, high cargo-
handling capacity, and strong connectivity across the 
Gulf region. 

India primarily exports agricultural products to the 
Middle East through Jawaharlal Nehru Port Trust 
(JNPT) and Mundra Port in Maharashtra and Guja-
rat respectively, with limited shipments from eastern 
ports like Chennai, Visakhapatnam, and Paradip due 
to inadequate cold storage and logistics infrastruc-
ture. Enhancing these facilities can reduce logistics 
costs and transit time, strengthening India’s compet-
itive advantage.

Geographical and Trade  
Route Analysis

3
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Ports Country

Handling 
Capacity 
(million 
TEUs)

Remarks

Salalah 
port

Oman 4.50 Strategically located on the Arabian Sea in Oman’s Dhofar Governorate, it connects Asia and 
Europe with access to key markets in East Africa, the Red Sea, the Indian Subcontinent, and the 
Arabian/Persian Gulf. With advanced cargo handling, warehousing, and distribution, it ensures 
efficient logistics and minimal turnaround times, strengthening its role as a global trade hub.

Hamad 
port

Qatar 7 Hamad Port is a key driver of Qatar’s trade, economic diversification, and regional connectivity, 
with links to over 100 global maritime destinations. It saw a 23 per cent rise in transhipments 
from January to November 2024, with transit shipments making up 47 per cent of total 
containers. Supporting megaprojects, Muntajat’s exports, and national food security, the port 
enhances logistics, attracts investment, and strengthens supply chain resilience. Equipped 
with advanced infrastructure and smart technologies, it plays a crucial role in Qatar National 
Vision 2030, driving sustainable growth and global trade competitiveness.

King 
Abdulla 
port

Saudi 
Arabia

25 Strategically located on the Red Sea, it connects global trade routes and serves as a key gateway 
for 400M consumers across the Middle East, North, and East Africa. Its deep-water terminals 
and multimodal links enhance regional and global trade, reinforcing Saudi Arabia’s role in 
global logistics and economic growth.

Jebel Ali 
port

UAE 14.5 DP World’s Jebel Ali Port, located in Dubai, UAE, serves as a pivotal trade hub connecting 
the Arabian Gulf, Indian Sub-continent, CIS, and Africa. The port offers exceptional multi-
modal connectivity, with over 80 weekly services to more than 140 direct ports worldwide. Its 
integration with Etihad Rail will further enhance regional supply chains, providing seamless 
cargo movement across the GCC rail network upon completion. The Dubai Logistics Corridor 
links Jebel Ali Port, Jafza Free Zone, and Al Maktoum International Airport within a single 
customs-bonded zone, streamlining sea-air logistics and reinforcing Dubai’s status as a global 
logistics centre.

Chabahar 
port

Iran 1.5 The Port is a critical component of India’s connectivity strategy, providing a direct trade route 
to Central Asia bypassing Pakistan. Integrated with the International North-South Transport 
Corridor (INSTC), it enhances India’s access to Eurasian markets, reducing transit time and 
freight costs compared to the Suez Canal route. Chabahar strengthens India’s trade, energy 
security, and geopolitical influence, facilitating exports and imports with resource-rich Central 
Asia. Its strategic location near China-backed Gwadar Port also serves as a counterbalance to 
Beijing’s growing presence in the region.

Shuwaikh 
port

Kuwait 1.5 Shuwaikh Port, Kuwait’s main commercial port, is a vital trade hub with seamless road 
connectivity and a deep-water navigation channel. It features 21 berths, a modern container 
terminal, and plans for a logistics city to enhance efficiency. Handling diverse cargo, including 
containers, vehicles, and general goods, it supports Kuwait’s maritime trade and economic 
growth. Ongoing expansion and modernization projects further strengthen its role in regional 
logistics and future trade development.

Jeddah Saudi 
Arabia

7.5 Jeddah Islamic Port, Saudi Arabia’s largest and busiest seaport, is strategically located on the 
Red Sea, connecting Europe, Asia, and Africa. It handles over 65 per cent of the country’s 
imports, with 62 berths accommodating diverse cargo. Integrated with major global shipping 
lanes and national transport networks, it is a key pillar of Vision 2030, driving trade expansion, 
economic growth, and foreign investment through ongoing modernization efforts.

TABLE 3.1
Major ports of the Middle-East

*TEU: Twenty-foot Equivalent unit

Source: 	 (World Shipping Council), (CPPI index report 2023 (World Bank)), (Arab Sea Ports Federation (2023)), (Wani, 2024 (ORF)), (The Peninsula 
Newspaper, 2024)

India enjoys a proximity advantage (Table 3.2) over 
competitors like Brazil, Australia, the USA, and the 
EU for perishable goods such as fruits, vegetables, 
dairy, and marine products that require shorter 

transit times and minimal cold storage investments. 
Strengthening maritime connectivity with Middle 
Eastern ports can boost India’s agri-trade with the 
region.
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TABLE 3.2
Port to port distance of the six selected countries from India

Country Distance from India (JNPT, Mumbai) (km)

Iran (Chabahar port) 2806

Kuwait (Shuwaikh Port) 3012

Oman (Sohar Port) 2013

Saudi Arabia (Jeddah Islamic Port) 3403

UAE (Jebel Ali Port) 2246

Qatar (Hamad Port) 2630

(Source: ITC trade map, 2024)
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4.1 	 Overview of India-Middle  
	 East trade
India’s relationship with the Middle-East, particular-
ly with the Gulf Cooperation Council (GCC) countries 
is multifaceted and robust. The trade volume of over 
USD 240 billion in 2023 highlights the significance of 
this partnership. Energy imports, particularly crude 
oil and natural gas from countries like Saudi Arabia, 
the UAE, and Qatar, form the backbone of this re-
lationship. Additionally, the Indian diaspora in the 
GCC plays a crucial role, contributing nearly USD 80 
billion annually in remittances (IBEF, 2025). India’s 
exports to the Middle-East was worth USD 65.8 bil-
lion (TE24) and imports USD 115.5 billion.

Exports play a crucial role in strengthening the eco-
nomic ties between India and the Middle East. Ma-
jorly exported items from India to the Middle-East 
include refined petroleum products, which are a sig-
nificant part of the trade. Gems and jewellery, espe-
cially diamonds and gold jewellery, are major exports 
as well. The food sector is robust, with India export-
ing rice (notably Basmati), spices, fruits, vegetables, 
and processed foods. Textiles and garments, includ-
ing cotton textiles and ready-made garments, are also 
important exports. Additionally, India exports a va-
riety of chemicals, including organic chemicals, and 
pharmaceutical products. Engineering goods, such as 
machinery, equipment, and auto components, along 
with various electronic products and components, 
further strengthen the economic ties between India 
and the Middle East (India Product Exports and Imports 
to Middle East & North Africa 2019|WITS Data, n.d.).

In 2023, India’s exports to the UAE were valued at ap-
proximately USD 33.02 billion. Key export items in-

cluded pearls, precious stones, and metals (USD 7.58 
billion), mineral fuels and oils (USD 7.46 billion), 
and electrical and electronic equipment (USD 3.62 
billion) (Trading Economics-India Exports to UAE, 
2025). Bilateral trade between the UAE and India 
rose by 15 percent to USD 83.6 billion in the financial 
year 2024 (IBEF, 2025). India’s exports to Iran have 
experienced fluctuations over recent years. In 2023, 
India’s exports to Iran were valued at approximately 
USD 1.19 billion. The main products exported includ-
ed rice (USD 734 million), soybean meal (USD 96.8 
million), and bananas (USD 52 million). However, 
over the past five years, the exports have decreased at 
an annualized rate of 16.4 per cent, from USD 2.9 bil-
lion in 2018 to USD 1.19 billion in 2023 (India (IND) 
and Iran (IRN) Trade|the Observatory of Economic 
Complexity, n.d.).

India’s exports to Saudi Arabia have shown a posi-
tive trend in recent years. In FY24, India’s exports 
to Saudi Arabia were valued at approximately USD 
11.56 billion. The major commodities exported in-
clude engineering goods (USD 5.23 billion), rice 
(USD 1.35 billion), organic chemicals (USD 1.23 bil-
lion), petroleum products (USD 883 million), and 
electronic goods (USD 464 million). The bilateral 
trade relationship is robust, with Saudi Arabia be-
ing India’s fourth-largest trading partner. The strate-
gic partnership between the two countries has been 
strengthened through various agreements and high-
level visits, fostering economic cooperation across 
multiple sectors. Overall, the trends indicate a grow-
ing and diversified export portfolio, reflecting the 
strong economic ties between India and Saudi Ara-
bia (India-Saudi Economic and Commercial Relations | 
Embassy of India, Riyadh, Saudi Arabia, n.d.). India’s 

Trade Aspects
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exports to Oman have shown a positive trend in re-
cent years. In 2023, India’s exports to Oman were 
valued at approximately USD 4.48 billion. The main 
products exported included refined petroleum (USD 
726 million), semi-finished iron (USD 233 million), 
and rice (USD 199 million). Over the past five years, 
the exports from India to Oman have increased at an 
annualized rate of 16.2 per cent, from USD 1.52 bil-
lion in 2018 to USD 3.23 billion in 2023 (India (IND) 
and Oman (OMN) Trade | the Observatory of Economic 
Complexity, n.d.).

Over the past five years, India’s exports to Kuwait 
have increased at an annualized rate of 4.55 per cent, 
from USD 1.76 billion in 2018 to USD 2.2 billion in 
2023. In 2023, India’s exports to Kuwait were val-
ued at approximately USD 1.78 billion. Key export 
items included cereals (USD 214.87 million), aircraft 
and spacecraft (USD 178.96 million), vehicles (USD 
124.31 million), electrical and electronic equipment 
(USD 118.83 million), and organic chemicals (USD 
116.70 million) (India (IND) and Kuwait (KWT) Trade 
| the Observatory of Economic Complexity, n.d.). India’s 
exports to Qatar have shown some fluctuations over 
recent years. In 2023, India’s exports to Qatar were 
valued at approximately USD 1.82 billion. The main 
products exported included rice (USD 154 million), 
jewellery (USD 127 million), and cars (USD 94.4 mil-

lion). Over the past five years, the exports from India 
to Qatar have decreased at an annualized rate of 1.79 
per cent, from USD 1.99 billion in 2018 to USD 1.82 
billion in 2023 (India (IND) and Qatar (QAT) Trade | 
the Observatory of Economic Complexity, n.d.).

In 2023, India’s imports from the Middle East, par-
ticularly the GCC countries, were significant. Key 
imports included mineral fuels and oils, pearls, pre-
cious stones, metals, plastics, chemicals, machinery, 
equipment, fertilizers, and various food products like 
edible fruits and nuts.
Overall, there is strong bilateral link between India 
and the Middle-Eastern countries. India has a poten-
tial to expand its trade basket and boost its exports 
to these countries given the strong economic ties and 
similarity in consumption and cultural patterns.

4.2 	 Agricultural trade in the Middle 	
	 Eastern Countries
The overall agri-imports of Middle-East from the rest 
of the world valued at USD 128.7 billion (TE23) while 
the agri-exports for TE23 were worth USD 64.7 bil-
lion (ITC trade map, 2024). Middle-East is a net im-
porter when it comes to agricultural commodities. 
Agriculture covered 1.6 per cent of the total exports 
and 3.7 per cent of the total imports in Middle-East 
(TE24).

FIGURE 4.1
Top Imports of agri commodities in Middle-East (TE23)

(Source: ITC trade map, 2024)
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The majorly imported agricultural commodities of 
the Middle-East are cereals (USD 33.5 billion, TE23), 
animal and vegetable fats and oils (USD 14.1 billion, 
TE23), and residues and wastes from food industries, 
prepared animal fodder (USD 8.04 billion, TE23) (ITC 
trade map, 2024). Figure 4.1 shows the different im-
ported agricultural commodities of the Middle-East.

Some of the majorly exported agri-commodities from 
Middle-East include edible fruits and nuts (USD 13.3 
billion, TE23), edible vegetables and certain roots 
and tubers (USD 6 billion, TE23), and preparations 
of vegetables, fruits, nuts, and other parts of plants 
(USD 5.37 billion, TE23) (ITC trade map, 2024).

4.3 India-Middle East agricultural trade
India exported agri-products worth USD 10.7 billion 
(TE23) to the Middle East (ITC trade map, 2024). Ma-
jor exported commodities are rice (USD 3.91 billion), 
bovine meat frozen (USD 1.28 billion), tea (USD 0.27 
billion), and cane or beet sugar (USD 0.94 billion). 
India imported agri-products worth USD 1.35 billion 
(TE23) (ITC trade map, 2024). Thus, India is a net 

exporter of agri-commodities with reference to agri-
trade with Middle-East. Major imported products 
from Middle-East are dates (USD 0.24 billion), crude 
soyabean oil (USD 0.11 billion), and cotton (USD 
0.14 billion) (ITC trade map, 2024). Figure 4.2 and 
4.3 highlight the trend in different agri-commodities 
exported from India to the Middle-East and imported 
by India from the Middle-East respectively.

India’s top export destinations for agri-commodities 
in the Middle-East are UAE (26 per cent), Saudi Ara-
bia (18 per cent), and Iran (11 per cent). India also ex-
ports its agri-commodities to other nations like Iraq 
(10 per cent), Egypt (7 per cent), Yemen (5 per cent), 
Oman (5 per cent), Kuwait (4 per cent), Qatar (4 per 
cent), and Türkiye (3 per cent). India imports agri-
commodities from UAE (25 per cent), Türkiye (22 per 
cent), Egypt (17 per cent), Iran (15 per cent), and Iraq 
(10 per cent) (ITC trade map, 2024). Figure 4.4 com-
pares the trend of India’s exports and imports from 
the rest of the world vis-à-vis that from the Middle-
East. However, our analysis will focus on a few select-
ed commodities as detailed in section 4.4.

FIGURE 4.2
India’s agri-exports to Middle East

(Source: ITC trade map, 2024)
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FIGURE 4.4
India’s overall agri-exports and imports vis-vis agri-trade with Middle-East

(Source: ITC trade map, 2024)
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FIGURE 4.3
 India’s agri-imports from Middle East

(Source: ITC trade map, 2024)
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4.4 Commodities selected for the study
The top 25 agri-imports of the six selected Middle-
Eastern countries (Iran, Kuwait, Oman, Saudi Arabia, 
Qatar, UAE) were analysed in Annexure 1. The major 
export destinations of India, and imports destina-
tions of middle-eastern countries for some commodi-
ties are given in Annexure 3. After comparing the im-
ports of the various agri-commodities from the world 
and their value from India, some commodities were 
selected based on the commodities exported from 
India to Middle-East and APEDA’s interest (Table 
4.1). We also analysed the 20 commodities covered 
in the APEDA-ICRIER Knowledge partnership [viz., 
banana, mango, potato, cashew nut, foxnut (makha-
na), pomegranate, pickles and sauces, pineapple, ce-

real preparations (biscuits, papad, pasta, etc.), ginger, 
jackfruit (and its value-added products), juices and 
pulps, chilli, grapes, okra, baby corn, honey, milk 
products (ghee, paneer), table eggs, and groundnut] 
to explore India’s potential to export these products 
to the Middle-Eastern countries.

This report details the country-wise analysis of the 
different commodities to highlight India’s stand in 
the agricultural market of the Middle-East. Further, 
it discusses the challenges faced and the opportuni-
ties for India to expand its scope to agri-exports into 
the region, thereby focussing on the strategies to be 
adopted. To begin with, we have analysed the net 
trade of a few focussed commodities in their country 
of interest (Table 4.2).

TABLE 4.1
 Selected Countries and their Commodities

HS Codes Commodities Middle-east

210690 Food Preparations, n.e.s Saudi Arabia, Oman, UAE, Kuwait, Iran

020230 Frozen, boneless meat of bovine animals Saudi Arabia, UAE, Kuwait, Iran

190590 Bread, pastry, cakes, biscuits and other bakers' wares, whether or not 
containing cocoa

Saudi Arabia, Oman, UAE, Kuwait

190531 Sweet Biscuits Oman, Kuwait

220830 Whiskies UAE

170490 Sugar confectionery not containing cocoa, incl. white chocolate (excl. 
chewing gum)

Oman

200410 Potatoes, prepared or preserved otherwise than by vinegar or acetic acid, 
frozen

Saudi Arabia, Kuwait

'040721 Fresh eggs of domestic fowls, in shell (excl. fertilized for incubation) Iran

(Author’s own compilation)

Countries Selected Commodities in TE23 (USD million)

Bovine Meat Food Prep., 
n.e.s.

Bread, pastry, 
cakes, biscuits 
& other 
bakers

Whiskies Sweet 
Biscuits

Sugar 
confectionery

Potatoes, 
prepared or 
preserved

Saudi Arabia -295 -934.6 -112 -364.8

Oman -54.5 -34.1 -591.6 -25.5

UAE -218 -408.3 -183.4 -114.4

Kuwait -98.5 -166.6 -102.3 -49.8 -76.8

Iran** NA -113.1

*Negative Sign represents that they are net importers

(Source: ITC trade map, 2024)

TABLE 4.2
Net Exports of Selected Commodities in the selected Middle-Eastern Countries
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5.1 Iran 
India and Iran share a significant trade relationship, 
with India consistently ranking among Iran’s top five 
trading partners in recent years. Key Indian exports 
to Iran encompass rice, tea, sugar, pharmaceuticals, 
manmade staple fibres, electrical machinery, and ar-
tificial jewellery. Conversely, India’s primary imports 
from Iran include dry fruits, inorganic and organic 
chemicals, and glassware (Vajpayee et al., 2025).

During the 2021-22 period, India exported agricul-
tural and related commodities worth approximately 
USD 1.12 billion to Iran, marking a decrease of about 
4 per cent compared to the previous year. The primary 
exports included Basmati rice, tea, fresh fruits, non-
Basmati rice, and spices. Additionally, minor exports 
comprised herbal products, castor oil, raw cotton in-
cluding waste, other cereals, and shellac (India-Iran 
trade brief, 2023). 

In the 2021-22 fiscal year, India imported agricultural 
and related commodities from Iran valued at around 
USD 223.57 million, reflecting an increase of approx-
imately 60 per cent compared to the previous year. 
The primary imports included fresh fruits, spices, tea, 
processed fruits and juices, and cereal preparations. 
Additionally, minor imports consisted of marine 
products, cocoa products, various processed items, 
processed vegetables, and other oil seeds (India-Iran 
trade brief, 2023). 

If we look at the major agri-imports of Iran in TE23, 
maize (USD 3.4 billion), wheat and meslin (USD 1.8 
billion), soyabean (USD 1.7 billion), rice (USD 1.4 bil-
lion), and sunflower or safflower oil (USD 1.3 billion) 
are the top imported commodities (Annexure 1, Table 
i). India mainly exports rice to Iran and it covers 54.8 

per cent of the total rice imports of the country. Here 
we shall analyse food preparations, n.e.s., frozen and 
boneless bovine meat, basmati rice and scope of the 
20 commodities of the APEDA-ICRIER knowledge 
partnership to be exported from India to Iran. 

Food preparations, n.e.s. 
This commodity basket represents 0.88 per cent of 
Iran’s total agricultural imports, ranking fifteenth 
overall (Annexure 1, Table i). Iran imports only USD 

TABLE 5.1
Analysis of Iran’s food preparations, n.e.s. imports  

(Total: USD 150.8 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent) 

Distance 
(Nm)

UVP ($/
MT)

Turkiye 5 38.92 26 3440 4381.9

UAE 5 33.46 22  131 4967.9

India 
(15th)

5 1.96 1 1073 9765.3

(Source: ITC trade map, 2024)

2 million worth of food preparations from India, pri-
marily sourcing these products from Türkiye (26 per 
cent), the UAE (22 per cent), Denmark (8 per cent), 
and Germany (6 per cent). India holds the fifteenth 
position among Iran’s top food preparation import 
sources. India could expand and diversify its exports 
of food preparations, as it currently meets only 1.3 
per cent of Iran’s demand. Table 5.1 provides a com-
parison of Iran’s food preparation imports from India 
and its competitors.

Country-Commodity Analysis
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Although Iran’s Most Favoured Nation (MFN) duty 
is uniform across all countries, India could gain 
an advantage by establishing a Preferential Trade 
Agreement (PTA) with Iran, leveraging its geographi-
cal proximity to reduce logistics costs. India’s food 
preparation exports to Iran primarily consist of soft 
drinks, sugar confectioneries, and pan masala. How-
ever, there is significant potential to expand into 
other high-demand areas in the Iranian market, such 
as processed fruits and vegetables, fruit juices, jams, 
jellies, marmalades, nut-based products, ready-to-eat 
meals, sauces, condiments, and other processed food 
items (Safari and Safari, 2023).

Frozen, boneless meat of bovine animals
Bovine meat accounts for 1.1 per cent of Iran’s to-
tal agricultural imports, ranking fourteenth overall 
(Annexure 1, Table i). Iran imports USD 29.4 million 
worth of bovine meat from India, which constitutes 
29.4 per cent of its total bovine meat imports. In-
dia is the second-largest exporter of bovine meat to 
Iran, following Brazil. Table 5.2 compares Iran’s bo-
vine meat imports from India with those from other 
countries.

approximately 1.91 million tonnes of Basmati rice, 
with Iran accounting for around 19 per cent of these 
exports (Rice News Today, 2024). The trade relation-
ship is crucial for both countries, and efforts are being 
made to stabilize and enhance this trade, including 
requests for insurance support for exports to Iran. 

Basmati rice falls under the “semi-milled or wholly 
milled rice” category with the HSN code 100630. Our 
analysis reveals that in TE23, Iran imported USD 1.4 
billion worth of this commodity, with 54.8 per cent 
sourced from India. Table 5.3 provides a comparison 
of Iran’s rice imports from India and other countries.

TABLE 5.2
 Analysis of Iran’s bovine meat imports  

(Total: USD 190.7 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent) 

Distance 
(Nm)

UVP 
($/MT)

Brazil 4 114.06 59.8 8117 4657

India (2nd) 4 29.37 15.4 1073 3369

Türkiye 4 24.00 12.6 3440 4849.2

(Source: ITC trade map, 2024)

India could leverage its geographical proximity to 
surpass Brazil in bovine meat exports to Iran by es-
tablishing a PTA or Free Trade Agreement (FTA) and 
promoting its bovine meat and offals as disease-free. 
This strategy could benefit India and Iran by ensuring 
the supply of high-quality meat at affordable prices.

Rice

India is a major exporter of Basmati rice to Iran, with 
about 25 per cent of India’s Basmati rice exports di-
rected to the Iranian market. Despite recent geopolit-
ical tensions, India remains a key supplier of Basmati 
rice to Iran. In the fiscal year 2024-25, India exported 

TABLE 5.3
Analysis of Iran’s rice imports  
(Total: USD 1.4 billion; TE23)

Country MFN 
Duty

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(nm)

UVP($/
MT)

India 10 778.8 54.8 per 
cent

1265 1157.1

Pakistan 10 460.6 32.4 per 
cent

1831* 1268.4

UAE 10 87.8 6.2 per 
cent

488 1084.4

*Distance between Iran and Pakistan is in Km

(Source: ITC trade map, 2024)

Considering India’s significant share in Iran’s rice 
imports, it is essential for both countries to develop 
trade agreements that safeguard this trade from un-
foreseen disruptions. This will ensure the stability 
and continuity of rice trade between India and Iran.

Other Commodities
Our analysis of the 20 focused commodities under 
the APEDA-ICRIER knowledge partnership reveals 
that India exports only groundnuts to Iran. Other 
commodities have almost no imports from India (An-
nexure 2, Table i). While Iran imports fruit juices, 
guavas, mangoes, and mangosteens from other coun-
tries, India could potentially export mangoes to Iran, 
given its global export value of USD 186.7 million. 
However, there is no scope for fruit juice exports. 
Regarding eggs, Iran competes with India in egg ex-
ports, leaving no potential for India in this market. 
Imports of milk and milk products, bakery items, and 
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fruits and vegetables in Iran are minimal, offering no 
export opportunities for India. Detailed information 
is provided in Annexure 2, Table i. Data for fresh or 
dried bananas (excluding plantains) imports of Iran 
was not available. 

India exported USD 0.7 billion worth of groundnuts 
globally in TE23, with USD 12.6 million going to Iran. 
Despite Iran’s total groundnut imports being only 
USD 39.3 million, India could potentially capture the 
entire Iranian market. Major competitor of India is 
UAE. India could develop a PTA with Iran to capture 
the groundnut market. 

5.2 Kuwait
India and Kuwait share a robust trade relationship, 
with agriculture playing a significant role. India ex-
ports a variety of agricultural products to Kuwait, 
including cereals, fruits, vegetables, and spices. In 
recent years, the trade volume has seen consistent 
growth. For instance, during the fiscal year 2023-24, 
India’s total exports to Kuwait amounted to USD 2.1 
billion, with a notable portion comprising agricultur-
al commodities (Bilateral Brief on India-Kuwait Eco-
nomic and Commercial Relations, 2023). 

Kuwait, on the other hand, primarily imports these 
agricultural products to meet its domestic demand, 
given its limited agricultural production capacity. Key 
agricultural exports from India to Kuwait include ce-
reals, fruits, vegetables, and spices. For example, ce-
reals alone accounted for USD 219.42 million of the 
total exports. The bilateral trade is supported by his-
torical ties and geographical proximity, which facili-
tate easier and more cost-effective logistics (Bilateral 
Brief on India-Kuwait Economic and Commercial Re-
lations, 2023). 

Kuwait’s major agri-imports in TE23 included ciga-
rettes (USD 261.4 million), semi-milled or wholly 
milled rice (USD 255.3 million), frozen fowls of Gal-
lus domesticus (USD 178.7 million), wheat and meslin 
(USD 170.6 million), and food preparations, n.e.s. 
(USD 168.7 million) (Annexure 1, Table ii). Here we 
shall analyse food preparations, n.e.s.; frozen and 
boneless bovine meat; bread, pastry, cakes, biscuits 
and other bakers’ wares, whether or not contain-
ing cocoa, sweet biscuits; potatoes, prepared or pre-
served otherwise than by vinegar or acetic acid, fro-
zen; basmati rice and scope of the 20 commodities 
of the APEDA-ICRIER knowledge partnership to be 
exported from India to Iran. 

Food preparations, n.e.s.
This commodity is the fifth largest agricultural im-
port in Kuwait, valued at USD 168.7 million in TE23 
(Annexure 1, Table ii). India is the nineteenth largest 
supplier of this commodity to Kuwait. The majority 
of Kuwait’s food preparation imports come from the 
USA (31 per cent), Italy (8 per cent), Bahrain (8 per 
cent), and Belgium (6 per cent). India accounts for 
only 1.2 per cent of Kuwait’s total food preparation 
imports. Table 5.4 provides a comparison of India’s 
exports of this commodity to Kuwait with those from 
other countries.

TABLE 5.4
 Analysis of Kuwait’s food preparation, n.e.s imports 

(Total: USD 168.7 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

USA 5 52.98 31 9789 31723.7

Bahrain 0 
(PTA)

13.13 8 263 4942.4

India 
(19th)

5 2.07 1 1537 4046.9

(Source: ITC trade map, 2024)

It’s crucial for India to leverage its geographical prox-
imity to Kuwait and explore the products in demand 
within this commodity category. Additionally, estab-
lishing a PTA could enable India to capture a larger 
share of the Kuwaiti market and enhance trade in 
food preparations.

Frozen, boneless meat of bovine animals
Frozen, boneless bovine meat ranks 11th among Ku-
wait’s agricultural imports, with a value of USD 99.8 
million in TE23 (Annexure 1, Table ii). India supplies 

TABLE 5.5
 Analysis of Kuwait’s bovine meat imports  

(Total: USD 99.8 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

Paraguay 5 25.75 25.8 10302 5372.2

USA 5 22.78 22.8 9789 8265.1

India (3rd) 5 18.79 18.8 1537 3120.8

(Source: ITC trade map, 2024)
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18.8 per cent of Kuwait’s bovine meat imports, mak-
ing it the third-largest exporter after Paraguay and 
the USA. Table 5.5 provides a comparison of Kuwait’s 
bovine meat imports from the top three countries.

With the MFN duty being uniform, India must pri-
marily focus on the quality aspect to compete in bo-
vine meat exports to Kuwait. Kuwait favours high-
quality beef with stringent disease-free certifications, 
so India needs to strategize accordingly to enhance 
its exports.

Bread, pastry, cakes, biscuits and other 
bakers’ wares, whether or not containing 
cocoa
This commodity ranks ninth among Kuwait’s agri-
cultural imports, with a value of USD 116.8 million 
in TE23. Kuwait imports a minimal amount of this 
product from India, valued at USD 2 million, plac-
ing India 14th among Kuwait’s import sources (An-
nexure 1, Table ii). The top three suppliers of bread 
and other bakery products to Kuwait are Saudi Arabia 
(36 per cent), the USA (8 per cent), and the UAE (5 
per cent). Table 5.6 provides a detailed comparison 
of Kuwait’s imports of this commodity from various 
countries, including India.

Sweet biscuits
In TE23, Kuwait’s sweet biscuit imports totalled USD 
53.7 million, with only USD 0.9 million sourced from 
India (Annexure 1, Table ii). The primary suppliers 
of sweet biscuits to Kuwait are the UK (20 per cent), 
Bahrain (14 per cent), and the UAE (11 per cent). Ta-
ble 5.7 provides a comparison of Kuwait’s sweet bis-
cuit imports from various countries, including India.

Considering India’s total sweet biscuit exports valued 
at USD 264.1 million in TE23, there is potential to 
increase exports to Kuwait, however, Kuwait’s low 
imports of this product is a constraint for India to 
expand its scope in Kuwait. Establishing a PTA with 
Kuwait, similar to the one with Bahrain, could help 
India expand its market share in Kuwait.

TABLE 5.6
 Analysis of Kuwait’s bread and bakery products imports 

(Total: USD 116.8 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

Saudi 
Arabia

0 
(PTA)

41.79 36 2613 4992.1

USA 5 9.57 8 9789 5830.9

India 
(14th) 

5 1.96 2 1537 2506.3

(Source: ITC trade map, 2024)

TABLE 5.7
 Analysis of Kuwait’s sweet biscuits imports  

(Total: USD 53.7 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

UK 5 10.64 20 6521 6183.6

Bahrain 0 
(PTA)

7.40 14 263 4493.2

India 
(13th)

5 0.88 2 1537 2838.5

(Source: ITC trade map, 2024)

Potatoes, prepared or preserved otherwise 
by vinegar or acetic acid, frozen  
(French fries)
In TE23, Kuwait imported USD 77 million worth of 
French fries, with India contributing a minimal share 
of 0.3 per cent (Annexure 1, Table ii). The primary 
suppliers are the Netherlands, the USA, and Egypt. 
Currently, there appears to be limited potential for 
India to export French fries to Kuwait. However, 
as India’s French fries’ exports grow, leveraging its 
geographical proximity to Kuwait could be advanta-
geous. Table 5.8 provides a comparison of Kuwait’s 
French fries imports from various countries.

India’s global exports of bread and bakery products 
are valued at USD 164 million in TE23. To increase its 
exports, India needs to enhance its production capac-
ity. Establishing a PTA with Kuwait could be crucial 
in lowering costs and enabling India to enter the Ku-
waiti bread and pastry market more effectively.
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Rice
India is a major exporter of Basmati rice to Kuwait, 
with the country being one of the largest consumers 
of this fragrant, long-grained rice. In recent years, the 
demand for Indian Basmati rice in Kuwait has been 
consistently high due to its superior quality, aroma, 
and flavour. From March 2023 to February 2024, In-
dia exported 168 shipments of 1121 Basmati rice to 
Kuwait, showing a growth rate of 14 per cent com-
pared to the previous year. This trade relationship 
is supported by India’s commitment to maintaining 
high quality standards and timely deliveries, which 
have helped establish a strong market presence in 
Kuwait (Shree Krishna Exports, 2024). India is the 
largest exporter of basmati rice to Kuwait and covers 
92.5 per cent of Kuwait’s total semi-milled or wholly 
milled rice imports (Table 5.9). India already has an 
established market in this product and it will be good 
to see India dominate this market in future. 

Other Commodities
We analysed the 20 focused commodities under the 
APEDA-ICRIER knowledge partnership and the scope 
of India to export these commodities to Kuwait. An-
nexure 2, Table ii reveals that Kuwait hardly imports 
fresh or dried pineapples; fresh or dried cashew nuts, 
in shell; seed potatoes; sweet biscuits; pasta, cooked 
or otherwise prepared (excl. stuffed); cucumbers and 
gherkins, fresh or chilled; fresh or dried oranges; 
grapes, fresh or dried; natural honey; and fruit juices, 
incl. grape must, and vegetable juices, unfermented 
from India. 

Kuwait’s overall imports of other commodities are 
quite minimal, with even lower imports from India. 
For example, in TE23, Kuwait imported only about 
USD 1-2 million worth of other fruits (including 
pomegranate and jackfruit), chili, groundnuts, ghee, 
paneer, and eggs from India. However, for ground-
nuts, China is the major competitor of India. Simi-
larly, India needs to compete with New Zealand for 
exporting ghee to Kuwait. While Indian eggs are high 
in nutrition and quality, the middle-eastern coun-
tries have dominated the eggs market limiting India’s 
scope of exports. Kuwait mainly imports its eggs 
from Türkiye. 

India supplied 7.4 per cent of Kuwait’s fresh or dried 
bananas (excluding plantains) and 31.7 per cent of 
its fresh or dried guavas, mangoes, and mangosteens. 
While India is the largest exporter of fresh or dried 
guavas, mangoes, and mangosteens to Kuwait, Ecua-
dor is the biggest competitor of India in case of fresh 
or dried bananas (excluding plantains). This presents 
an opportunity for India to expand its market share 
and capture the Kuwaiti market for bananas. Again, 
over half (57.5 per cent) of Kuwait’s fresh or dried 
shelled cashew nuts were imported from India, high-
lighting cashew as a key trade product between the 
two nations and making India the largest exporter. 
Although India’s exports of fresh or chilled potatoes 
(excluding seed) are minimal, they account for 6.9 
per cent of Kuwait’s imports. Kuwait mainly imports 
this commodity from other middle-eastern countries 
(Egypt and Lebanon) and this necessitates a PTA or 
FTA between India and Kuwait to boost India’s ex-
ports. These commodities offer avenues for India to 
diversify and enhance its export potential in Kuwait. 

The overview of Kuwait’s imports from the world and 
from India for the 20 commodities have been given in 
Annexure 2, Table ii. 

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP 
($/
MT)

Netherlands 5 35.69 46.3 6580 1468.8

USA 5 10.91 14.2 9789 1701.9

India (9th) 5 0.68 0.5 1537 1540.1

(Source: ITC trade map, 2024)

TABLE 5.8
 Analysis of Kuwait’s French fries’ imports  

(Total: USD 77.03 million; TE23)

TABLE 5.9
 Analysis of Kuwait’s rice imports  
(Total: USD 255.3 million; TE23)

Country MFN 
Duty

Imports 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP($/
MT)

India 0 236.0 92.5 per 
cent

1515 1269.8

Australia 0 5.4 2.1 per 
cent

7089 1349.9

Thailand 0 3.7 1.5 per 
cent

4654 923.2

(Source: ITC trade map, 2024)
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5.3 Oman
India and Oman have a strong agricultural trade rela-
tionship, driven by historical ties, geographical prox-
imity, and mutual economic interests. India exports 
a variety of agricultural products to Oman, including 
fresh fruits and vegetables like mangoes, bananas, 
and onions and spices such as turmeric, cumin, and 
cardamom. Rice, both Basmati and non-Basmati, and 
meat products, including frozen and fresh bovine 
meat, are also significant exports. On the other hand, 
India imports high-quality dates and various fish and 
seafood products from Oman.

India exported USD 487.6 million worth of agri-
commodities to Oman in TE23 while India’s imports 
from Oman were valued at USD 44.6 million during 
the same period. Rice, bovine meat, onions and shal-
lots, eggs are the major agricultural commodities ex-
ported from India to Oman. India mainly imported 
dates, pellets of fish and other crustaceans, animal 
feed preparations, hides and skins of bovine animals, 
and food preparations from Oman (ITC trade map, 
2024). 

If we look at the overall agri-imports of Oman in 
TE23, wheat and meslin, cigarettes, milk and cream 
in solid forms, palm oil and its fractions, and semi-
milled or wholly milled rice are the top imported ag-
ri-commodities (Annexure 1, Table iii). Our analysis 
shall focus on the prospects of trade in the 20 focused 
commodities of APEDA-ICRIER knowledge partner-
ship along with food preparations, n.e.s.; bread, pas-
try, cakes, biscuits and other bakers’ wares, whether 
or not containing cocoa; sweet biscuits; sugar confec-
tionery not containing cocoa, incl. white chocolate 
(excl. chewing gum); and rice. 

Food preparations, n.e.s. 
Food preparations rank 14th among Oman’s top agri-
cultural imports, with a total value of USD 70.8 mil-
lion. Of this, only USD 2.6 million came from India 
(Annexure 1, Table iii). The majority of these imports 
are sourced from the UAE (28 per cent), France (17 
per cent), Bahrain (10 per cent), and Singapore (9 
per cent).  India currently imports food preparations 
from Oman. However, India’s close proximity and 
strong trade relations with Oman could leverage the 
trade in this commodity and enhance India’s exports. 
Establishing a PTA (like the one with UAE) between 
Oman and India could enhance trade in this sector. 
Table 5.10 provides a comparison of Oman’s food 

TABLE 5.10
 Analysis of Oman’s food preparations, n.e.s. imports 

(Total: USD 70.8 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

France 5 12.17 17 4104 NA

UAE 0 
(PTA)

19.98 28 302 NA

India (6th) 5 2.61 4 853 NA

(Source: ITC trade map, 2024)

TABLE 5.11
 Analysis of Oman’s bread and bakery products imports 

(Total: USD 115.2 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

Saudi 
Arabia

0 
(PTA)

52.12 45 1899 3920.7

UAE 0 
(PTA)

31.82 28 302 3555.9

India (6th) 5 2.74 2 853 3247.4

(Source: ITC trade map, 2024)

preparation imports from various countries.

	Bread, pastry, cakes, biscuits and other 
bakers’ wares, whether or not containing 
cocoa
In TE23, Oman imported bread and bakery products 
valued at USD 115.2 million, with only 2.4 per cent 
coming from India (Annexure 1, Table iii). India’s glob-
al export of these products is relatively low, amount-
ing to USD 164 million. The trade in this commod-
ity is predominantly within the Middle East. Oman 
sources its bread and bakery products mainly from 

Saudi Arabia (45 per cent), the UAE (28 per cent), and 
Türkiye (4 per cent), with India ranking sixth among 
its import destinations. PTA within Middle Eastern 
countries have facilitated trade and could benefit In-
dia if such agreements are made with Oman. Table 
5.11 provides details on Oman’s imports of bread and 
bakery products from India and other Middle Eastern 
countries.
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Rice
In 2023, India exported rice worth approximately 
USD 214.73 million to Oman. India has established 
itself as a significant source of pesticide-free rice for 
Oman, with Uttar Pradesh, West Bengal, Haryana, 
and Punjab playing crucial roles in rice production. 
This trade relationship highlights India’s strong pres-
ence in the global rice market, contributing signifi-
cantly to its export portfolio (India (IND) and Oman 
(OMN) Trade|the Observatory of Economic Com-
plexity, n.d.-b). 

India exports various types of rice to Oman, includ-
ing Basmati, Non-Basmati, Parboiled, and Organic 
rice. Basmati rice, known for its long grains and aro-
matic fragrance, is popular for traditional dishes like 
biryani. Non-Basmati varieties such as Sona Masoori 
and Ponni are used for everyday meals. Parboiled rice, 
partially boiled in the husk, retains nutrients and 
is less sticky. Organic rice, grown without synthetic 
pesticides or fertilizers, caters to health-conscious 
consumers. These diverse rice types meet different 
culinary preferences and dietary needs, making In-
dian rice a versatile choice for Omani consumers.

Semi-milled or wholly milled rice occupy the fourth 
position in the total agri-imports of Oman with an 
import value of USD 240 million in TE23. Out of this 
62.8 per cent is imported from India. There is no duty 
levied on rice imports and India is the largest export-
er of rice to Oman followed by Pakistan and UAE. Ta-
ble 5.14 compares the different countries that export 
rice to Oman. 

Other Commodities
We analysed the 20 focused commodities under the 
APEDA-ICRIER knowledge partnership and the scope 

TABLE 5.12
Analysis of Oman’s sweet biscuits imports  

(Total: USD 64.5 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent) 

Distance 
(Nm)

UVP ($/
MT)

UAE 0 
(PTA)

19.61 30 302 3118.7

India (2nd) 5 8.14 13 853 3418.2

Türkiye 5 6.5 8 2947 1659.5

(Source: ITC trade map, 2024)

Sweet biscuits
Oman’s imports of sweet biscuits were relatively low, 
amounting to USD 64.5 million (TE23). Although 
India’s global exports of sweet biscuits reached USD 
264.1 million in TE23, Oman imported only USD 8.1 
million (12.6 per cent) from India (Annexure 1, Ta-
ble iii). India’s primary export destinations for sweet 
biscuits include the USA (USD 35.4 million), Yemen 
(USD 13.5 million), and Angola (USD 13.5 million). 

TABLE 5.13
 Analysis of Oman’s sugar confectionaries imports  

(Total: USD 46.5 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

UAE 0 
(PTA)

14.74 32 302 4324.8

Turkiye 5 6.98 15 2947 2778.1

India (5th) 5 2.38 5 853 3127.3

(Source: ITC trade map, 2024)

India ranks second among Oman’s import sources for 
sweet biscuits, following the UAE (30 per cent), with 
which Oman has a PTA. Despite India’s strong posi-
tion in Oman’s sweet biscuit market, the overall low 
import volume in Oman limits India’s potential to 
increase exports of this product. Table 5.12 provides 
a comparison of the countries from which Oman im-
ports its sweet biscuits.

Sugar confectionery not containing cocoa, 
incl. white chocolate (excl. chewing gum)
Oman imported merely USD 46.5 million worth of 
sugar confectionaries in TE23. Out of this, it import-
ed only USD 2.4 million (5.1 per cent) from India (An-
nexure 1, Table iii). Oman mostly imports this prod-
uct from other middle-eastern countries, viz., UAE 
(32 per cent), Türkiye (15 per cent), and Egypt (7 per 
cent). Given the proximity to Oman as compared to 
Egypt and Türkiye, India could explore the possibility 
of developing trade agreements to capture the Oman 
market. A comparative analysis of different countries 
from which Oman imports sugar confectionaries is 
given in Table 5.13. 
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of India to export these commodities to Oman. An-
nexure 2, Table iii reveals that India hardly exports 
any fresh or dried cashew nuts, in shell; seed pota-
toes; other fruits (includes pomegranate and jack-
fruit); fresh or dried pineapples; pasta, cooked or 
otherwise prepared (excl. stuffed); cucumbers and 
gherkins, fresh or chilled; fresh or dried oranges; nat-
ural honey; and fruit juices to Oman. These commodi-
ties have negligible scope for India at present.  

India has captured Omani market in fresh or dried 
cashew nuts, shelled and fresh or dried bananas (excl. 
plantains) covering 95.1 per cent and 87.3 per cent of 
Oman’s imports respectively (Annexure 2, Table iii). 

India has the potential to expand its exports of 
fresh or dried guavas, mangoes, and mangosteens to 
Oman, where the main competitors are the UAE (26 
per cent) and Pakistan (19.5 per cent). India’s current 
exports of these fruits are valued at USD 6.4 million 
(TE23), which could increase with a PTA with Oman. 
For fresh or chilled potatoes (excluding seed), India, 
along with the UAE and Egypt, are major exporters 
to Oman, with India having an established market 
worth USD 9.7 million (TE23). India is the second-
largest exporter of chili to Oman, accounting for 35-
40 per cent of Oman’s total chili imports, while Iran 
covers around 10 per cent.

Although Oman’s groundnut imports are quite low 
at USD 2.4 million (TE23), over 70 per cent of these 
imports come from India, indicating an established 
market that should be maintained in the future. For 
ghee, India dominates the market in Oman, sup-
plying around 40 per cent of the demand. However, 
for paneer, Oman relies more on Denmark (39.2 per 
cent) and Saudi Arabia (9.2 per cent).

India has been exporting eggs to Oman for quite a 
while and has an established market in the country. 
India constitutes 30-40 per cent of Oman’s eggs im-
ports. Oman also imports eggs from Bahrain and Iran 
which are potential competitors of India. 

The details of Oman’s imports and India’s position 
for the 20 commodities have been given Annexure 2, 
Table iii. 

5.4 Saudi Arabia
India and Saudi Arabia maintain a strong agricultural 
trade relationship. In FY24, India exported various 
agricultural products to Saudi Arabia, including rice 
valued at USD 1.35 billion (exploring India Saudi Ara-
bia Trade and Economic Relations|IBEF, n.d.). Other 
key exports include cereals, organic chemicals, and 
food products. Conversely, Saudi Arabia contributes 
to India’s food security by exporting essential items 
like fertilizers and plastic raw materials.

The bilateral trade is bolstered by strong economic 
and socio-cultural ties, with Saudi Arabia being In-
dia’s fourth-largest trading partner. The establish-
ment of the Strategic Partnership Council has further 
enhanced cooperation in multiple sectors, including 
agriculture (India-Saudi Arabia Economic and Com-
mercial Relations | Embassy of India, Riyadh, Saudi 
Arabia, 2025). 

India exported agricultural commodities worth USD 
2.06 billion to Saudi Arabia in TE23. Rice, bovine 
meat, raw cane sugar, juices of fruits and vegetables, 
fresh or dried cashew nuts in shells were the major 
commodities exported from India to Saudi Arabia. 
On the other hand, India imported only USD 59.7 
million worth of agri-commodities from Saudi Arabia 
in TE23. Major commodities imported by India were 
crude soya bean oil, fresh or dried dates, chocolates 
and other food preparations containing cocoa. 

Looking at the overall agri-imports of Saudi Arabia, 
it was found that rice (USD 1.3 billion), durum wheat 
(USD 1.2 billion), maize (USD 1.1 billion), barley 
(USD 1.1 billion), and food preparations (USD 0.9 
billion) were the top five imported commodities (An-
nexure 1, Table iv). In this analysis, we shall study the 
trade scenario between India and Saudi Arabia with 
respect to the 20 focussed commodities of APEDA-
ICRIER knowledge partnership along with other 
commodities viz., food preparations, n.e.s., potatoes, 
prepared or preserved otherwise than by vinegar or 

TABLE 5.14
Analysis of Oman’s rice imports  
(Total: USD 240 million; TE23)

Country MFN 
Duty

Imports 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(nm)

UVP($/
MT)

India 0 150.7 62.8 per 
cent

857 1094.6

Pakistan 0 44.8 18.7 per 
cent

471 1161.4

UAE 0 37.0 15.4 per 
cent

298 1089.1

(Source: ITC trade map, 2024)
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acetic acid, frozen; bread, pastry, cakes, biscuits and 
other bakers’ wares, whether or not containing cocoa; 
and frozen, boneless meat of bovine animals. 

Food preparations, n.e.s. 
Food preparations rank fifth among the top imported 
agricultural commodities in Saudi Arabia, with im-
ports valued at USD 0.9 billion in TE23. Only 0.7 per 
cent (USD 6.4 million) of these imports came from 
India (Annexure 1, Table iv). The leading suppliers are 

Ireland (36 per cent), Egypt (6 per cent), and Spain 
(5 per cent), while India ranks 22nd among the coun-
tries exporting this commodity to Saudi Arabia. Cur-
rently, there is limited scope for India to penetrate 
this market. However, conducting extensive market 
surveys to identify in-demand products and estab-
lishing a PTA could help India improve its position in 
this sector. Table 5.15 compares the imports of Sau-
di’s food preparations from different countries. 

Potatoes, prepared or preserved otherwise 
than by vinegar or acetic acid, frozen 
(French fries)
French fries’ imports rank 17th among the agri-im-
ports of Saudi Arabia with an import value of USD 
365.5 million in TE23. Saudi imported a meagre USD 
1.7 million worth of this product from India (0.5 per 
cent) (Annexure 1, Table iv). Saudi Arabia mainly 
imported this commodity from Netherlands (38 per 
cent), Belgium (35 per cent), and USA (11 per cent). 
India ranked eighth among the import destinations 
of Saudi Arabia. There seems little scope for India in 
this product given the fact that EU and USA domi-

TABLE 5.15

Analysis of Saudi Arabia’s food preparations, n.e.s. 
 imports (Total: USD 0.9 billion; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

Ireland 5 345.86 35.8 3832 NA

Egypt 0 
(PTA)

58.11 6.0 879 NA

India 
(22nd)

5 6.40 0.7 2353 NA

(Source: ITC trade map, 2024)

TABLE 5.16
 Analysis of Saudi Arabia’s French fries’ imports  

(Total: USD 365.5 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent) 

Distance 
(Nm)

UVP 
($/MT)

Netherlands 5 136.4 37.3  3997 NA

Belgium 5 128.6 35.2  4002 NA

India (8th) 5 1.7 0.5 2353 1152.1

(Source: ITC trade map, 2024)

TABLE 5.17
 Analysis of Saudi Arabia’s bread and bakery  

products imports (Total: USD 363.9 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent) 

Distance 
(Nm)

UVP ($/
MT)

Poland 5 42.33 12  4814 NA

UAE 0 
(PTA)

61.50 17 2198 NA

India 
(22nd)

5 4.84 1  2353 1691.5

(Source: ITC trade map, 2024)

nate the market. But India could think of expanding 
its exports owing to its geographical proximity and 
good trade relations with Saudi Arabia. Table 5.16 
compares the different countries and India with re-
spect to exports of French fries to Saudi Arabia. 

Bread, pastry, cakes, biscuits and other 
bakers’ wares, whether or not containing 
cocoa
Saudi Arabia imported USD 363.9 million worth of 
bread and bakery products in TE23. Out of this, only 
1.3 per cent (USD 4.8 million) was imported from In-
dia (Annexure 1, Table iv). Saudi Arabia imports its 
bread and bakery products from UAE (17 per cent), 
Poland (12 per cent), Oman (8 per cent), and Bah-
rain (8 per cent). Given the fact that India exported 
USD 164 million worth of this product worldwide in 
TE23 and the high demand of Saudi Arabia, India has 
a scope to expand the exports if trade agreements are 
made between the two countries. Table 5.17 com-
pares UAE, Poland, and India with respect to Saudi’s 
imports of bread and other bakery products from 
these countries. 
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Frozen, boneless meat of bovine animals
In TE23, Saudi Arabia imported bovine meat worth 
USD 314.7 million, out of which, 32.8 per cent (USD 
103.2 million) was from India (Annexure 1, Table 
iv). India has dominated the market of bovine meat 
in Saudi Arabia, being the largest exporter of this 
product to the country. This is an established market; 
however, India could further increase its share by de-
veloping PTAs and promoting disease-free zones to 
capture the shares of Brazil and Australia. The com-
parison of India, Brazil, Australia’s exports of bovine 
meat to Saudi Arabia is detailed in Table 5.18. 

Other Commodities
We analysed the 20 focused commodities under the 
APEDA-ICRIER knowledge partnership and the scope 
of India to export these commodities to Saudi Arabia. 
Annexure 2, Table iv reveals that India hardly exports 
any fresh or dried cashew nuts, in shell; seed pota-
toes; fresh or dried pineapples; pasta, cooked or oth-
erwise prepared (excl. stuffed); cucumbers and gher-
kins, fresh or chilled; fresh or dried oranges; fresh 
or chilled fruits of the genus Capsicum or Pimenta 
(chilli); fruit juices, incl. grape must, and vegetable 
juices, unfermented; and birds’ eggs, in shell, fresh, 
preserved or cooked. Considering India’s global ex-
ports, “eggs” are a commodity with significant poten-
tial for expansion in the Saudi Arabian market, simi-
lar to Oman. Prioritizing and focusing on egg exports 
could help India compete with major exporters like 
the Netherlands (38.6 per cent) and Jordan (22.1 per 
cent) in the Saudi market.

India has a scope of exporting some fruits and vegeta-
bles to Saudi Arabia. In case of fresh or dried bananas 
(excluding plantains), India has a scope to expand 
its exports but the major competitors as reported by 
Saudi Arabia are Philippines (71.5 per cent), Sri Lanka 
(14 per cent), and Ecuador (12 per cent). Same is the 
case with fresh or dried guavas, mangoes and man-
gosteens wherein the competitors are Egypt (41.7 
per cent), Yemen (30.7 per cent), and Pakistan (13.3 
per cent). India exports around 185 million worth of 
these commodities and there is a huge scope to in-
crease the exports to Saudi Arabia with trade agree-
ments and better marketing. In case of grapes, India 
has a good global market and 10-15 per cent of Sau-
di’s grape imports are covered by India, making India 

TABLE 5.18
 Analysis of Saudi Arabia’s bovine meat imports  

(Total: USD 314.7 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent) 

Distance 
(Nm)

UVP ($/
MT)

India 
(1st)

6 103.18 32.8 2353 1793.8

Brazil 6 99.89 31.7 7135 NA

Australia 6 51.09 16.2 7144 NA

(Source: ITC trade map, 2024)

TABLE 5.19
 Analysis of Saudi Arabia’s rice imports  

(Total: USD 1.3 billion; TE23)

Country MFN 
Duty

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(nm)

UVP($/
MT)

India 0 1030.4 76.4 per 
cent

2353 979.5

Pakistan 0 115.3 8.5 per 
cent

2166 NA

USA 0 96.0 7.1 per 
cent

10483 NA

(Source: ITC trade map, 2024)

Rice 
India and Saudi Arabia share a strong trade relation-
ship in rice exports. India, being the world’s largest 
producer and exporter of Basmati rice, meets the 
high demand in Saudi Arabia due to its quality, taste, 
and aroma. In FY24, India exported rice worth ap-
proximately USD 1.35 billion to Saudi Arabia. Basma-
ti rice, with its long grains and aromatic fragrance, is 
particularly popular in Saudi Arabian cuisine, used in 
dishes like biryani and pilaf (Shree Krishna Exports, 
2024b). India exports different varieties of rice to 
Saudi Arabia- Basmati, Non-Basmati, parboiled rice, 
regular white milled rice, and medium grained rice. 

In TE23, Saudi Arabia imported USD 1.3 billion 
worth of semi-milled or wholly milled rice, making it 
the largest imported commodity among the agricul-
tural products (Annexure 1, Table iv).  Out of this, al-
most USD 1 billion (76.4 per cent) was imported from 
India. Some amount was also imported from Pakistan 
and USA. India dominates the rice market in Saudi 
Arabia and it is important to maintain that market in 
future as well. A comparison of the exporting coun-
tries has been given in Table 5.19. 
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the second largest exporter after Egypt. The demand 
for other fruits (pomegranate and jackfruit) in Saudi 
Arabia is USD 109.5 million (TE23), but India only 
exports USD 2.1 million to the country. This could be 
due to low global exports of this commodity from In-
dia. The major competitors are Costa Rica (25.6 per 
cent) and Yemen (19.6 per cent).

India is the second largest exporter of fresh or dried 
cashew nuts, shelled to Saudi Arabia (around 40 per 
cent) after Vietnam. India has an established market 
in this commodity. Also, the case is similar for fresh or 
chilled potatoes (excl. seed) where India exports USD 
7.4 million worth of this product standing second to 
Egypt which is the largest exporter. The imports of 
groundnut are extremely low in Saudi Arabia, thus 
leading to low demand, however, one-fourth of its 
imports are catered by India. India’s major competi-
tor is China. 

Natural honey imports of Saudi Arabia are also very 
meagre (USD 79.4 million; TE23). Major import des-
tinations are Germany (16 per cent) and Spain (10.5 
per cent), followed by India. India reported USD 4.4 
million worth of natural honey exports to Saudi Ara-
bia (in TE23). In case of ghee, though the imports of 
Saudi Arabia are very less (USD 51.4 million, TE23), 
Saudi Arabia majorly imports this product from 
France (33 per cent), New Zealand (24.7 per cent) 
and India (10.1 per cent) (as reported by Saudi Ara-
bia). India has a scope to capture this market given 
the global exports worth USD 102.7 million. But the 
exports of paneer are not very promising as India’s 
global exports stand at only USD 29.1 million. 

The details of Oman’s imports and India’s position for 
the 20 commodities have been given in Annexure 2, 
Table iv. 

5.5 United Arab Emirates (UAE)
India and the UAE share a robust agricultural trade 
relationship, significantly bolstered by the Compre-
hensive Economic Partnership Agreement (CEPA) 
signed in February 2022. In FY23, the UAE emerged 
as the second-largest importer of agricultural prod-
ucts from India, with imports valued at USD 1.9 bil-
lion, accounting for 6.9 per cent of India’s total agri-
cultural exports. Key exports include rice and wheat, 
valued at USD 486 million and USD 150 million, re-
spectively. The India-Middle East Food Corridor ini-
tiative strengthens this relationship, with substantial 
investments from UAE-based companies in India’s 

food parks and supply chain solutions. This collabora-
tion will enhance food security and supply chain resil-
ience in the UAE and other Middle Eastern countries 
(Invest India, 2023). 

India exported agricultural commodities worth USD 
2.4 billion in TE23 to UAE. On the other hand, India 
imported USD 331.5 million worth of agri-commod-
ities from UAE. Majorly exported commodities in-
cluded rice, wheat, fresh or dried cashew nut, shelled, 
bovine meat, and food preparations. India mainly im-
ported dates, alcoholic and non-alcoholic beverages, 
fresh fruits, vegetable oils, and spices (ITC trade map, 
2024). 

The major agricultural commodities imported by UAE 
in TE23 included low erucic acid rape or colza seeds; 
food preparations, n.e.s. (USD 720.6 million); milk 
and cream in solid forms (USD 626.8 million); ciga-
rettes, containing tobacco (USD 621.5 million); semi-
milled or wholly milled rice, whether or not polished 
or glazed (USD 520.6 million); and wheat and meslin 
(excl. seed for sowing, and durum wheat) (USD 501.7 
million) (Annexure 1, Table v). We shall study the 
trade scenario between India and Saudi Arabia with 
respect to the 20 focussed commodities of APEDA-
ICRIER knowledge partnership along with other com-
modities viz., food preparations, n.e.s.; bread, pastry, 
cakes, biscuits and other bakers’ wares, whether or 
not containing cocoa; frozen, boneless meat of bo-
vine animals; whiskies; and rice. 

Food preparations, n.e.s. 
This is the second largest imported agricultural com-
modity of UAE with imports valued at USD 720.6 
million in TE23. India exports only 9.6 per cent (USD 
69 million) of food preparations to UAE (Annexure 1, 
Table v). India is the second largest exporter of food 
preparations to UAE after USA. Given the proximity 
and existing PTA with UAE, India could boost its food 
preparations export to UAE to surpass USA. A com-
parison of the food preparation imports of UAE from 
different countries is given in Table 5.20.

Bread, pastry, cakes, biscuits and other 
bakers’ wares, whether or not containing 
cocoa
Ranking 12th among the agri-imports of UAE, bread 
and bakery products imports were valued at 359.6 
million in TE23. India exported only USD 12.4 mil-
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TABLE 5.20
Analysis of UAE’s food preparations, n.e.s. imports  

(Total: USD 720.6 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP 
($/MT)

USA 5 137.86 19 9572 NA

India (2nd) 0 
(PTA)

69.02 10 1122 NA

Denmark 5 43.52 6 6721 NA

(Source: ITC trade map, 2024)

TABLE 5.21
 Analysis of UAE’s bread and bakery products imports 

(Total: USD 359.6 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

Saudi 
Arabia

0 
(PTA)

51.67 14 2198 4082

USA 5 51.63 14 9572 5,175

India 
(10th)

0 
(PTA)

12.42 3 1122 2,517

(Source: ITC trade map, 2024)

lion (3.5 percent) of this product to UAE, ranking 
tenth among the import destinations of UAE (Annex-
ure 1, Table v). India has a PTA with UAE however, 
intra-middle-east trade dominates in this product. 
Competition from USA also creates trouble for India 
to expand its export volume in this commodity. Table 
5.21 compares India and other countries that export 
bread and bakery products to the UAE. 

TABLE 5.22
 Analysis of UAE’s bovine meat imports  

(Total: USD 357.7 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

Brazil 5 177.84 49.7 8166 5041.7

India 
(2nd)

0 
(PTA)

92.1 25.7 1122 3120.8

USA 5 33.17 9.3 9572 8593.8

(Source: ITC trade map, 2024)

TABLE 5.23
Analysis of UAE’s whiskies imports  

(Total: USD 308.3 million; TE23)

Countries MFN 
Duty 
(per 
cent)

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(Nm)

UVP ($/
MT)

UK 0 229.8 75 6106 8332.9

USA 0 50.5 16 9572 8376.2

India (3rd) 0 12.9 4 1122 1454.3

(Source: ITC trade map, 2024)

Whiskies
In TE23, UAE imported whiskies worth USD 308.3 
million from the entire world. India exported only 
USD 12.9 million worth of whiskies to UAE contrib-
uting to only 4.2 per cent of its imports (Annexure 1, 
Table v). UAE doesn’t levy any MFN duty on whiskies, 
and India is the third largest exporter of this product 
to UAE, after UK and USA. A comparative analysis 
between these three exporting countries is detailed 
in Table 5.23. Also, it is important to note that UAE 
is the largest export destination for Indian whiskies 
(as reported by India). India could focus on develop-
ing a PTA with UAE for increasing its export volume 
in whiskies. 

Frozen, boneless meat of bovine animals
UAE imported bovine meat worth USD 357.7 mil-
lion in TE23, out of which USD 92.1 million were im-
ported from India (Annexure 1, Table v). Even with a 
PTA with the UAE and substantial global export val-
ues, India ranks second in bovine meat exports to the 
UAE, following Brazil. To dominate the UAE bovine 
meat market, India needs to promote disease-free 
clusters. A comparison between the exporting coun-
tries is given in Table 5.22. 

Rice
India exports a variety of rice types to the UAE, sig-
nificantly contributing to the UAE’s rice market. In 
2023, India exported rice worth approximately USD 
463.66 million to the UAE (Trading Economics, 
2024). Basmati, non-basmati, and parboiled rice are 
exported from India to the UAE. In 2023, the Indian 
government has removed the ban on non-basmati 
white rice exports, permitting the export of 75,000 
tonnes to the UAE.
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Semi-milled or wholly milled rice is the fifth largest 
imported commodity of UAE. In TE23, UAE imported 
USD 520.6 million worth of rice globally out of which 
USD 366.6 million (70 .4 per cent) was from India. 
Other exporting countries are Pakistan and Viet-
nam. There is no import duty on rice and India like 
other middle-eastern countries which dominates the 
rice exports. India has an established market. Focus 
should be to maintain the export market while ensur-
ing the domestic food security and price rise so that 
in the future bans on exports do not arise again. Ta-
ble 5.24 compares the rice imports of UAE from In-
dia, Pakistan, and Vietnam. 

the value is low, India could aim to capture the entire 
pasta market in UAE. Also, Indian eggs are very nu-
tritious and have high production. India should tar-
get to capture the UAE eggs market by developing a 
PTA to compete with Türkiye (64 per cent) and Oman 
(10 per cent).

India has a good potential to expand its exports in 
commodities like fresh or dried bananas (excl. plan-
tains), fresh or dried guavas, mangoes and mango-
steens, and even other fruits (includes pomegranate 
and jackfruit). India is the second largest exporter of 
fresh or dried bananas (excl. plantains) to UAE after 
Ecuador. Also, India is the largest exporter of fresh 
or dried guavas, mangoes and mangosteens, thereby 
having an established market in the region. Same is 
the case for other fruits (includes pomegranate and 
jackfruit), chilli, groundnut, fresh or dried cashew 
nuts (shelled), grapes (fresh or dried) natural honey 
and ghee where India is the largest exporter. The 
export of these commodities from India should be 
maintained in the UAE market and explored further 
to diversify the export basket by processing and val-
ue-addition. 

Sweet biscuits have a potential market in UAE. UAE 
mainly imports this commodity from UK (15.4 per 
cent) and Bahrain (14.7 per cent). Currently, India oc-
cupies only 6-7 per cent of the sweet biscuit’s imports 
of UAE. Catering to the tastes and preferences and 
developing a PTA for this commodity could help In-
dia increase the exports. The case is same for paneer, 
wherein UAE meets its paneer demands mostly from 
Italy (13.1 per cent) and Saudi Arabia (11.3 per cent). 
India has a relatively lower share (5 per cent), which 
could be expanded to tap the export potential. 

The details of UAE’s imports and India’s position for 
the 20 commodities have been given in Annexure 2, 
Table v. 

5.6 Qatar 
India and Qatar have a strong agricultural trade rela-
tionship, which has been strengthened by the recent 
elevation of their bilateral relations to a strategic 
partnership. In TE23, India exported agri-commod-
ities worth USD 411.5 million. Rice, cane sugar, fresh 
or chilled onions and shallots, bovine meat and fresh 
or dried cashew nuts (shelled) are the major agri-
commodities exported from India to Qatar. India 
hardly any imports of agricultural commodities from 
India (USD 0.3 million, TE23) (ITC trade map, 2024). 

TABLE 5.24
Analysis of UAE’s rice imports  

(Total: USD 520.6 million; TE23)

Country MFN 
Duty

Import 
value 
(USD Mn)

Share in 
imports 
(per cent)

Distance 
(nm)

UVP($/
MT)

India 0 366.6 70.4 1122 892.8

Pakistan 0 89.5 17.2 692 927.9

Viet 
Nam

0 32.8 6.3 4461 806.9

(Source: ITC trade map, 2024)

Other commodities 
We analysed the 20 focused commodities under the 
APEDA-ICRIER knowledge partnership and the scope 
of India to export these commodities to the UAE. 
From Annexure 2, Table v, we can say that some of the 
commodities do not have scope to be exported from 
India to UAE - one because the imports of UAE for 
some commodities are quite low, leaving no chance 
for India to export, and second because India’s export 
is almost zero or negligible in some commodities. 
These commodities are fresh or dried cashew nuts, 
in shell, seed potatoes, fresh or dried pineapples, cu-
cumbers and gherkins, fresh or chilled, fresh or dried 
oranges, and fruit juices, incl. grape must, and veg-
etable juices, unfermented.

Some commodities have scope for expansion but cur-
rently India’s exports are not very promising. Only 
USD 2.8 million (TE23) of fresh or chilled potatoes 
(excl. seed) are exported from India to UAE. Major 
competitors of India are Egypt (25.7 per cent) and 
Pakistan (25.3 per cent). Similarly, imports of pasta 
are quite low in UAE (USD 24 million, TE23) but In-
dia is the second largest exporter after Korea. Though 
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Looking at the overall agri-imports of Qatar (Annex-
ure 1, Table vi), we can say that semi-milled or wholly 
milled rice, whether or not polished or glazed (USD 
147 million); frozen fowls of the species Gallus do-
mesticus, not cut in pieces (USD 127.3 million); live 
sheep (USD 113.5 million); frozen cuts and edible 
offal of fowls of the species Gallus domesticus (USD 
107.7 million); live horses (excl. pure-bred for breed-
ing) (USD 98.2 million); and food preparations, n.e.s. 
(USD 81.1 million). We shall analyse the exports of 
rice and the 20 focussed commodities of the APEDA-
ICRIER knowledge partnership from India to Qatar. 

Rice
India exported USD 125.1 million worth of semi-
milled or wholly milled rice to Qatar in TE23. Differ-
ent types of rice are exported from India to Qatar. 
These include basmati, non-basmati and parboiled 
rice. India is the largest exporter of rice to Qatar fol-
lowed by Pakistan and UAE. There is no MFN duty 
levied on rice. The comparison of the top rice export-
ing countries to Qatar is given in Table 5.25.

TABLE 5.25 
Analysis of Qatar’s rice imports  

(Total: USD 125.1 million; TE23)

Country MFN 
Duty

Import 
value 
(USD 
Mn)

Share in 
imports 
(per 
cent)

Distance 
(nm)

UVP($/
MT)

India 10 778.8 54.8 1265 1157.1

Pakistan 10 460.6 32.4 1831* 1268.4

UAE 10 87.8 6.2 488 1084.4

(Source: ITC trade map, 2024)

Other commodities 
We analysed the 20 focused commodities under 
the APEDA-ICRIER knowledge partnership and the 
scope of India to export these commodities to Qatar. 
From Annexure 2, Table vi, we can say that certain 
commodities have limited potential for export from 
India to Qatar. This is either because India currently 
does not export these commodities or exports them 
in very negligible amounts. Additionally, Qatar’s low 
import volumes for some commodities further re-
duce the scope for Indian exports in these categories. 

These commodities are fresh or dried pineapples; 
fresh or dried cashew nuts, in shell; fresh or chilled 
potatoes (excl. seed); seed potatoes; pasta, cooked 
or otherwise prepared (excl. stuffed); cucumbers and 
gherkins, fresh or chilled; fresh or dried oranges; 
groundnuts, whether or not shelled or broken (excl. 
roasted or otherwise cooked); paneer; fruit juices, 
incl. grape must, and vegetable juices, unfermented.

We can see from Annexure 2, Table vi, Qatar imports 
very low quantity of all the 20 focussed commodities. 
However, there is scope for India to penetrate the Qa-
tar market in case of a few commodities. Despite very 
low imports of Qatar, India is the largest exporter of 
fresh or dried guavas, mangoes and mangosteens, 
fresh or dried cashew nuts, shelled, other fruits (in-
cludes pomegranate and jackfruit), chilli, natural 
honey, ghee, groundnuts, and paneer to Qatar. It is 
important for India to develop a PTA with Qatar for a 
basket of commodities to maintain its position in the 
Qatar agricultural market. 

In case of fresh or dried bananas, India ranks second 
(23 per cent) as the exporter of this product to Qa-
tar after Ecuador (67 per cent). India also has a scope 
to increase its bread and bakery products exports to 
Qatar, but its major competitors are Oman (18.3 per 
cent) and USA (13.6 per cent). India has an estab-
lished market in fresh or dried grapes globally. Qatar 
imports fresh grapes mainly from South Africa, In-
dia, and Egypt. India has a scope to position itself as 
the largest exporter of grapes to Qatar.

Indian eggs exports have fallen drastically over the 
years (Insights from Exporters). However, India used 
to export eggs to the Middle-East previously and cur-
rently it has an established market in Oman. Trade 
agreements could leverage India’s eggs exports to 
Qatar as well. India’s major competitors are Türkiye 
(67.2 per cent) and Oman (11.3 per cent). UK (18 per 
cent) and Oman (14.7 per cent) are the major export-
ers of sweet biscuits to Qatar. But India could expand 
its exports in this product (currently India covers 6-7 
per cent of Qatar’s sweet biscuits’ imports) as India 
has been exporting sweet biscuits globally and cap-
turing the Qatar market by PTAs and FTAs could ben-
efit both the nations. 

The details of Qatar’s imports and India’s stand in the 
exports of the 20 commodities to Qatar have been 
given in Annexure 2, Table vi. 
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6.1 Challenges
India faces challenges in exporting agricultural com-
modities to the Middle East. Some of them are:

a.	 Trade restrictions and tariffs: Various trade meas-
ures, including tariffs and export bans, can dis-
rupt the flow of agricultural commodities (Baffes 
& Mekonnen, 2025). Changes in trade policies by 
Middle Eastern countries or global trade tensions 
can impact export volumes and profitability.

b.	 Logistical issues: Supply chain disruptions, such 
as port congestion and container shortages, have 
been significant challenges. These issues delay 
shipments and increase costs, affecting the com-
petitiveness of Indian exports.

c.	 Quality standards and regulations: Middle Eastern 
countries often have stringent quality standards 
and regulations for agricultural imports (Baffes 
& Mekonnen, 2025). Meeting these standards 
requires significant investment in quality control 
and certification processes.

d.	 Climate change and weather variability: Extreme 
weather events and climate change can affect crop 
yields and quality. This variability can lead to in-
consistent supply, making it difficult to meet ex-
port commitments.

e.	 Competition from other exporters: India faces 
stiff competition from other agricultural export-
ers, such as Brazil, the United States, and Austral-
ia (Baffes & Mekonnen, 2025). These countries of-
ten have more advanced agricultural technologies 
and better access to international markets.

f.	 Infrastructure and technology: Inadequate infra-
structure and outdated technology in the agricul-

tural sector can hinder the efficiency and quality 
of production (Baffes & Mekonnen, 2025). Invest-
ments in modern farming techniques and infra-
structure are necessary to improve export poten-
tial.

For a better understanding of the challenges, we had 
meetings with the exporters of some commodities 
and the insights from the discussions are detailed be-
low:

Export of food preparations from India lacks 
dedicated system in India and there is a 
mismatch between the demand and supply 
of the products
Food preparations, n.e.s., are in high demand in Mid-
dle Eastern countries, but India’s position as an ex-
porter of this commodity is not very strong. Several 
issues limit India’s food preparation exports to the 
Middle East: primarily intermediate products (pow-
ders) are exported instead of ready-to-eat items; test-
ing poses a significant challenge due to varying certi-
fications and levels of testing, leading to longer times 
and higher costs that reduce profit margins, further 
lack of a single testing agency aggravates these issues; 
changing requirements and parameters often disrupt 
product standardization and cause shipment delays.

Lack of disease-free clusters and certifications 
(FMD free) and delayed payments pose 
threat to India’s bovine meat exports
While India has a strong market for bovine meat in 
the Middle East, countries like Kuwait and the UAE 

Challenges and Opportunities
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often prefer meat from Brazil and Paraguay. This is 
due to SPS requirements for Foot and Mouth Disease 
(FMD). Additionally, delayed payments have reduced 
trade with Iran. Middle Eastern countries favour 
meat from Brazil and Paraguay because of their high-
quality beef and disease-free status.

	 Lack of disease-free certifications and 
limited market access create issues in eggs 
export from India to the Middle East
For fresh eggs, several challenges exist in India. Avian 
influenza (since 2008) has severely impacted exports 
of eggs to the whole world, especially the Middle East, 
raising quality concerns. Market access remains lim-
ited, with countries like Kuwait not allowing Indian 
eggs (this is mainly due to preference of eggs from 
other middle-eastern countries). Major competitors 
include Iran, Türkiye, Ukraine, and Pakistan. Oman 
has introduced a quota system requiring government 
permission, replacing previously free imports. The 
lack of government intervention has led to declin-
ing exports, and farmers are not receiving fair prices 
from domestic consumption.

	Indian whiskies do not adhere to the Scotch 
Whisky Association (SWA) standards and 
the international bottle sizes
Challenges in exporting whiskies from India include 
high import duties and a lack of response from coun-
tries like Türkiye. The market primarily caters to 
lower and middle-income groups and is classified 
as a “blended spirit.” Bottle sizes do not conform to 
international standards, and the product does not 
meet SWA requirements, such as being matured in a 
wooden oak cask for at least three years. Addition-
ally, whisky export is a state subject, leading to a lack 
of a unified authority. Labelling is inconsistent and 
includes unnecessary information. 

	Seasonal production and lack of innovation 
create issues for mango exports from India 
to the Middle East
For mango exports from India to the Middle East, 
some constraints include seasonal production, which 
limits the ability to meet demand, rising logistics 
costs, and a lack of innovation, standardization, and 
adoption of high-yielding varieties.

Addressing these challenges requires coordinated ef-
forts from the government, private sector, and farm-
ers to enhance the resilience and competitiveness of 
India’s agricultural exports.

6.2 Opportunities
India has several opportunities to boost its agricul-
tural trade with the Middle East:

India-Middle East Food Corridor: This initiative aims to 
enhance trade and economic ties between India and 
the Middle East. The UAE has invested significantly 
in building food parks in India, leveraging advanced 
agri-tech and clean tech from Israel and the US (In-
vest India, 2023). This corridor can help streamline 
supply chains and ensure food security for Middle 
Eastern countries.

High Demand for Key Commodities: There is strong de-
mand for Indian agricultural products like basmati 
rice, buffalo meat, and spices in the Middle East. For 
instance, the UAE, Saudi Arabia, and Iran are major 
importers of Indian basmati rice (IBEF, 2021b).

Strategic Partnerships and Agreements: The CEPA be-
tween India and the UAE is expected to boost bilat-
eral trade, including agricultural commodities (Invest 
India, 2023). Such agreements can reduce trade bar-
riers and enhance market access for Indian products.

Adoption of Advanced Technologies: Collaborations 
with countries like Israel can help India adopt ad-
vanced agricultural technologies, such as drip irri-
gation and post-harvest management (Invest India, 
2023). These technologies can improve productivity 
and quality, making Indian products more competi-
tive in the Middle Eastern market.

Diversification of Export Portfolio: Expanding the range 
of exported products, including fresh fruits, vegeta-
bles, and processed foods, can help India tap into new 
market segments (IBEF, 2021b). This diversification 
can reduce dependency on a few key commodities 
and enhance overall trade resilience.

Focus on Quality and Certification: Ensuring compli-
ance with quality standards and obtaining necessary 
certifications can enhance the credibility of Indian 
products in the Middle Eastern market (EXPORA, 
2023. This includes meeting Halal standards and oth-
er local regulations.

Further, India’s agricultural and food processing sec-
tor has received strong policy support (Invest India, 
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2023) enhancing its capacity to meet growing Middle 
Eastern demand. 

•	 Mega Food Parks Scheme (MFPS): The Indian 
government has established 41 Mega Food 
Parks, with 24 already operational and boost-
ing food processing infrastructure.

•	 Cold Chain and agro-processing clusters: 376 
Cold Chain projects and 79 agro-processing 
clusters have been set up to improve food pres-
ervation and distribution.

•	 Technology integration: Adoption of Kisan 
Drones for crop evaluation, digital land records, 

and nutrient spraying enhances productivity 
and efficiency.

Moreover, India’s proximity to the Middle-East, pres-
ence of significant Indian diaspora, and year-round 
demand of various agricultural commodities gives In-
dia ample scope to boost its exports to the region. By 
leveraging these opportunities, India can strengthen 
its agricultural trade with the Middle East and con-
tribute to the region’s food security, while addressing 
the challenges faced by India. 

BOX 6.1
From India’s kitchens to Middle Eastern tables: The story of food preparations, nes

India has significant potential to expand its exports of food preparations under HSN 210690 to Middle Eastern 
markets. In TE23, Saudi Arabia emerged as a key importer, with average imports of USD 468.67 million for food 
preparations used in making lemonades and other soft drinks (21069092), USD 201.75 million for general food 
preparations (21069099), USD 138.79 million for food supplements (21069093), USD 63.26 million for table cream 
powder (21069010), and USD 28.00 million for butter or milk fat-based preparations (21069050). These figures 
highlight promising opportunities for Indian exporters in this domain.

The UAE has also shown robust growth in importing food supplements (21069093), averaging USD 178.58 million 
during 2018-2019, alongside general food preparations (21069099) at USD 146.71 million, lemonade/soft drink 
preparations (21069092) at USD 113.67 million, and table cream powder (21069010) at USD 18.01 million, indicating 
potential for further expansion of India’s food exports. Similarly, Kuwait’s demand for general food preparations 
(21069099) reached USD 27.88 million in TE23, with food supplements (21069093) averaging USD 22.61 million, 
lemonade/soft drink preparations (21069092) at USD 20.08 million, and table cream powder (21069010) at USD 
11.81 million, showcasing opportunities for India’s processed food sector.

Oman has maintained steady demand for Indian food products, importing USD 20.91 million worth of general food 
preparations (21069099) in TE18, alongside lemonade/soft drink preparations (21069092) at USD 11.85 million, 
table cream powder (21069010) at USD 2.62 million, and food supplements (21069093) at USD 2.22 million. These 
trends demonstrate scope for Indian exporters to tap into these markets by offering value-added processed foods. 
Annexure 4 details the food preparations imported by some selected Middle Eastern countries. 

To strengthen its presence in these countries, India can adopt targeted strategies such as branding, marketing 
campaigns, and active participation in trade fairs and buyer-seller meets (BSMs). Organizing product tasting events 
and collaborating with major retailers and malls in importing nations can enhance visibility and consumer engagement 
with Indian food products. Tailored approaches for each market will further boost exports and establish a stronger 
foothold for Indian processed foods in the Middle East region.
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India’s close ties with the Middle East, synergies, 
and its geographical proximity to the region make it 
a prime destination for Indian exports. The Middle 
East’s limited agricultural capacity and harsh climate 
provide India with an advantage to expand and di-
versify its agricultural exports. To capitalize on these 
opportunities and address the challenges, India must 
adopt strategic measures to enhance its agri-export 
potential in the region. Some of these strategies are 
outlined below.

Short-term strategies

1.	 Lack of appropriate labelling creates 
confusion among the consumers. 

Rationale: Indian food preparations, and bakery 
products have a lot of information on their labels 
which are not required by the importing countries. 
This diverts the customers and shifts their focus from 
the main content that is important for promoting the 
product. 

Action points:
•	 Uniform and clean labelling in “English” and 

“the local language” is essential for food prepa-
rations, biscuits, sauces, and other processed 
products. 

•	 Labels should highlight the Indian brand and 
quality with innovative designs to attract cus-
tomers. 

2.	 Bottle sizes and quality of Indian 
whiskies do not adhere to international 
standards (as quoted by the exporters).

Rationale: Indian whiskies do not comply to the in-
ternational standards. The production is low and 
export of alcoholic beverages to many developed 
countries is not significant as these countries con-
sider Indian whiskies lower in quality and standard. 
Further, the bottle sizes exported from India are as 
per the domestic norms and do not adhere to the 
SWA standards (in terms of aging and packaging of 
the whiskies) of the UK which limits India’s exports 
to many Middle-eastern countries. As a market, India 
has a share in whiskies in terms of volume but not in 
terms of value. 

Action points: 
•	 Whiskies should be bottled in sizes 200ml, 

350ml, 700ml, and 1 litre. 

•	 Indian whiskies should be rebranded as “sin-
gle-malt whiskies” or “blended spirit” or with 
standards that adhere to the Indian condition. 
This avoids comparison of Indian whiskies to 
Scotch and will create India’s own brand port-
folio. 

•	 Developing trade agreements with UAE for 
whiskies export as it is India’s largest export 
destination for this product. 

•	 Target the markets of Oman by negotiating 
lower tariff rates. 

Strategies and Conclusion
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•	 Target the middle-and low-income consumers 
and marketing Indian whisky as “affordable” 
and “tasty” using social media and Arab influ-
encers. 

3.	 Lack of proper marketability and 
branding of Indian alcoholic beverages, 
processed food products, and food 
preparations. 

Rationale: Indian alcoholic beverages, other food 
preparations, and processed products (sauces, pick-
les, Indian snacks) though good in quality, have very 
low market presence. This is mainly because the local 
communities lack the taste buds for such products. 
Along with the Indian diaspora, the local middle-
eastern population should be targeted if India wishes 
to increase its market share of exports in these prod-
ucts. 

Action points: 
•	 Just like “Costco” in the USA, India should tie 

up with the super-marts of the Middle-Eastern 
countries to run free tasting samples of Indian 
food products from time to time. 

•	 As some of the Indian products like “rice” has 
an established customer-base, giving away 
small free samples of other commodities with 
the rice bags could help in attracting custom-
ers. 

•	 Advertisement and promotion of these prod-
ucts in the e-commerce platform and tie-up 
with the food influencers can increase India’s 
market share. 

• 	 Promote millet-based products in the Middle 
East by highlighting health benefits, develop-
ing RTE options, and leveraging digital brand-
ing and trade fairs.

4.	 Need for branding and promotion 
for rice in traditional rice markets 
of Middle East to sustain India’s 
export dominance and increase value 
realisation. 

Rationale: Thailand has successfully positioned its 
rice varieties by highlighting their health benefits. 
For instance, Black Glutinous Rice is marketed for its 

potential to prevent heart disease, reduce cholesterol, 
and inhibit cancer growth, while Sangyod Phattha-
lung (GI Rice) is promoted for its high fibre content, 
anti-aging properties, and ability to reduce the risk of 
memory loss and cancer. India could follow a similar 
line of strategy to enhance the exports of its rice. 

Action points: 
•	 India can brand Kala Namak Rice as a premium 

health-focused variety, emphasizing its rich an-
thocyanin content that helps reduce the risk of 
neurodegenerative diseases like Alzheimer’s. 

•	 Organize roadshows with Indian missions dur-
ing major festivals like Diwali, Durga Puja, and 
Onam to promote traditional rice varieties such 
as Ponni, Kolam, and Govind Bhog to the In-
dian diaspora.

5.	 While India is the largest producer 
of banana in the world, the exports 
of banana from India faces tough 
competition from Ecuador, especially in 
case of Middle-East.

Rationale: The UAE and Saudi Arabia are among the 
top banana importers in the Middle East, yet India’s 
market share remains low at 14.4 per cent and 4 per 
cent, respectively, in TE23. With zero import duties 
in key markets like the UAE, Saudi Arabia, Kuwait, 
Qatar, and Oman, Indian exporters have a strong 
opportunity to expand their presence. Competitive 
pricing and favourable trade relations further sup-
port India’s potential to increase banana exports to 
the region.

Action points: 
•	 India can focus on targeted promotions high-

lighting the health benefits of bananas, appeal-
ing to health-conscious consumers. 

•	 Marketing banana purée as a value-added prod-
uct for the baby food and bakery sectors and 
collaborating with processing units in the Mid-
dle East can enhance exports.

Medium term strategies

1.	 Exports of Bovine meat and eggs have 
declined due to issues related to FMD 
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and avian flu influenza respectively.
Rationale: Quality related issues have emerged due 
to lack of FMD free zones in bovine meat and avian 
influenza free zones in case of eggs. While India’s bo-
vine meat has an established market in the middle-
east, some countries like UAE and Kuwait import 
from Brazil. Further, there is tough competition from 
Türkiye in the eggs export. India was once a major ex-
porter of eggs to the Middle-East, however, after the 
outbreak of the avian influenza, the exports drasti-
cally reduced and currently India’s major eggs market 
is only Oman. Nevertheless, Indian eggs are highly 
nutritious and non-GMO. 

Action points: 
•	 Creation of disease-free zones and clusters in 

UP, Maharashtra, and Andhra Pradesh for bo-
vine meat and in Namakkal for fresh eggs. This 
requires action from the line departments in 
association with APEDA. 

•	 To address FMD concerns, focus on processed 
meat products like beef sausages and bacon. 
Use techniques like High-Pressure Processing, 
deboning and maturation, and heat treatment 
to eliminate FMD risks, enhancing acceptabil-
ity and opportunities.

•	 Promotion and branding of the meat and eggs 
as OIE-certified to avoid rejections. Packaging 
the meat and eggs with OIE-certification labels 
will help capture the market of the Middle-East. 

•	 Indian eggs should be promoted as “non-GMO” 
and organic. Branding of these eggs and pro-
motion using social media and nutritionist in-
fluencers. 

2.	 High internal expenditure and shortage 
of veterinary doctors creates problems 
in bovine meat exports from India.

Rationale: Internal expenditure on transporting buf-
faloes from one state to the exporting facilities is very 
high. While buffalo population is high in many of the 
states, export facilities are available only in UP, Maha-
rashtra, Haryana, Punjab, Andhra Pradesh, and Tel-
angana. A shortage of veterinary doctors adds to the 
problem of timely testing and post-mortem.

Action points :
•	 Creation of export facility centers in districts/

states with high buffalo populations (Madhya 
Pradesh, Rajasthan, Gujarat) to reduce the in-
ternal logistics cost. 

•	 Appointment of more veterinarians at the 
slaughter-houses in consultation with the De-
partment of Animal Husbandry.  

3.	 India lacks a single-window system 
for food preparations and processed 
products.

Rationale: Internal, multi-level and multi-authority 
testing and certifications increase the cost of exports 
of food preparations and processed products. This re-
duces the profit margin leading to delayed exports. 
While the shipments are ready to be delivered in the 
middle-eastern countries, approvals from India take 
more time which lead to issues in exporting different 
food products and increase the turnaround time as 
well. 

Action points :
•	 A single centralized authority for testing and 

standardization of food preparations and pro-
cessed products should be established. 

•	 Avoid testing that is not required by the im-
porting countries. 

•	 Exports of food preparations that contain ani-
mal ingredients need a unified cooperation 
from animal quarantine department and Ex-
port Inspection Council (EIC). 

4.	 High import duties and other non-
tariff barriers restrict trade with many 
Middle-Eastern countries. 

Rationale: India is currently facing high import du-
ties for some products. For instance, Oman is impos-
ing 225 per cent tariff on Indian whiskies. Also, other 
middle-eastern countries like Türkiye are not opening 
doors for trade with India. Despite India’s proximity, 
many of the middle-eastern countries are importing 
products from distant nations like Ecuador (for ba-
nana), China (for groundnuts), UK (for whiskies), etc. 
This necessities agreements and actions at both ends 
to promote exports from India. 
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Action points: 
•	 Bilateral trade agreements and negotiations to 

reduce the import duty. AEPDA should push 
products which have high production in India 
(like banana, grapes, groundnuts, ghee, eggs) 
and develop agreements with the middle-east-
ern nations. 

•	 Engaging with the Middle Eastern countries 
with dialogues to ensure time frame solutions, 
commitment, and accountability. 

Long term strategies

1.	 By investing in targeted research and 
development (R&D), India can sustain 
its share in changing middle eastern 
preferences and further increase 
its presence by offering Healthy, 
innovative, and unique agri-products 
that suit Middle Eastern demand in 
long term.

Rationale: To further expand agricultural exports 
to the Middle East, research and development is re-
quired, not only for enhancing product quality and 
shelf life but also in enhancing the products with the 
changing consumer preferences. R&D in India has 
often been production-centric, but to enhance com-
petitiveness in Middle eastern markets like the UAE, 
Saudi Arabia, and Qatar, India must promote export-
oriented R&D that bridges the gap between agri-sci-
ence, food technology, consumer insights, and trade 
intelligence. Take for instance mango exports to the 
Middle East. One of the biggest challenges is limited 
shelf life and sap burn, which affects visual appear-
ance of the products specifically in the market that 
are driven by quality-conscious consumers.

Action Points :
•	 Indian research institutions, in collaboration 

with APEDA and ICAR, must focus on devel-
oping more varietal improvements (e.g., early 
maturing, sap-free Alphonso and Kesar), post-
harvest coatings, and controlled packaging so-
lutions. 

•	 Technologies like vapor heat treatment (VHT) 
and non-chemical ripening can help in comply 

with import regulations and at the same time, 
ensures better fruit texture. 

•	 Research and development should prioritize 
finding cost-effective ways to implement these 
technologies or discovering alternative meth-
ods that can replace costly existing ones. This 
approach will enhance product acceptance and 
minimize post-harvest losses, thereby increas-
ing the profitability of exports. 

2.	 Strengthening market access, 
compliance, product innovation, and 
production clusters for the Middle East

Rationale: To Increase and sustain India’s agri-ex-
ports in the Middle East, a focused market access and 
distribution strategy is needed. 

Action points:
•	 India should identify and develop dedicated 

distribution hubs in strategic GCC locations 
such as Dubai and Sharjah in the UAE, Muscat 
in Oman, and Jeddah in Saudi Arabia. These 
hubs would act as regional gateways for Indian 
perishables and value-added products, ensur-
ing year-round supply consistency and faster 
replenishment cycles.

•	 Another important area is dedicated reefer cor-
ridors in collaboration with Emirates SkyCargo, 
Saudia Cargo, and Qatar Airways Cargo to en-
sure priority cargo lanes for perishables like 
mangoes, grapes, bananas, and vegetables, that 
can reduce transit time and spoilage. 

•	 Sea protocol optimization must be done at In-
dian ports like Mundra, JNPT, and Kochi, to 
ensure improved containerization and shelf-life 
for produce like bananas and pomegranates.

•	 Product development and packaging innova-
tion specific to middle eastern consumption 
patterns and cultural preferences must be 
prioritized. Bulk pulp and puree exports, es-
pecially for mango, guava, and tomato can be 
promoted in 220L drums for industrial use and 
1–5L pouches for the HORECA segment. 

•	 India should also focus on developing heat-and-
eat or ready-to-cook traditional snacks, like 
millet khichdi kits, jackfruit-based snacks, and 
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banana flour mixes, all packaged in sustainable, 
travel-friendly formats. 

3.	 Long-term market positioning, 
branding and cultural strategy to boost 
APEDA Exports to the Middle East

Rationale: To strengthen its long-term presence in 
the Middle East, India must position itself as a trust-
ed source of safe, diverse, and culturally relevant food. 

Action Points:

•	 Branding themes like “Healthy India, Ethnic In-
dia” or “Tradition Meets Wellness” can resonate 
with GCC consumers who value halal-certified, 
residue-free, health-oriented products.

•	 Product-specific branding should highlight 
cultural and health aspects. Basmati rice can 
be promoted through geo-cultural narratives 
linked to the Indo-Gangetic plain, with cam-
paigns like “Biryani Festivals” in Dubai and Ri-
yadh. 

•	 Millets (Shree Anna) should be branded as cli-
mate-smart, gluten-free superfoods with tribal 
origin stories (e.g., Ragi from Odisha, Bajra 
from Rajasthan). Coconut water and aloe vera 

juice can be promoted for hydration and immu-
nity, relevant to the arid GCC climate.

•	 APEDA can collaborate with embassies and cul-
tural groups for “India Food Weeks,” showcas-
ing products through sampling, cooking dem-
os, and festive hampers. A long-term strategy 
should include a government-to-government 
engagement framework. APEDA and FSSAI 
must engage with GCC regulators via a pro-
posed Alignment Forum to resolve SPS and 
TBT issues, and lead annual trade missions 
with sector-specific B2B sessions. 

In conclusion, boosting India’s agricultural exports 
to the Middle East requires a multifaceted approach 
that includes enhancing product quality, ensuring 
compliance with international standards, and lev-
eraging advanced technologies for better yield and 
sustainability. Strengthening trade relations through 
bilateral agreements, participating in trade fairs, and 
promoting Indian agricultural products through tar-
geted marketing campaigns can enhance visibility 
and demand. By focusing on these strategies, India 
can not only increase its agricultural exports but also 
contribute to the economic growth and food security 
of the Middle East region.





REFERENCES

Agriculture & Water | The Embassy of the Kingdom of Saudi Arabia. 
(n.d.). https://www.saudiembassy.net/agriculture-water

Agriculture | the official portal of the UAE Government. (n.d.). 
https://u.ae/en/information-and-services/environment-
and-energy/agriculture

Anthony, Duke, J., Crystal, Ann, J., Ochsenwald, L, W., 
Sadek, & Ahmed, D. (2025, March 9). Kuwait | Land, 
People, Economy, Society, History, & Maps. Encyclopedia 
Britannica. https://www.britannica.com/place/Kuwait/
Climate

Arab Sea Ports Federation. (2023). Members of the Arab Sea 
ports Federation. https://arabseaports.com/

Baffes, J., & Mekonnen, D. (2025). Risks and challenges in 
global agricultural markets. World Bank Blogs. https://
blogs.worldbank.org/en/developmenttalk/risks-and-
challenges-in-global-agricultural-markets

Bilateral Brief on India-Kuwait Economic and Commercial 
Relations. (2023). Embassy of India, Kuwait. https://
www.indembkw t.gov.in/india-kuwait- trade-and-
economic-relation.php

Crystal, Ann, J., Peterson, & J.E. (2025). United Arab Emirates 
| History, Culture, Population, Map, flag, Government, 
& Capital. Encyclopedia Britannica. https://www.
britannica.com/place/United-Arab-Emirates

Crystal, Ann, J., Peterson, & J.E. (2025a). Oman | History, 
Map, Flag, Capital, Population, & Facts. Encyclopedia 
Britannica. https://www.britannica.com/place/Oman

DP World UAE Region. https://www.dpworld.com/en/uae/
about-us/strategic-location

Embassy of India, Kuwait. (2024). https://indembkwt.gov.in/
bilateral-relations.php

Embassy of India, Muscat, Oman: India and Oman Bilateral 
Relations. (2024). https://www.indemb-oman.gov.in/eoi.
php?id=bilateral

Encyclopaedia Iranica Foundation. (n.d.). Welcome to 
Encyclopaedia Iranica. https://iranicaonline.org/articles/
agriculture-in-iran

Exploring India Saudi Arabia Trade and Economic Relations | 
IBEF. (n.d.). India Brand Equity Foundation. https://
www.ibef.org/indian-exports/india-saudi-arabia-trade

EXPORA. (2023). Challenges and opportunities in agricultural 

trade in India. Expora. https://expora.in/challenges-and-
opportunities-in-agricultural-trade-in-india/

Government of India. [List of Free Trade Agreements (FTAs) 
/ Preferential Trade Agreements (PTAs) signed by India]. 
https://content.dgft.gov.in/Website dgftprod/66bdfcc0-
f3dc-42ea-841a-892debc79879/Appendixper cent202A-
per cent20Cper cent20(FTAs)per cent20updated.pdf

Gulf News Report, & Gulf News Report. (2022). The crucial 
role of diversity in the Middle East. Gulf News: Latest 
UAE News, Dubai News, Business, Travel News, Dubai 
Gold Rate, Prayer Time, Cinema. https://gulfnews.com/
business/corporate-news/the-crucial-role-of-diversity-
in-the-middle-east-1.1662369120728

Ibef. (2021b). Demand for Indian Agricultural Products from 
the Middle East Market. India Brand Equity Foundation. 
https://www.ibef.org/blogs/demand-for-indian-
agricultural-products-from-the-middle-east-market

IBEF. (2025). Strengthening Global Ties: India’s Collaborative 
Trade and Investment Initiatives with Multiple Nations. 
India Brand Equity Foundation. https://www.ibef.org/
research/case-study/strengthening-global-ties-india-
s-collaborative-trade-and-investment-initiatives-with-
multiple-nations

IBEF. (2025b). Strengthening Global Ties: India’s Collaborative 
Trade and Investment Initiatives with Multiple Nations. 
India Brand Equity Foundation. https://www.ibef.org/
research/case-study/strengthening-global-ties-india-
s-collaborative-trade-and-investment-initiatives-with-
multiple-nations

IMF. (2025). Inflation rate, average consumer prices. https://
www.imf.org/external/datamapper/PCPIPCH@WEO/
MEQ/OMN/SAU/ARE/BHR

India - Qatar Joint Statement (February 18, 2025) Ministry of 
External Affairs, Government of India. https://www.mea.
gov.in/bilateral-documents.htm?dtl/39083

India & United Arab Emirates. (2024). India-UAE 
bilateral relations. https://www.mea.gov.in/Portal/
ForeignRelation/India_UAE2024n.pdf

India (IND) and Iran (IRN) trade | The Observatory of 
Economic Complexity. (n.d.). The Observatory of 
Economic Complexity. https://oec.world/en/profile/
bilateralcountry/ind/partner/irn

References



68 | ENHANCING INDIA’S AGRI-EXPORTS TO MIDDLE-EAST

India (IND) and Kuwait (KWT) trade | The Observatory of 
Economic Complexity. (n.d.). The Observatory of Economic 
Complexity. https://oec.world/en/profile/bilateral 
country/ind/partner/kwt

India (IND) and Oman (OMN) trade | The Observatory of 
Economic Complexity. (n.d.). The Observatory of Economic 
Complexity. https://oec.world/en/profile/bilateral-
country/ind/partner/omn

India (IND) and Qatar (QAT) trade | The observatory of 
Economic complexity. (n.d.). The Observatory of Economic 
Complexity. https://oec.world/en/profile/bilateral-
country/ind/partner/qat

India Product Exports and Imports to Middle East & North Africa 
2019 | WITS Data. (n.d.). https://wits.worldbank.org/
CountryProfile/en/Country/IND/Year/2019/TradeFlow/
EXPIMP/Partner/MEA/Product/All-Groups

India- Qatar bilateral brief (2024), Ministry of External Affairs, 
Government of India. https://www.mea.gov.in/Portal/
ForeignRelation/India_Qatar_10_feb_024.pdf

India-Iran Relations Bilateral Brief. https://www.mea.gov.in/
Portal/ForeignRelation/India-Iran-Jan-2025.pdf

India-Iran trade brief. (2023). https://agriwelfare.gov.in/sites/
default/files/Indiaper cent20Iranper cent20Tradeper 
cent20Brief.pdf

India-Middle East Relations – NUS – Middle East Institute. 
(2024, March 4). https://mei.nus.edu.sg/publication/
insights-india-middle-east-relations/

India-Saudi Arabia Economic and Commercial Relations | 
Embassy of India, Riyadh, Saudi Arabia. (2025). https://
www.eoir iyadh.gov. in/page/india- saudi-arabia-
economic-and-commercial-relations/

India-Saudi Bilateral Relations, Embassy of India, Riyadh, Saudi 
Arabia. (2024). https://www.eoiriyadh.gov.in/page/
india-saudi-bilateral-relations/

India-Saudi Economic and Commercial Relations | Embassy of 
India, Riyadh, Saudi Arabia. (n.d.). https://www.eoiriyadh.
gov.in/page/india-saudi-economic-and-commercial-
relations/

International Trade Centre (ITC). (2024). Trade Map - Trade 
statistics for international business development. https://
www.trademap.org/Index.aspx

Invest India. (2023). India-Middle East Food Corridor: 
Exploring the Potential. https://www.investindia.gov.
in/team-india-blogs/india-middle-east-food-corridor-
exploring-potential

Iran - the World Factbook. (n.d.). https://www.cia.gov/the-
world-factbook/about/archives/2023/countries/iran/
summaries/

Iran climate: average weather, temperature, rain - Climates 
to Travel. (n.d.). https://www.climatestotravel.com/
climate/iran#google_vignette

King Abdullah Port. (2024). https://www.kingabdullahport.
com.sa/terminals/container/

KPA. (2023). https://www.kpa.gov.kw/en/shuwaikh-port/

MEA (Distinguished lectures details). (2022). Ministry of 
External Affairs, Government of India. https://www.mea.

gov.in/distinguished-lectures-detail.htm?809

Ministry of Foreign Affairs, Qatar. General information. (n.d.). 
https://mofa.gov.qa/en/state-of-qatar/Key-Facts-and-
Information/general-information

Ochsenwald, L, W., Sadek, Ahmed, D., Crystal, Ann, J., Anthony, 
& Duke, J. (2025). Kuwait | Land, People, Economy, Society, 
History, & Maps. Encyclopedia Britannica. https://www.
britannica.com/place/Kuwait

Qatar | Culture, Facts & Travel | - CountryReports. (n.d.). 
https://www.countryreports.org/country/Qatar.htm

Qatar climate: average weather, temperature, rain - Climates 
to Travel. (n.d.). https://www.climatestotravel.com/
climate/qatar

Qatar’s agriculture sector – USQBC Portal. (n.d.). https://portal.
usqbc.org/qatar-sector/agriculture/

Remarks by External Affairs Minister, Dr. S Jaishankar at the 
Inaugural session of Raisina Middle East, Abu Dhabi (January 
28, 2025). Ministry of External Affairs, Government of 
India. https://www.mea.gov.in/SpeechesStatements.
htm?dt l/38952/Remarks_by_E x ter nal_A ffairs_
Minister_Dr_S_Jaishankar_at_the_Inaugural_session_
of_Raisina_Middle_East_Abu_Dhabi_January_28_2025

Rice News Today. (2024). Basmati rice exporters to Iran fear 
slowdown, payment delays. https://ricenewstoday.com/
basmati-rice-exporters-to-iran-fear-slowdown-payment-
delays/

Safari, S., & Safari, S. (2023). The export potential of Iranian 
food products: opportunities and challenges. Foodex Iran. 
https://foodexiran.com/en/the-export-potential-of-
iranian-food-products-opportunities-and-challenges/

Saudi Arabia - The World Factbook. (n.d.). https://www.cia.gov/
the-world-factbook/countries/saudi-arabia/

Shree Krishna Exports. (2024). Rice exports from India 
to Kuwait - Shree Krishna exports. https://www.
shreekrishnaexport.com/rice-exports-from-india-to-
kuwait/

Shree Krishna Exports. (2024b, July 27). Rice Exports from 
India to Saudi Arabia - Shree Krishna Exports. https://
www.shreekrishnaexport.com/rice-exports-from-india-
to-saudi-arabia/

Suri, N., Ghosh, N., Taneja, K., Patil, S., & Mookherjee, P. 
(n.d.). INDIA-MIDDLE EAST-EUROPE ECONOMIC 
CORRIDOR: Towards a new discourse in global 
connectivity. https://www.orfonline.org/public/uploads/
posts/pdf/20240409183803.pdf

Teitelbaum, Joshua, Philby, St John Bridger, H., Ochsenwald, 
& L, W. (2025, March 11). Saudi Arabia | History, Map, 
Flag, capital, Population, & Facts. Encyclopedia Britannica. 
https://www.britannica.com/place/Saudi-Arabia/
Climate

The Economic Times. (2025). India aims to double trade 
with Qatar to $28 bn in 5 years; exploring signing FTA. 
https://economictimes.indiatimes.com/news/economy/
foreign- trade/india-aims- to-double- trade- with-
qatar-to-28-billion-in-5-years-exploring-signing-fta/
articleshow/118356765.cms



REFERENCES

The India-Middle East Food Corridor: How the UAE, Israel, 
and India are forging a new inter-regional supply chain. 
(n.d.). Middle East Institute. https://www.mei.edu/
publications/india-middle-east-food-corridor-how-uae-
israel-and-india-are-forging-new-inter

The Peninsula Newspaper. (2024). The Peninsula Qatar. 
https://thepeninsulaqatar.com/article/13/12/2024/
hamad-port-sees-23-growth-in-transshipments-from-
jan-to-nov

The World Bank, S&P Global Market Intelligence, & Transport 
Global Practice. (2023). The Container Port Performance 
Index 2023: A comparable assessment of performance 
based on vessel time in port. In The World Bank & 
S&P Global Market Intelligence, The Container Port 
Performance Index 2023: A Comparable Assessment 
of Performance Based on Vessel Time in Port. https://
openknowledge.worldbank .org/ser ver/api/core/
bitstreams/6cebb847-6f46-44e7-9533-12ac893b3693/
content

Tolba, K. (2022). Powerlist: Top ports in the Middle East. 
Logistics Middle East. https://www.logisticsmiddleeast.
com/news/top-middle-east-ports

Top 50 ports — World Shipping Council. (2023). World 
Shipping Council. https://www.worldshipping.org/top-
50-ports

Trading Economics. (n.d.). India Exports to United Arab 
Emirates - 2025 Data 2026 forecast 1988-2023 historical. 
https://tradingeconomics.com/india/exports/united-
arab-emirates

Trading Economics. (n.d.-a). India Exports of rice to Oman - 
2025 Data  2026 Forecast 1988-2023 Historical. https://
tradingeconomics.com/india/exports/oman/rice

United Arab Emirates - The World Factbook. (n.d.). https://
www.cia.gov/the-world-factbook/countries/united-arab-
emirates/

United Arab Emirates climate: average weather, temperature, rain 
- Climates to Travel. (n.d.). https://www.climatestotravel.
com/climate/united-arab-emirates

United Nations (UN). (2018). 68per cent of the world population 
projected to live in urban areas by 2050, says UN | UN 
DESA | United Nations Department of Economic and Social 
Affairs. (n.d.). https://www.un.org/development/desa/en 
news/population/2018-revision-of-world-urbanization-
prospects.html

Vajpayee, A. B., Seyyed Mohammad Khatami, Seyyed 
Mohammad Khatami, Hassan Rouhani, Masoud 
Pezeshkian, Seyyed Ebrahim Raisi, Jagdeep Dhankhar, 
Meira Kumar, Ali Larijani, & Nazar Afsali. (2025). 
India-Iran Relations. https://www.mea.gov.in/Portal/
ForeignRelation/India-Iran-Jan-2025.pdf

Wani, A. (2024). The Chabahar Gambit: India’s play for 
influence in Central Asia. orfonline.org. https://www.
orfonline.org/research/the-chabahar-gambit-india-s-
play-for-influence-in-central-asia

Wikipedia contributors. (2024). Agriculture in Oman. 
Wikipedia. https://en.wikipedia.org/wiki/Agriculture_
in_Oman

World Bank Group. (2022). Middle East container ports are 
the most efficient in the world. World Bank. https://www.
worldbank.org/en/news/press-release/2022/05/25/
middle-east-container-ports-are-the-most-efficient-in-
the-world

World Bank Open Data. (2023). World Bank Open Data. 
https://data.worldbank.org/indicator/NV.AGR.TOTL.ZS





ANNEXURES | 71 

ANNEXURES 1
Top 25 agricultural imports of six Middle-Eastern countries

Table i: Iran (Population: 90.6 million; GDP per capita: USD 4465.6; GDP per capita (PPP): USD 17659.9; Total Imports: USD 57.8 
billion)

HSN Description Iran's 
M from 
world 
(USD 
million)

India’s 
X to 
Iran 
(USD 
million)

per 
cent of 
India’s X 
to Iran

India’s X 
to world 
(USD 
million)

'100590 Maize (excl. seed for sowing) 3402.6 0.0 0.0 865.4

'100199 Wheat and meslin (excl. seed for sowing, and durum wheat) 1858.5 0.0 0.0 1291.5

'120190 Soya beans, whether or not broken (excl. seed for sowing) 1736.1 0.0 0.0 27.5

'100630 Semi-milled or wholly milled rice, whether or not polished or glazed 1420.2 778.8 54.8 9228.0

'151211 Crude sunflower-seed or safflower oil 1251.9 0.0 0.0 0.5

'230400 Oilcake and other solid residues, whether or not ground or in the 
form of pellets.

1028.0 8.4 0.8 863.6

'100390 Barley (excl. seed for sowing) 935.6 0.0 0.0 1.4

'151190 Palm oil and its fractions, whether or not refined (excl. chemically 
modified and crude)

612.0 0.0 0.0 8.2

'150710 Crude soya-bean oil, whether or not degummed. 594.7 0.0 0.0 0.5

'170113 Raw cane sugar, in solid form, not containing added flavouring or 
colouring matter.

504.9 49.9 9.9 29.1

'090240 Black fermented tea and partly fermented tea, whether or not 
flavoured.

447.3 262.3 58.6 603.2

'080310 Fresh or dried plantains 382.0 88.9 23.3 1.0

'520100 Cotton, neither carded nor combed 241.4 2.4 1.0 1547.2

'020230 Frozen, boneless meat of bovine animals 190.7 29.4 15.4 2993.7

'210690 Food preparations, n.e.s. 150.9 2.0 1.3 592.4

'071340 Dried, shelled lentils, whether or not skinned or split 131.3 0.1 0.1 72.2

'020712 Frozen fowls of the species Gallus domesticus, not cut in pieces. 124.5 0.0 0.0 5.6

'330210 Mixtures of odoriferous substances and mixtures, incl. alcoholic 
solutions.

117.2 36.7 31.3 97.7

'240319 Smoking tobacco, whether or not containing tobacco substitutes in 
any proportion.

115.9 0.0 0.0 22.9

'120740 Sesamum seeds, whether or not broken 111.6 7.1 6.4 444.3

'120991 Vegetable seeds, for sowing. 91.5 0.2 0.2 95.9

'120600 Sunflower seeds, whether or not broken 90.0 0.3 0.3 1.8

Annexures
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'090111 Coffee (excl. roasted and decaffeinated) 89.0 12.6 14.2 706.8

'071320 Dried, shelled chickpeas "garbanzos", whether or not skinned or split. 83.1 11.7 14.1 200.6

'240120 Tobacco, partly or wholly stemmed or stripped, otherwise 
unmanufactured.

82.8 0.5 0.5 713.7

Sum of 25 commodities 15793.6 1291.3 8.2 20414.8

Total Agri products 17241.1 1388.8 8.1 51148.1

Share of 25 commodities 91.6 93.0 39.9

(Source: ITC trade map, 2024)

Table ii: Kuwait (Population: 4.9 million; GDP per capita: USD 33729.8; GDP per capita (PPP): USD 51561.4; Total Imports: USD 34.8 
billion)

HSN Description Kuwait's 
imports 
from 
world 
(USD 
million)

India’s X 
to Kuwait 
(USD 
million)

per cent of 
India’s X to 
Türkiye

India’s 
exports to 
world (USD 
million)

'240220 Cigarettes, containing tobacco 261.4 19.9 7.6 93.1

'100630 Semi-milled or wholly milled rice, whether or not polished 
or glazed

255.3 236.0 92.5 9228.0

'020712 Frozen fowls of the species Gallus domesticus, not cut in 
pieces

178.7 0.0 0.0 5.6

'100199 Wheat and meslin (excl. seed for sowing, and durum 
wheat)

170.6 0.0 0.0 1291.5

'210690 Food preparations, n.e.s. 168.7 2.1 1.2 592.4

'100390 Barley (excl. seed for sowing) 161.8 0.0 0.0 1.4

'010410 Live sheep 147.4 0.0 0.0 0.4

'040221 Milk and cream in solid forms, of a fat content by weight of 
> 1,5per cent.

117.2 0.8 0.7 1.3

'190590 Bread, pastry, cakes, biscuits and other bakers' wares. 116.8 2.0 1.7 164.0

'020714 Frozen cuts and edible offal of fowls of the species Gallus 
domesticus

107.8 0.3 0.3 1.9

'020230 Frozen, boneless meat of bovine animals 99.8 18.8 18.8 2993.7

'190110 Food preparations for infant use, put up for retail sale, of 
flour.

90.0 0.0 0.0 24.8

'020110 Carcases or half-carcases of bovine animals, fresh or chilled 88.9 0.4 0.4 0.0

'220210 Waters, incl. mineral and aerated, with added sugar. 80.9 0.1 0.1 23.5

'200410 Potatoes, prepared or preserved otherwise than by vinegar 
or acetic acid, frozen

77.0 0.3 0.4 101.0

'040690 Cheese. 76.3 1.0 1.3 29.1

'160232 Meat or offal of fowls of the species "Gallus domesticus", 
prepared or preserved.

74.7 0.2 0.3 0.5

'210390 Preparations for sauces and prepared sauces; mixed 
condiments and seasonings.

71.3 2.0 2.9 83.5

'020410 Fresh or chilled lamb carcases and half-carcases 70.9 2.6 3.7 8.5

'100590 Maize (excl. seed for sowing) 70.2 0.2 0.2 865.4

'040630 Processed cheese, not grated or powdered 69.9 0.1 0.2 13.5

'040291 Milk and cream, concentrated but unsweetened (excl. in 
solid forms)

67.6 0.0 0.0 0.3
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'151521 Crude maize oil 67.6 0.0 0.0 0.0

'170199 Cane or beet sugar and chemically pure sucrose. 61.5 17.2 27.9 2587.5

'190531 Sweet biscuits 53.7 0.9 1.6 264.1

Sum of 25 commodities 2806.0 305.0 10.9 18375.1

Total Agri products 6036.5 582.8 9.7 51148.1

Share of 25 commodities 46.5 52.3 35.9

(Source: ITC trade map, 2024)

Table iii: Oman (Population: 5 million; GDP per capita: USD 21549.8; GDP per capita (PPP): USD 42519.7; Total Imports: USD 36.1 
billion)

HSN Description Oman's 
M from 
world 
(USD 
million)

India’s X 
to Oman 
(USD 
million)

per 
cent of 
India’s 
X to 
Oman

India’s X 
to world 
(USD 
million)

'100199 Wheat and meslin (excl. seed for sowing, and durum wheat) 339.4 39.3 11.6 1291.5

'240220 Cigarettes, containing tobacco 291.5 0.2 0.1 93.1

'040221 Milk and cream in solid forms, of a fat content by weight of > 1,5 
per cent, unsweetened

285.4 0.0 0.0 1.3

'151190 Palm oil and its fractions, whether or not refined (excl. chemically 
modified and crude)

244.9 0.0 0.0 8.2

'100630 Semi-milled or wholly milled rice, whether or not polished or 
glazed

240.0 150.7 62.8 9228.0

'010420 Live goats 216.2 0.0 0.0 6.7

'020712 Frozen fowls of the species Gallus domesticus, not cut in pieces 122.4 0.1 0.1 5.6

'040291 Milk and cream, concentrated but unsweetened (excl. in solid 
forms)

116.1 0.2 0.2 0.3

'190590 Bread, pastry, cakes, biscuits and other bakers' wares. 115.2 2.7 2.4 164.0

'100590 Maize (excl. seed for sowing) 103.6 7.9 7.6 865.4

'040630 Processed cheese, not grated or powdered 97.1 0.2 0.2 13.5

'020714 Frozen cuts and edible offal of fowls of the species Gallus 
domesticus

82.3 0.2 0.2 1.9

'010410 Live sheep 82.1 0.0 0.0 0.4

'210690 Food preparations, n.e.s. 70.8 2.6 3.7 592.4

'230400 Oilcake and other solid residues, whether or not ground or in the 
form of pellets.

66.3 3.1 4.7 863.6

'190531 Sweet biscuits 64.5 8.1 12.6 264.1

'080510 Fresh or dried oranges 64.1 0.0 0.1 36.2

'170199 Cane or beet sugar and chemically pure sucrose, in solid form. 60.7 9.9 16.4 2587.5

'020230 Frozen, boneless meat of bovine animals 54.9 39.0 71.1 2993.7

'070190 Fresh or chilled potatoes (excl. seed) 52.8 11.1 21.1 89.3

'190110 Food preparations for infant use, put up for retail sale. 51.4 0.4 0.7 24.8

'180690 Chocolate and other preparations containing cocoa. 49.5 0.4 0.7 102.6

'080450 Fresh or dried guavas, mangoes and mangosteens 49.0 3.5 7.1 186.7

'330210i Mixtures of odoriferous substances and mixtures, incl. alcoholic 
solutions.

47.9 1.6 3.4 97.7
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'170490 Sugar confectionery not containing cocoa, incl. white chocolate 
(excl. chewing gum)

46.5 2.4 5.1 168.6

Sum of 25 
commodities

3014.6 283.8 9.4 19687.0

Total Agri 
products

5454.4 484.0 8.9 51148.1

Share of 25 
commodities

55.3 58.6 38.5

(Source: ITC trade map, 2024)

Table iv: Saudi Arabia (Population: 33.3 million; GDP per capita: USD 32094.0; GDP per capita (PPP): USD 61102.9; Total Imports: USD 
184.6 billion)

HSN Description Saudi 
Arabia's 
M from 
world 
(USD 
million)

India’s X 
to Saudi 
Arabia 
(USD 
million)

per 
cent of 
India’s X 
to Saudi 
Arabia

India’s 
exports 
to world 
(USD 
million)

'100630 Semi-milled or wholly milled rice, whether or not polished or 
glazed

1349.3 1030.4 76.4 9228.0

'100119 Durum wheat (excl. seed for sowing) 1201.4 0.0 0.0 8.7

'100590 Maize (excl. seed for sowing) 1195.8 1.2 0.1 865.4

'100390 Barley (excl. seed for sowing) 1186.6 0.0 0.0 1.4

'210690 Food preparations, n.e.s. 967.1 6.4 0.7 592.4

'020712 Frozen fowls of the species Gallus domesticus, not cut in pieces 759.2 0.0 0.0 5.6

'010410 Live sheep 749.7 0.0 0.0 0.4

'170113 Raw cane sugar, in solid form, not containing added flavouring 
or colouring matter.

703.1 113.7 16.2 29.1

'151110 Crude palm oil 678.7 0.0 0.0 0.5

'020714 Frozen cuts and edible offal of fowls of the species Gallus 
domesticus

612.3 0.0 0.0 1.9

'190110 Food preparations for infant use. 563.0 0.1 0.0 24.8

'240220 Cigarettes, containing tobacco 547.4 4.1 0.7 93.1

'230400 Oilcake and other solid residues, whether or not ground or in 
the form of pellets.

504.5 6.8 1.3 863.6

'120190 Soya beans, whether or not broken (excl. seed for sowing) 409.4 0.3 0.1 27.5

'040630 Processed cheese, not grated or powdered 388.4 2.7 0.7 13.5

'040221 Milk and cream in solid forms, of a fat content by weight of > 1,5 
per cent, unsweetened.

380.7 0.0 0.0 1.3

'200410 Potatoes, prepared or preserved otherwise than by vinegar or 
acetic acid, frozen.

365.5 1.7 0.5 101.0

'190590 Bread, pastry, cakes, biscuits and other bakers' wares. 363.9 4.8 1.3 164.0

'020230 Frozen, boneless meat of bovine animals 314.7 103.2 32.8 2993.7

'121490 Swedes, mangolds, fodder roots, hay, lucerne "alfalfa". 300.0 3.0 1.0 0.0

'090111 Coffee (excl. roasted and decaffeinated) 291.4 17.1 5.9 706.8

'040690 Cheese. 268.1 0.4 0.1 29.1

'230990 Preparations of a kind used in animal feeding (excl. dog or cat 
food put up for retail sale)

246.5 20.6 8.4 274.1
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'020130 Fresh or chilled bovine meat, boneless 242.5 25.9 10.7 91.1

'080310 Fresh or dried plantains 235.1 12.1 5.1 1.0

Sum of 25 commodities 14824.2 1354.6 9.1 16118.3

Total Agri products 27272.8 2118.8 7.8 51148.1

Share of 25 commodities 54.4 63.9 31.5

(Source: ITC trade map, 2024)

Table v: UAE (Population: 10.5 million; GDP per capita: USD 49040.7; GDP per capita (PPP): USD 76110.4; Total Imports: USD 412.9 
billion)

HSN Description UAE's M 
from the 
world 
(USD 
million)

India’s X 
to UAE 
(USD 
million)

per cent of 
India’s X to 
UAE

India’s X to 
world (USD 
million)

'120510 Low erucic acid rape or colza seeds. 740.1 0.0 0.0 0.1

'210690 Food preparations, n.e.s. 720.6 69.0 9.6 592.4

'040221 Milk and cream in solid forms, of a fat content by 
weight of > 1,5 per cent, unsweetened

626.8 3.6 0.6 1.3

'240220 Cigarettes, containing tobacco 621.5 1.6 0.3 93.1

'100630 Semi-milled or wholly milled rice, whether or not 
polished or glazed

520.6 366.6 70.4 9228.0

'100199 Wheat and meslin (excl. seed for sowing, and durum 
wheat)

501.7 134.2 26.7 1291.5

'020712 Frozen fowls of the species Gallus domesticus, not cut 
in pieces

495.3 0.1 0.0 5.6

'020714 Frozen cuts and edible offal of fowls of the species 
Gallus domesticus

493.1 0.2 0.0 1.9

'330290 Mixtures of odoriferous substances and mixtures. 441.6 47.5 10.8 291.0

'240120 Tobacco, partly or wholly stemmed or stripped, 
otherwise unmanufactured

414.9 56.9 13.7 713.7

'151190 Palm oil and its fractions, whether or not refined (excl. 
chemically modified and crude)

392.6 0.2 0.0 8.2

'190590 Bread, pastry, cakes, biscuits and other bakers' wares. 359.6 12.4 3.5 164.0

'020230 Frozen, boneless meat of bovine animals 357.7 92.1 25.8 2993.7

'170113 Raw cane sugar, in solid form, not containing added 
flavouring or colouring matter.

335.4 32.2 9.6 29.1

'080212 Fresh or dried almonds, shelled 313.2 0.1 0.0 1.7

'220830 Whiskies 308.3 12.9 4.2 128.8

'071340 Dried, shelled lentils, whether or not skinned or split 299.9 2.1 0.7 72.2

'020130 Fresh or chilled bovine meat, boneless 259.6 27.3 10.5 91.1

'040291 Milk and cream, concentrated but unsweetened (excl. in 
solid forms)

252.4 0.3 0.1 0.3

'240319 Smoking tobacco, whether or not containing tobacco 
substitutes in any proportion.

248.2 2.0 0.8 22.9

'121490 Swedes, mangolds, fodder roots, hay, lucerne "alfalfa". 234.2 0.1 0.0 0.0

'220421 Wine of fresh grapes, incl. fortified wines, and grape. 228.2 0.0 0.0 0.9
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'030617 Frozen shrimps and prawns, even smoked, whether in 
shell or not.

220.3 122.4 55.6 4755.1

'121410 Alfalfa meal and pellets 198.0 0.0 0.0 0.0

'100590 Maize (excl. seed for sowing) 197.4 4.1 2.1 865.4

Sum of 25 commodities 9781.2 988.0 10.1 21352.2

Total Agri products 22487.4 2420.0 10.8 51148.1

Share of 25 commodities 43.5 40.8 41.7

(Source: ITC trade map, 2024)

Table vi: Qatar (Population: 2.7 million; GDP per capita: USD 80,195.9; GDP per capita (PPP): USD 128918.5; Total Imports: USD 31 
billion)

HSN Description Qatar's 
M from 
world 
(USD 
million)

India’s X to 
Qatar (USD 
million)

per 
cent of 
India’s X 
to Qatar

India’s exports 
to world (USD 
million)

'100630 Semi-milled or wholly milled rice, whether or not 
polished or glazed

147.0 125.1 85.1 9228.0

'020712 Frozen fowls of the species Gallus domesticus, not cut in 
pieces

127.3 0.0 0.0 5.6

'010410 Live sheep 113.5 0.0 0.0 0.4

'020714 Frozen cuts and edible offal of fowls of the species Gallus 
domesticus

107.7 0.0 0.0 1.9

'010129 Live horses (excl. pure-bred for breeding) 98.2 0.0 0.0 0.1

'210690 Food preparations, n.e.s. 81.1 4.2 5.2 592.4

'190590 Bread, pastry, cakes, biscuits and other bakers' wares. 76.6 5.4 7.1 164.0

'020410 Fresh or chilled lamb carcases and half-carcases 71.0 0.5 0.8 8.5

'020230 Frozen, boneless meat of bovine animals 63.6 21.7 34.2 2993.7

'100390 Barley (excl. seed for sowing) 60.4 0.0 0.0 1.4

'020130 Fresh or chilled bovine meat, boneless 59.6 3.8 6.4 91.1

'180690 Chocolate and other preparations containing cocoa. 54.2 0.4 0.7 102.6

'040221 Milk and cream in solid forms, of a fat content by weight 
of > 1,5 per cent, unsweetened

51.1 0.0 0.1 1.3

'180620 Chocolate and other food preparations containing cocoa. 43.9 2.2 5.0 3.7

'240220 Cigarettes, containing tobacco 43.8 1.9 4.4 93.1

'040721 Fresh eggs of domestic fowls, in shell (excl. fertilised for 
incubation)

42.5 4.7 11.0 41.1

'040291 Milk and cream, concentrated but unsweetened (excl. in 
solid forms)

41.8 0.0 0.0 0.3

'210390 Preparations for sauces and prepared sauces. 39.6 1.6 4.1 83.5

'190531 Sweet biscuits 37.8 2.7 7.1 264.1

'230230 Bran, sharps and other residues of wheat, whether or not 
in the form of pellets.

36.5 0.0 0.0 129.8

'080310 Fresh or dried plantains 35.2 7.5 21.2 1.0

'040630 Processed cheese, not grated or powdered 33.1 0.4 1.1 13.5

'170199 Cane or beet sugar and chemically pure sucrose, in solid 
form.

32.2 28.2 87.7 2587.5
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'190110 Food preparations for infant use, put up for retail sale, of 
flour, groats.

32.1 0.0 0.0 24.8

'070310 Fresh or chilled onions and shallots 31.8 18.9 59.5 538.8

Sum of 25 commodities 1561.7 229.2 14.7 16972.3

Total Agri products 3576.0 411.5 51148.1

Share of 25 commodities 43.7 55.7 33.2

(Source: ITC trade map, 2024)

ANNEXURES 2
 Country-wise selected commodities of APEDA’s interest

Iran
HSN Description Iran's M 

from the 
world 
(US 
million)

India’s 
X to 
Iran (US 
million)

India’s 
X to the 
world (US 
million)

per 
cent of 
India’s 
X to 
Iran

`080390 Fresh or dried bananas (excl. plantains) NA 0.0 185.1 NA

`080450 Fresh or dried guavas, mangoes and mangosteens 36.8 0.2 186.7 0.6

`080430 Fresh or dried pineapples 7.4 0.0 4.3 0.2

`080131 Fresh or dried cashew nuts, in shell 0.0 0.0 22.2 0.0

`080132 Fresh or dried cashew nuts, shelled 1.2 0.4 372.1 29.4

`070190 Fresh or chilled potatoes (excl. seed) 0.1 0.0 89.3 0.0

`070110 Seed potatoes 1.2 0.0 0.5 0.0

`081090 Other fruits (Includes Pomegranate and Jackfruit) 0.1 0.0 84.3 53.8

190590 Bread, pastry, cakes, biscuits and other bakers' wares, whether 
or not containing cocoa.

0.0 0.0 164.0 0.0

190531 Sweet biscuits 0.0 0.0 264.1 0.0

190230 Pasta, cooked or otherwise prepared (excl. stuffed) 0.0 0.0 23.7 0.0

`070700 Cucumbers and gherkins, fresh or chilled 0.0 0.0 0.9 0.0

`080510 Fresh or dried oranges 0.0 0.0 36.2 0.0

`070960 Fresh or chilled fruits of the genus Capsicum or Pimenta (Chilli) 0.0 0.0 48.2 0.0

`0806 Grapes, fresh or dried 0.0 0.0 357.5 0.0

`040900 Natural honey 0.0 0.0 178.9 0.0

`1202 Groundnuts, whether or not shelled or broken (excl. roasted or 
otherwise cooked)

39.3 12.6 758.2 32.1

`0407 Birds' eggs, in shell, fresh, preserved or cooked 33.6 0.0 59.4 0.1

`040590 Ghee 0.0 0.0 102.7 0.0

`040690 Paneer 0.0 0.0 29.1 0.0

2009 Fruit juices, incl. grape must, and vegetable juices, unfermented. 21.2 0.0 15.3 0.0

Sum of commodities 141.0 13.3 2982.7 9.5

Total Agri products 17241.1 1388.8 51148.1

Share of the commodities 0.8 1.0 5.8

(Source: ITC trade map, 2024)
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Kuwait

HSN Description Kuwait's 
M from the 
world (US 
million)

India’s X to 
Kuwait (US 
million)

India’s X to 
the world (US 
million)

per cent of 
India’s X to 
Kuwait

`080390 Fresh or dried bananas (excl. plantains) 46.3 3.4 185.1 7.4

`080450 Fresh or dried guavas, mangoes and mangosteens 26.1 8.3 186.7 31.7

`080430 Fresh or dried pineapples 5.7 0.0 4.3 0.5

`080131 Fresh or dried cashew nuts, in shell 0.3 0.0 22.2 7.8

`080132 Fresh or dried cashew nuts, shelled 19.3 11.1 372.1 57.5

`070190 Fresh or chilled potatoes (excl. seed) 36.7 2.5 89.3 6.9

`070110 Seed potatoes 1.0 0.0 0.5 0.0

`081090 Other fruits (Includes Pomegranate and Jackfruit) 34.2 1.1 84.3 3.2

190590 Bread, pastry, cakes, biscuits and other bakers' wares, 
whether or not containing cocoa.

116.8 1.7 164.0 1.5

190531 Sweet biscuits 53.7 0.5 264.1 1.0

190230 Pasta, cooked or otherwise prepared (excl. stuffed) 6.5 0.1 23.7 1.3

`070700 Cucumbers and gherkins, fresh or chilled 3.6 0.0 0.9 1.0

`080510 Fresh or dried oranges 33.8 0.0 36.2 0.0

`070960 Fresh or chilled fruits of the genus Capsicum or Pimenta 
(Chilli)

18.7 1.5 48.2 8.1

`0806 Grapes, fresh or dried 20.6 0.7 357.5 3.4

`040900 Natural honey 15.0 0.8 178.9 5.2

1202 Groundnuts, whether or not shelled or broken (excl. 
roasted or otherwise cooked)

3.7 1.6 758.2 44.4

`040590 Ghee 11.5 2.7 102.7 23.2

`040690 Paneer 76.3 1.3 29.1 1.6

2009 Fruit juices, incl. grape must, and vegetable juices, 
unfermented.

46.5 0.0 15.3 0.1

`0407 Birds' eggs, in shell, fresh, preserved or cooked 23.3 1.5 59.4 6.5

Sum of 
commodities

599.6 38.9 2982.7 6.5

Total Agri 
products

6036.5 582.8 51148.1

Share of the 
commodities

9.9 6.7 5.8

(Source: ITC trade map, 2024)

HSN Description Oman's M 
from the 
world (US 
million)

India’s X to 
Oman (US 
million)

India’s X to 
the world 
(US million)

per cent of 
India’s X to 
Oman

`080390 Fresh or dried bananas (excl. plantains) 18.6 16.3 185.1 87.3

`080450 Fresh or dried guavas, mangoes and mangosteens 49.0 6.4 186.7 13.2

`080131 Fresh or dried cashew nuts, in shell 0.7 0.0 22.2 0.1

`080132 Fresh or dried cashew nuts, shelled 7.6 7.2 372.1 95.1

Oman
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`070190 Fresh or chilled potatoes (excl. seed) 52.8 9.7 89.3 18.3

`070110 Seed potatoes 0.0 0.0 0.5 0.0

`081090 Other fruits (Includes Pomegranate and Jackfruit) 26.1 1.5 84.3 5.6

`080430 Fresh or dried pineapples 5.3 0.0 4.3 0.6

190531 Sweet biscuits 64.5 5.1 264.1 7.9

190590 Bread, pastry, cakes, biscuits and other bakers' wares, 
whether or not containing cocoa.

115.2 2.1 164.0 1.8

190230 Pasta, cooked or otherwise prepared (excl. stuffed) 10.2 0.0 23.7 0.4

`070700 Cucumbers and gherkins, fresh or chilled 1.0 0.0 0.9 3.2

`080510 Fresh or dried oranges 64.1 0.0 36.2 0.0

`070960 Fresh or chilled fruits of the genus Capsicum or 
Pimenta (Chilli)

9.3 2.5 48.2 26.8

`0806 Grapes, fresh or dried 49.1 4.1 357.5 8.3

`040900 Natural honey 7.2 0.6 178.9 8.5

`040590 Ghee 10.6 4.3 102.7 40.3

`040690 Paneer 27.3 1.3 29.1 4.6

1202 Groundnuts, whether or not shelled or broken (excl. 
roasted or otherwise cooked)

2.4 1.9 758.2 77.4

2009 Fruit juices, incl. grape must, and vegetable juices, 
unfermented.

79.8 0.0 15.3 0.0

`0407 Birds' eggs, in shell, fresh, preserved or cooked 63.6 29.4 59.4 46.2

Sum of commodities 664.4 92.4 2982.7 13.9

Total Agri products 5454.4 484.0 51148.1

Share of the commodities 12.2 19.1 5.8

(Source: ITC trade map, 2024)

HSN Description Saudi's M 
from the 
world (US 
million)

India’s X to 
Saudi (US 
million)

India’s X to 
the world 
(US million)

per cent 
of India’s 
X to 
Saudi

`080390 Fresh or dried bananas (excluding plantains): Bananas, fresh  10.46 10.08 185.09 96.3

`080450 Fresh or dried guavas, mangoes and mangosteens 73.21 20.89 186.66 28.5

`080132 Fresh or dried cashew nuts, shelled 84.53 36.49 372.10 43.2

`080131 Fresh or dried cashew nuts, in shell 9.06 0.01 22.16 0.1

`070190 Fresh or chilled potatoes (excl. seed) 38.74 7.39 89.32 19.1

`070110 Seed potatoes 24.39 0.20 0.53 0.8

`081090 Other fruits (Includes Pomegranate and Jackfruit) 109.45 2.14 84.34 2.0

`080430 Fresh or dried pineapples 17.36 0.02 4.25 0.1

190531 Sweet biscuits 186.02 2.04 264.09 1.1

190590 Bread, pastry, cakes, biscuits and other bakers' wares, whether 
or not containing cocoa.

363.93 5.77 163.99 1.6

190230 Pasta, cooked or otherwise prepared (excl. stuffed) 20.49 0.17 23.71 0.8

`070700 Cucumbers and gherkins, fresh or chilled 1.72 0.03 0.92 1.7

`080510 Fresh or dried oranges 224.75 0.00 36.20 0.0

`070960 Fresh or chilled fruits of the genus Capsicum or Pimenta 
(Chilli)

27.90 0.11 48.15 0.4

Saudi Arabia
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`0806 Grapes, fresh or dried 121.55 12.71 357.52 10.5

`040900 Natural honey 79.40 4.38 178.93 5.5

`040590 Ghee 51.39 14.08 102.72 27.4

`040690 Paneer 268.12 2.52 29.13 0.9

1202 Groundnuts, whether or not shelled or broken (excl. roasted 
or otherwise cooked)

12.01 3.01 758.16 25.1

2009 Fruit juices, incl. grape must, and vegetable juices, 
unfermented.

275.42 0.03 15.34 0.0

`0407 Birds' eggs, in shell, fresh, preserved or cooked 173.27 0.09 59.40 0.1

Sum of commodities 2173.16 122.13 2982.70 5.6

Total Agri products 27272.76 2118.79 51148.10

Share of the commodities 8.0 5.8 5.8

(Source: ITC trade map, 2024)

HSN Description UAE's M 
from the 
world (US 
million)

India’s 
X to 
UAE (US 
million)

India’s X to 
the world (US 
million)

per cent of 
India’s X to 
UAE

`080390 Fresh or dried bananas (excl. plantains) 132.0 34.7 185.1 26.3

`080450 Fresh or dried guavas, mangoes and mangosteens 99.4 27.8 186.7 28.0

`080131 Fresh or dried cashew nuts, in shell 0.6 0.1 22.2 14.3

`080132 Fresh or dried cashew nuts, shelled 191.8 122.4 372.1 63.8

`070190 Fresh or chilled potatoes (excl. seed) 74.5 2.8 89.3 3.7

`070110 Seed potatoes 0.8 0.0 0.5 0.0

`081090 Other fruits (Includes Pomegranate and Jackfruit) 86.3 25.8 84.3 29.9

`080430 Fresh or dried pineapples 41.8 1.2 4.3 2.9

190531 Sweet biscuits 143.1 9.1 264.1 6.4

190590 Bread, pastry, cakes, biscuits and other bakers' wares, 
whether or not containing cocoa.

359.6 12.5 164.0 3.5

190230 Pasta, cooked or otherwise prepared (excl. stuffed) 24.0 2.1 23.7 8.6

`070700 Cucumbers and gherkins, fresh or chilled 4.4 0.4 0.9 9.0

`080510 Fresh or dried oranges 145.0 0.1 36.2 0.1

`070960 Fresh or chilled fruits of the genus Capsicum or Pimenta 
(Chilli)

47.1 31.8 48.2 67.6

`0806 Grapes, fresh or dried 123.0 23.0 357.5 18.7

`040900 Natural honey 37.3 8.6 178.9 23.2

`040590 Ghee 60.1 27.1 102.7 45.1

`040690 Paneer 162.4 8.4 29.1 5.2

1202 Groundnuts, whether or not shelled or broken (excl. 
roasted or otherwise cooked)

31.3 27.8 758.2 88.8

2009 Fruit juices, incl. grape must, and vegetable juices, 
unfermented.

132.8 1.4 15.3 1.0

`0407 Birds' eggs, in shell, fresh, preserved or cooked 155.6 4.9 59.4 3.1

Sum of commodities 2052.8 371.8 2982.7 18.1

Total Agri products 2420.0 22487.4 51148.1

Share of the commodities 84.8 1.7 5.8

UAE

(Source: ITC trade map, 2024)
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HSN Description Qatar's M from 
the world (US 
million)

India’s X to 
Qatar (US 
million)

 India’s X to 
the world 
(US million)

per cent of 
India’s X to 
Qatar

`080390 Fresh or dried bananas (excl. plantains) 5.2 1.2 185.1 23.0

`080450 Fresh or dried guavas, mangoes and mangosteens 23.0 5.1 186.7 22.1

`080430 Fresh or dried pineapples 7.1 0.6 4.3 8.6

`080131 Fresh or dried cashew nuts, in shell 0.1 0.0 22.2 0.5

`080132 Fresh or dried cashew nuts, shelled 12.2 11.4 372.1 93.7

`070190 Fresh or chilled potatoes (excl. seed) 15.7 0.5 89.3 3.5

`070110 Seed potatoes 4.1 0.0 0.5 0.0

`081090 Other fruits (Includes Pomegranate and Jackfruit) 9.4 3.2 84.3 33.9

190590 Bread, pastry, cakes, biscuits and other bakers' 
wares, whether or not containing cocoa.

76.6 3.5 164.0 4.6

190531 Sweet biscuits 37.8 2.4 264.1 6.2

190230 Pasta, cooked or otherwise prepared (excl. stuffed) 3.1 0.1 23.7 3.9

`070700 Cucumbers and gherkins, fresh or chilled 3.9 0.2 0.9 4.6

`070960 Fresh or chilled fruits of the genus Capsicum or 
Pimenta (Chilli)

16.4 4.0 48.2 24.6

`080510 Fresh or dried oranges 26.0 0.0 36.2 0.0

`0806 Grapes, fresh or dried 15.5 2.1 357.5 13.8

`0407 Birds' eggs, in shell, fresh, preserved or cooked 54.8 5.0 59.4 9.1

`040900 Natural honey 8.8 1.6 178.9 18.0

1202 Groundnuts, whether or not shelled or broken 
(excl. roasted or otherwise cooked)

1.0 0.9 758.2 95.1

`040590 Ghee 15.0 9.0 102.7 59.8

`040690 Paneer 23.4 1.0 29.1 4.4

2009 Fruit juices, incl. grape must, and vegetable juices, 
unfermented.

28.2 0.1 15.3 0.3

Sum of commodities 387.2 52.0 2982.7 13.4

Total Agri products 3576.0 411.5 51148.1

Share of the commodities 10.8 12.6 5.8

(Source: ITC trade map, 2024)

Qatar
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ANNEXURES 3
India’s exports and imports of Middle-Eastern countries for some selected commodities
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ANNEXURES 4
Food preparations, n.e.s., imports selected Middle-eastern countries

HS Code Product label Imports value (USD million, TE23)

21069092 Food preparations, n.e.s.: Other: Preparations for 
making lemonades or other soft drinks

468.67

21069099 Food preparations, n.e.s.: Other: Other 201.75

21069093 Food preparations, n.e.s.: Other: Preparations often 
referred to as food supplements, based . . .

138.79

21069010 Food preparations, n.e.s.: Powder for making table 
cream

63.26

21069050 Food preparations, n.e.s.: Preparation based on butter 
or other fats oil derived from milk . . .

28.00

21069098 Preparations for making lemonades or other beverages 16.73

21069060 Food preparations, n.e.s.: Pastes based on sugar, 
containing added fat 

12.08

21069020 Food preparations, n.e.s.: Powder for making table jelly 10.38

21069030 Food preparations, n.e.s.: Powder for making ice cream 13.73

21069095 Food preparations, n.e.s.: Other: Proteins htdrolysates 
consisting mainly of a mixture 

4.57

Saudi Arabia

(Source: ITC trade map, 2024)

HS Code Product label Imports value (USD million) (avg. 2019 & 2018)

21069093 Food preparations, n.e.s: preparations often referred to 
as food supplements, based on extracts . . .

178.58

21069099 Food preparations, n.e.s: other 146.71

21069092 Food preparations, n.e.s: preparations for making 
lemonades or other soft drinks

113.67

21069010 Food preparations, n.e.s: powder for making table cream 18.01

21069096 Food preparations, n.e.s: muscle growing preparations 14.55

21069095 Food preparations, n.e.s: protein hydrolysates consisting 
mainly of a mixture of amino-acids . . .

4.23

21069060 Food preparations, n.e.s: sugar-based pastes, containing 
added fat, milk and nuts, not suitable . . .

4.09

21069030 Food preparations, n.e.s: powder for making ice cream 2.94

21069050 Mixtures of chemicals and foodstuffs of a kind used in 
the preparation of human foodstuffsFood . . .

2.13

21069070 Food preparations, n.e.s: sweets, gume and the like (for 
diabetics, in particular) containing . . .

3.43

21069080 Food preparations, n.e.s: saccharin, whether in liquid or 
tablet forms, for sweetening

1.62

21069020 Food preparations, n.e.s: powder for making table jelly 2.16

UAE

(Source: ITC trade map, 2024)
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HS Code Product label Imports value (USD million, TE23)

21069096 Food preparations, n.e.s.: Other: Muscle growing Preparations 50.69

21069099 Food preparations, n.e.s.: Other: Other 27.88

21069092 Food preparations, n.e.s.: Other: Preparations for making lemonades or 
other soft drinks

20.08

21069093 Food preparations, n.e.s.: Other: Preparations often referred to as food 
supplements, based . . .

22.61

21069010 Food preparations, n.e.s.: Powder for making table cream 11.81

21069098 Food preparations, n.e.s. (detailed label not available) 6.23

21069050 Food preparations, n.e.s.: Preparation based on butter or other fats oil 
derived from milk . . .

8.83

21069030 Food preparations, n.e.s.: Powder for making ice cream 6.66

21069095 Food preparations, n.e.s.: Other: Proteins htdrolysates consisting mainly of 
a mixture of . . .

5.17

21069060 Food preparations, n.e.s.: Pastes based on sugar, containing added fat in a 
relatively large . . .

4.08

21069020 Food preparations, n.e.s.: Powder for making table jelly 2.14

21069070 Food preparations, n.e.s.: Sweets, gume and the like (for diabetics, in 
particular) containing . . .

1.48

Kuwait

(Source: ITC trade map, 2024)

HS Code Product label Imports value (USD million, TE18)

21069099 Food preparations, n.e.s. : Other: Other 20.91

21069092 Food preparations, n.e.s. : Other: Preparations for making lemonades or 
other soft drinks

11.85

21069096 Food preparations, n.e.s.: Other: Muscle growing Preparations 1.38

21069093 Food preparations, n.e.s.: Other: Preparations often referred to as food 
supplements, based . . .

2.22

21069060 Food preparations, n.e.s.: Pastes based on sugar, containing added fat in a 
relatively large . . .

1.33

21069010 Food preparations, n.e.s.: Powder for making table cream 2.62

Oman

(Source: ITC trade map, 2024)
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